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P5-7DDI 

• 4 Stereo channels 

• 3 Phono, 8 line and 2 mic inputs 
with talkover and tone controls 

• Balanced outputs 
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XPM-3DOD Amp 

• 3 channel amp powers subs and satellite speakers 

• Built -in. selectable LinkwiU Rily crossover 

• Can be switched to 2 channel full range amplifier 

• Switchable low frequency boost 
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-400 Speaker System 

• Contains 1 XTR-400 sub and 2 GT-1002 satellite speakers 

• Sub contains amp which powers subs and satellites via speaker output 

• Amplifier has built in electronic crossover 

• XTR-400 sub: 15' ported sub with 4 casters for easy transport 

• GT-1002 satellites: 10" woofer w/dual piezo horn with stand 
mount cup. Fits perfectly on top of sub for easy transport 

• 820 Watts tolai 

• SPEAKER STANDS NOT INCLUDED 


© 2001 Gemini Sound Producls Corp. 8 Germak Drive, Carteret, NJ 07008 
Phone: 732-969-9000 Fax: 732-969-9090 E-mail sales-usa@geminidj.com Website: wrnv geminidj.com 
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Pro-Scratch 1 

the source of the CD 
scratching revolution 
for only: 


Limited time offer from participating 
authorized dealers! (reg. $699.95) 


• DIGIT HI. nnTI SHOtH 
•FHDER Q STHRT 
• SEHIIILESS LOOP 
• 3 FLHSH STHRT BUTTOnS 
*FH inCLUDE: 
SERHTEH«FHOE*SKID 
COHST*FLnnGER*EEHO 
TRHnS*Pfln*BDP» 
REUERSE PLHV 


QUALITY 

AFFORDABLE 

RELIABLE 

INNOVATIVE 


"Only a few machines ever 
break 'New Ground' - the 
Pro-Scratchi joins this 
elite band." 

- iDJ Magazine 


THE REVOLUTION CONTINUE JOIN THE AMERICAN DJ ONLINE 
NEWSLETTER TODAY FOR INFO ON NEW PRODUCT RELEASES... 
LOG ONTO: 

uiUKu.amEPicanDj.com 

AND GIVE US YOUR E-MAIL ADDRES5! 

CONTACT US TODAY FOR A PARTCIPATING AUTHORIZED DEALER 
IN YOUR AREA AND FOR THE ALL NEW VOLUME 6 AUDIO 

catalog: 800 or inf 3 drn&rii dndj.CQfn 
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Mitzvahs Across America 

A comprehensive look at 
Jewish celebrations around the nation 


Look Ma, No Cords! 

Unhook your system for more mobility 


On Thin Air 

Exploring the wide world of 
wireless microphones 


Reality Check 

Raising rates: when DJs say NIMBY 


All Stars / Club View 

Island entertainer, New Orleans Rox 
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Scoop 

Pioneer CDJ-1000 Digital Turntable 


Singalong Essentials 

Karaoke is king—the numbers don't lie 
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Crowdpleaser 

Rejuvenate with education 
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Track one 

Our Flag Was Still There 



A lot has changed in America since September 11,2001—another 
day that will live in infamy within our national consciousness 
from now on. We are living with a continuing threat of terrorism, 
increased vigilance, tighter security in public places, a new kind of war 
being fought by our military, and an uncertain economic future. 

However, some positive changes have also come about. As Jay 
Maxwell notes in his PSWCDT column (p. 78). Americans are feeling a 
renewed sense of patriotism; we are not taking our freedoms for granted 
anymore. The old songs, along with some new favorites, are again helping 
us express our national pride. We realized as we saw the firefighters 
raise Old Glory over the World Trade Center wreckage that our flag was 
definitely still there, even after the darkness of the attack. In response, we 
have pulled together and given abundantly of our money, resources and 


talents to help our fellow citizens who are in need. 

But, while our world has changed, life goes on. As New 
York City Mayor Rudy Giuliani has emphasized repeatedly, we 
must carry on with our everyday activities in defiance of those 
who would destroy our society. Part of that “carrying on" (pardon 
the pun) involves the celebration of rites-of-passage such as wed¬ 
dings and Bar/Bat Mitzvahs, as well as other events. Our positions 
as festivity facilitators have taken on a new importance, just as 
our clients are feeling the importance of their milestone events 
more deeply. We need to rise to the occasion and bring the fun 
to people's lives while also being sensitive to the deeper emotions 
and sense of loss many are feeling these days. 

Starting on page 28. Steve Wozniak takes us on a whirl¬ 
wind journey around the country to see just how DJs are helping 
their clients celebrate the unique Jewish event of the Bar/Bat 
Mitzvah.Tom McAuliffe and Robert Lindquist give us different 
views of how wireless technology continues to make DJs more 
mobile—during their events. The real importance of the DJ’s part 
in the success of any event underlies Randy Bartlett's detailed 
response to those who cry “not in my back yard" when it comes to 
charging more for their services. Mike Ficher also encourages us 
to stay relevant and motivated by making artistic education a life¬ 
long pursuit. You II also find hot new products, music compilations, 
profiles of unique DJs, and much more, inside this issue. 

Mobile Beat is here to give you information you can use to 
build your career as a DJ, As our nation rebuilds its buildings and 
its spirit, we hope that we continue to inspire you as you create 
a positive future. 

WaUU 

Managing Editor 



Get with the program.™ 


Play thousands of songs anytime, anywhere. Setup your system in less than 5 minutes, 
and carry under 10 lbs. It's easy to see why music professionals rely on AMPS every day. 


Questions? Visit us online at www.audioboxinc.com or call us at 877-AUDIO-PC to find out more 
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Chauuet's new DIDX 512 Scanners are so powerful, your audience will need protective eyewear 


EXPLORER PLUS & 

nnUEGRTOR PLUS 

• 4-channel DMX luminaire 

• Pans and Tilt • Strobes 

• Combined colors/gobo wheel: 

16 gobos plus open 
24 dichroit colors plus white 
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miCROpRREL 

• 2-channel DMX luminaire 


Combined colors/gobo wheel: 
14 gobos plus open 
20 dichroic colors plus white 




DmxjumoR 

* Grab any fixture on the fly 

* 450 scenes, 9 programs 

and 50 scenes 

* Fog control button 


Cmcu to use 


aiiw 


IjTvTxfaiE! 




' m 




4-channel DMX luminaire 
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Value - Innovation • Performance 

1 - 800 - 762-1084 


E-mail: sales@chauvetlighting.com 
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n wanted to address Harlley Snow’s 
letter concerning the removal of the 
garter. First let me say that discre¬ 
tion is above all a DJ’s best weapon, 
and that I realize that every situation is 
different, but I strongly disagree with his 
approach. 

First, to say that we should down¬ 
play it and that the removal of the garter 
is NOT a sexual event, in my opinion, 
is dead wrong. I have done research 
and talked to elders. My understanding 
is that the tradition is a friendly way for 
the groom to say to his buddies, “Hey, 

I have taken the step. Marriage has 
its advantages—maybe you should con¬ 
sider it tool" Simply changing the music 
to “Mission Impossible" or "Pink Panther” 
doesn’t change what is publicly hap¬ 
pening. The groom is, in front of the 
entire group, going under her dress and 
removing an undergarment - this is very 
sexual! 

My opinion is that you don’t change 
the sexual connotation or attempt to 
downplay it. Rather, redirect the focus 
from the bride to the groom (where it 
should be). The garter removal, just like 
the bouquet toss, cake cutting or father/ 
bride dance is one of the big focal events 
at the reception. As DJs, in my humble 
opinion, our job is to play them up, make 
them fun and spotlight our newlyweds. 

Yes, to play stripper music and 
leave the bride and groom to their own 
devices looks bad and, more importantly, 


allows the crowd to draw their own con¬ 
clusions. She sits up there helplessly 
(like an object) as the groom publicly 
gropes her in search of the garter. As 
a DJ, you should control the event and 
lead the audience down whatever path 
you choose. 

The majority of my newlyweds are 
first timers and young—18 to 25. In 
most cases, I do the following. I seat 
the bride in front of everyone and 
announce that it is time to remove the 
garter (to silence or light instrumental 
music). I wait until the groom kneels 
and is reaching for the bottom of her 
dress. I then say, "(Groom’s name), 
obviously you haven’t been to a recep¬ 
tion here at (XXX—venue name)?" 
'They have a rule here at XXX—you 
can’t use your hands." I begin to play 
the club version of “Skillz” by AII-4-One, 
which is very stripper like, I then add, 
"Now (groom), she may assist you, if 
she wishes, but you will probably pay 
for it—later!” 

What I have done is placed the 
focus squarely on the groom and his 
mission at hand—not the bride. The 
jeers are now directed at him and, 
in most cases, the bride sits with a 
huge arrogant grin. Yes, in some case 
his head goes under the dress and 
retrieves the garter, but this is not the 
norm. I personally feel like in those sit¬ 
uations, left to do whatever he wanted, 
it probably would have been the out¬ 


come anyway. Actually, I have had 
instances that end up very cute! There 
is almost always a moment shared 
between the bride and groom. 

While I have seen many different 
things develop, usually the groom will 
hold her leg at the ankle wonder!ng^H 
how to attack his predicament while the 
bride casually moves the garter down 
to her knee or ankle. At this point, the 
groom calmly finishes the job. In effect, 

I create a situation that allows my bride 
to do what she thinks appropriate rather 
than to be a public object of the groom’s 
search. 

I hate to even say this, because 
next weekend I will probably crash 
and burn, but, knock on wood, I have 
NEVER had a complaint. Instead, I 
have had parents and even grandpar¬ 
ents come up and commend me on the 
scam and compliment the outcome. 

Overall, my advice is threefold: 1) 
Get to know your brides and have a 
good understanding of how they want 
you to run the event; 2) You are in 
charge, so take charge and make it 
fun, yet appropriate; and 3)Raise your 
prices—I did! (Thanks Mark!), 

Sincerely, 

Sean Hearn 
Music in Motion 
Fort Smith, Arkansas 
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Take your performance to the 
VocoPro's new DVM-100G Karaoke Video 
Mixer. Just connect your GD+G player and 
your video camera, or camcorder to the 
DVM-10QG and instantly you have a choice 
of new viewing options for up to two screens. 

Check this out, the DVM-100G digitally 
compresses and superimposes the song 
lyrics to the bottom of the screen while the 
entire background displays the singer, or 
whatever you focus the camera on (even the 
audience). 

The DVM-100G has two separate video 
outputs, one to use for the main screen and 
one for the singer's monitor, it’s dual 
processing capability let's you choose 
completely different output formats for each 
screen. 

Now, for another exciting feature! The DVM- 
1QGG let’s you connect a standard computer 
keyboard directly to it's built-in keyboard jack 
and type any message of your choice. For 
example, you can type the name of the next 
singer and what song they'll be performing, or 
club specials, trivia, advertising,,.anything 
you can think of! What a great way to talk to 
your audience! 


And here's a new revenue generating idea. 
Connect the DVM-100G to a VCR and give 
your performers the option of buying a tape 
of their performance! Think of the potenital! 


The VocoPro DVM-10GG also works with 
non-graphics format players like DVD or 
VCD. The DVM-IOOG's picture in picture and 
digital compression function lets you choose 
the singer's image on the either the upper 
right or left-hand corner of the screen, or 
compress the DVDA/CD image to the bottom 
of the screen and show the singer in the 
upper half of the monitor. 


What a great idea, an innovative Digital 
Karaoke Video Mixer for a whole New World 
of visual Karaoke options. Re the first to have 
your own M TV style Karaoke show, where 
you make the night's stars! 


The new DVM-1G0G from VocoPro! 




www.vocopro.com 




DVM-100G 

"DIGITAL KARAOKE VIDEO MIXER" 



ULTIMATE CHOICE OF KAHAOKE E N1 E RTAIN M E N I 


For your nearest VocoPro dealer 
Please call (800)678-5348 • Fax (909)593-8890 
e-mail: info@vocopro.com or visit us on the web site at: www.vocopro.com 

























E-MAIL YOUR QUESTIONS TO 



djwaldo@mobilebeat.com 


(While the great DJ Waldo is taking a break 
for this issue, we wanted to share a tetter he 
received in response to a question and answer 
in the last issue, ft is solely the opinion of the 
writer and is not a substitute for professional 
legal advice. -Ed.) 


Dear Waldo, 


While reading Ihe MB 2002 Gear Book issue, I came across 
a disturbing story in your column. It was signed by Darrin 
Sappenfield. In his letter to you, he stated that his equipment 
suffered from a community college’s maintenance personnel 
re-wiring an "outlet" for use with a floor polisher that required 
240V service. 

I own and operate my own Mobile DJ service, which I 
work at part time. Full time, I work as an industrial construc¬ 
tion electrician. I hope that Darrin reads this or that you will 
forward this information to him: 

Every cord connector (“plug") and every receptacle 
("outlet") has a specific rating or designation. Each plug or 
receptacle has a NEMA (National Electrical Manufactures 


Association) designation that describes the plug or recep¬ 
tacle in a uniform fashion. After that, the plug or receptacle 
has to have a voltage and amperage rating. If Darrin uti¬ 
lized a standard 15A or 20A 125VAC rated receptacle, 
which is a common device for utilizing cord and plug- 
connected equipment, that receptacle should have been 
wired for standard 120V equipment. If it was "hot 
wired' by maintenance personnel for other purposes, 
the community college is responsible for damages. 

To the best of my knowledge, this responsibility 
would be for the replacement cost of comparable 
equipment, regardless of anticipated lifespan or price. 


John Habben 


J 



Sound fue. 


Sourrcf foe 


Tel: 714. 897.6766 Fax: 714. 896. 0736 Web: www.bbesouRd.com 
v in Canada Please Contact Sounds Distribution Tel: 416. 299. 0669 
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Alternative 

awareness 

Volunteer Records is collecting Christmas songs for use 
on a 2002 holiday compilation, which will be a vehicle 
to raise awareness (and funds) for hospice. Hospice is 
a mode of medical care dedicated to assisting families 
during the time a loved one is actively dying of a termi¬ 
nal illness. Many people are still unaware of, or have 
misconceptions about this type of health care support. 

Three charities will benefit from the sale of this 


release: National Hospice and Palliative Care Organiza¬ 
tion, Hospice Foundation of America and The Center for 
Hospice Care, Inc. The first two are mainly educational 
groups, while the last is a working hospice serving the 
state of New Jersey, as well as the project sponsor. 

The focus of this eclectic compilation will be original 
and standard Christmas tunes by “alternative” artists. 
Artists at all levels of acclaim, whether new or old, tour¬ 
ing or not are, all welcome to submit material. This will 
be a national release with a nationwide promotional 
campaign. 

Submission deadline is May 30 th , 2002. CD, vinyl 
or cassette should be sent to: Volunteer Records, c/o 
C.H.C.1.187 Millburn Ave., Millburn, NJ 07041. 



CHECK OUT OUR 
IATES7 GUIDE! 
OVER 75 HOT NEW 
PRODUCTS! 


CALL US TOLL FREE 800.324.2673 

WWW.THECORESTORE.COM 
OR E-MAIL US FOR PRICES: 
SALES@THECORESTORE.COM 
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music sources 


Richard Gastmeier, President of Entertainment 
Resources Group (ERG), has announced the acquisition 
of the First Source brand of CD compilations from First 
Source Music Supply Inc. “ERG is now able to offer its 
Canadian dealers and commercial subscribers both a 
premium line and a budget line of compilations with the 
best new music from all the major record labels. We look 
forward to using ERG’s resources to bring added value 
to First Source subscribers/' 

First Source Music Supply has been servicing Cana¬ 
dian DJs with AVLA-licensed new music updates since 
1997. Six different First Source monthly compilations 


are available: BackTrax (retro), Club Beats (dance), 
Chart Toppers (Top 40), Juicy Grooves (urban), 

Saloon Tunes (country) and Trashy Vibes (rock' 
alternative). Subscribers can get all six formats every 
month for $62.50. Complete track listings and infor¬ 
mation on all ERG and First Source releases are avail¬ 
able at the Canadian section of the ERG website, 
www.ergmusic.com. 

Since 1990, ERG has been licensing new titles 
from all major record labels in the U.S. and Canada. 
With the addition of the First Source formats. ERG will 
be producing a total of 22 new music CDs monthly, rep¬ 
resenting every musical genre, including pop, dance, 
rock, country, urban, Latin and contemporary Christian. 
These CDs are available on a promotional basis to 
DJs, nightclubs, and other commercial subscribers. In 
Canada, these programs are licensed under the Audio- 
Video Licensing Agency (AVLA). For more information 
on ERG, call 1-800-465-0779 


Correction 

DJ Dr. Drax, a Mobile Beat DJ Show & Conference speaker, was incorrectly associated with Radio Shack on page 38 of Mobile 
Beat, November2001 (#69).The sentence should have read:...his interest in the technical end of DJing was sparked by his 
involvement with radio during the 1970s. 
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Solution 
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download the demo today! 
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Streamline your setup 
mix with MegoSeg an your 
iBook > iMac^ or PowerBookr: 
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Pro Mac DJ software 
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For more information, 
visit www.megaseg.com 
or call 217-351-9952 
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It's 6:15 


down the hall 


I can’t believe how much 




I jam the tabtes and the CO's Into 


United States 
Yorkville Sound Inc. 
4625 Witmer Industrial Estate, 
Niagara Falls, NY 14305 
Phone: 716.297.2920 
Fax: 716.297.3689 


Canada 

Yorkville Sound 
550 Granite Court. 
Pickering. Ontario L1W 3Y8 
Phone: 805.837.8481 j 
Fax: 905.839.5776 / 
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Spinnin 

with 

Mickey 

Pioneers CDJ-1000 Digital Turnta¬ 
ble is enjoying a lot of attention 
at Disneyland's Innoventions exhibit, 
where the newest technologies from 
around the world are demonstrated. 
Somewhere between 8,000 and 
15,000 people per day take in the 
Innoventions display at the Anaheim, 
California theme park, with up to 
20,000 people seeing the CDJ-1000 
on crowded summer days. 

Each Digital Vinyl Turntable sta¬ 
tion is equipped with a flat screen 
video tutorial and speakers so the 
listener can try his or her hand 
at spinning and scratching digitally. 
Disney is expecting this “Jungle 
Jam" room, where the 10 CDJ- 
1000's are to be installed, to be an 
exciting addition to their exhibit. 



INCREASE PROFITS! 
Your Image With Prol 


BROCHURES' POSTCARDS • FOLDERS 


Et n: i r 


Get Professional Results with 


Increase Bookings for: 


• Weddings * Bar/Bat Mitzvahs DDE Jjj 

• School Dances • Corporate Parties pn* ,p 

r—“■ To Request FREE SAMPLES ‘ 

1-800-810-4152 • 515-278-9266 11*1)1 

' Fa\ 51 5-276-4267 email lnfo@bmi-info.com l« n n I 

1 — —* Visit our website to lieu- our entire product line non ! 

www.breakthroughbrochures.com 
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Maybe it's not your mixer 

You know how impact and detail get lost through recording and mixing. And you just can't EQ, 
compress or mix the life back in. When you’re at wit’s end, the Aphex Model 204 can save your sanity. 

The Model 204 renews and vitalizes your sound. The Aural Exciter’ restores and improves definition and detail. 

At the same time the Optical Big Bottom' solidifies and strengthens the bass without hogging all the level. 

If you need professional and impressive sound you owe it to yourself to get a Model 204 . You’ll probably save 
your sanity and a lot of perfectly good mixers. You’ve got a problem - We’ve got the solution! 


The all new Aphex Model 204 Aural Exciter and Optical Big Bottom 



APHEX 
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Y S T E M S 11068 Randall Street, Surt Valley, CA 91352 U.S.A * 81B-767-2929 Fax: 818-767 2641 
Aphex, Aural Exciter and Big Bottom are registered trademarks of Aphex Systems * No mixers ware harmed in the produ 
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PARTY SUPPLIES FOR ALL YOUR SPECIAL EVENTS! 


GLOW PRODUCTS 

BT fMGICin THE MIGHT 

HATS 

fracas 

GLASSES 
TAMBOURINES 
D ECORATIONS 
H Oil PAY 


See You In 
San Francisco 
& Las Vegas 
at the 
DJ Shows 
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Sign Up For Your FREE Online Party Stor 

@ www.MakesParties.com 
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THE PARTY DIVISION 




PARTY KITS 


PAPERGOOPS 


I NFL AT ABLES 


ASKS 


GIFTS 


FAVORS 


Order Toll Free: 1*800*645-651 3ex(. 3025 & 3033 
114 Church St. Freeport, NY 11520 
Phone: (516) 546-7400 24 Hour Fax (516) 546-7024 



Looking for me? 

I’m looking for you! 

I am about to spend thousands 
of dollars on the most important 
day of my life. Now you can reach 
me before I make my purchasing 
decisions. 

List Service Direct, Inc. has been 
compiling and providing mailing 
lists of newly engaged “brides to be” 
for over 10 years. 

Let us help you contact these 
extremely valuable newly engaged “brides to be” before 
your competition does. 

Call us now 1-800-371-5487 

List Service Direct, Inc. 

2 Christie Heights St., Leonia, NJ 07605 Fax 201-585-1732 
www.listservicedirect.com • e-mail info@listservicedirect.com 




New Waves of 
Cables Splash 
on Planet 


Planet Waves has expanded their 
instrument cable lines to include 
Right-Angle Instrument, Microphone, 
Patch and MIDI cables. Unique 
design features include eight com¬ 
pression springs built into the plug to 
ensure a tight, static-free fit (Instru¬ 
ment and Patch only), a special 
rigid polymer molded directly over 
the soldering points to provide extra 
protection, a flexible polymer over¬ 
molded throughout the plugs to pro¬ 
vide extreme strain relief, ultra-finely 
stranded premium-quality copper 
conductors, two layers of shielding 
and double-insulation, along with 
color-coded O-rings for easy identifi¬ 
cation of each cable. For more infor¬ 
mation, visit www.planet-waves.com. 




www.mobilebeat.corn 





















































Pick Up the ‘Phone! 

Sennheiser is renowned not only for its high-quality recording 
microphones, and more recently, the evolution series of wire¬ 
less mics, but also for headphones. The company has applied 
lessons learned while developing listening devices for audiol¬ 
ogy, broadcasting, aviation and marine uses to the realm of 
music monitoring. A number of models are perfect for DJ use, 
including a few under the evolution name (EH series). These 
feature BioNetic design—they’re fitted to the shape of the ear 
and head for added comfort during extended use. Duofol dia¬ 
phragms (which fuse two materials to cancel standing waves in 
the capsule) promise clear highs, solid bass, and low distortion. 


Sennheiser • 1 Enterprise Dr.* Old Lyme, CT 06371 -Tel: 
860-434-9190 * Fax: 860-434-1759 * www.sennheiserusa.com 



EH1430: open, dynamic, stereo; supra- 
ural design; 9’ OFC cable with 1/8" 
stereo jack and 1/4” adapter; replace¬ 
able ear cushions; matte black finish; 
MSRP: $59.95 


EH2200: closed, dynamic, stereo; cir- 
cumaural, BioNetic design; lightweight; 
DuoFol diaphragm; detachable OFC 
cable, modular design; MSRP: $129.95 




EH2270: closed, dynamic, stereo; circum- 
aural, BioNetic design; frequency response: 
12Hz-22KHz; Neodymium magnets; DuoFol 
technology; damping element; detachable 
OFC cable, modular design; MSRP: 
$199.95 


HD 25-SP: closed, dynamic, stereo; 16 dB 
passive noise attenuation; lightweight; modu¬ 
lar design; Neodymium magnets; aluminum/ 
copper voice coils; MSRP: $119.95 




HD270 Control: closed, dynamic stereo; 
circumaural, BioNetic design; frequency 
response: 12Hz-22KHz; Neodymium 
magnets; DuoFol diaphragms; damping 
element; detachable OFC cable, modular 
design; MSRP: $99.95 


RS 85 wireless RF headphone system: 
open, stereo, circumaural; HiDyn p/us® 
noise reduction (S/N ratio >85dBA); 
Center Lock™ auto tuning; velour ear 
cushions; on-hook charging; 2 NiMH 
rechargeable batteries included; MSRP: 
$289.95 
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OQV3SEY 
CASES START¬ 
ING AS LOW 
i AS 569.991 i 


CCDJS 


MDRV7' 


M447 


1 - 800 - 404-8230 

3050 MILL STREET RENO, NV 89502 


Save $25.00 on your next order of 
$250.00 or more when you mention this ad 

One rebate per customer offer ends September 30, 2001 
Not valid with any other discounts or promotional offer. 
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Company Spotlight: Odyssey Innovative Designs 

Based in beautiful Azusa, California, Odyssey supplies DJs everywhere with cases, racks, bags, and accesories, as well as 
a growing line of professional lighting products. If you're looking for stylish transportation, check out the KROM ' Series Euro- 
Style cases, for LPs/CDs and gear. Odyssey’s carpeted cases come in black and grey, with configurations for a variety of DJ 
applications. Custom designs are also available. The company offers semi-hard, ballistic nylon, polyester and vinyl carrying bags 
for when you need to travel light. Or for the best protection, they have an extensive line of flight cases. For your lighting needs, 
Odyssey also offers a full range, from PAR cans to intelligent fixtures. A few of Odyssey’s newest products are pictured below. 



KCD200DIA 

CD Case 

Holds 200 plastic sleeves 



BLPW100 

100-LP Bag with Wheels 


LE-500 

strobe-a-delic 
750W, 6 colors, 24 lenses 


CNMCM106 

Holds Numark CD MIX 1 
CD/Mixer 
plus 6 rack spaces 


Odyssey Innovative Designs * 155 N. Aspan Ave. • Azusa, CA 91702 
Tel: 626-334-0800 • Fax: 626-334-0226 www.odysseygear.com 



Since 1973 


800-582-2421 


Lighting Sound Effects 


Authorized Dealer 
Representing Top Manufacturers 



Pro DJ & Karaoke 
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audio-technics 


...& More 

"innovative Technical Assistance" 

intertainment Systems Corpon 

www.entsyscorp.com esc@nac.net 



www.mobileheat.com 
































WHEN IT C0MF.5 TO PROFESSIONAL DJ EOJIPMENT. WE RE REWRITING THE BOOK! 


CHAPTER 3 
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Stanton's new dual CD players combine all the stuff you want ot o I 

price you won t believe! Designed lor fhc top pro The S 650 <md M 

S700 are loaded with features tike 40 seconds of anti shock I 

protection. I the most available anywhere!, buffer memory, auto I 

cue. relay playback and real seamless loop. All this at new prices ] < 

that wont rattle your wallet So. cruise down to your local Stanton 
dealer now. and let the crowd hear what you Rot, 



40 Seconds of Ann Shock 

• Seamless Loop 

• Digital Outputs 

• Fader Stan 

• Frame Search 

It 13991 



40 Seconds of Ann Shock 

• Seamless Loop 

• Digital Outputs 

• Fader Start 

• Frame Search 

• Seamless Cue 

• Turntable Effects 

• Reverse Play 

[ ■* 599 ] 


STANTON MIXERS 



M XLR Balanced Output * 4 Mk Inputs 
* 1 Band Master £Q * Fade* Sfart 




XLR Balanced Output * 1 Band EO and 
III) Display on Each thannH * Fader Sion 


M XLB Balanced Output * Eflrth Loop 

• 1 Hie Inputs with 1 Band FQ * F*tdef Sniff 


Stanton Magnetics • 954 689 8833 * www.sfantonmagneHcs.com 

A Stanton Group f ompany n j ?Q01 



;n»nd I 


n 

riliiir 
































DJ Skilz demos American Audio's new Digi Pro Professional Digital CD Scratching System 
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Turning the Tables on Vinyl 


American Audio has “turned the tables'’ by unveiling 
the Digi Pro Professional Digital CD Scratching System, 
a revolutionary audio system that makes it possible 
to scratch on a vinyl record and have the “scratching 
sounds’’ emit from a digital CD. The Digi Pro is the first 
DJ system to combine the turntable with the CD player 
to achieve a new level of authenticity in digital scratching. 
The system consists of three components: the Digi Pro 
Professional Dual CD player: a Scratch Box; and a Vinyl 
Record that contains no audio signal and produces no 
music. When a DJ scratches on the vinyl record, the 
effect is exactly reproduced in the music that’s playing 
on the CD. The secret lies in the Scratch Box, which fea¬ 
tures a revolutionary interface technology allowing analog 
manipulation of a digital signal. 

The Digi Pro also features: Tempo Lock (allows the 
speed of a track to be changed without altering the 

22 www.mobilcbeat.com 


vocals); Seamless Loop; Anti-Shock Memory (20 sec¬ 
onds per side); Fader Q Start (when used with an 
American Audio Q-Series Mixer); Flip Flop (automati¬ 
cally switches from one CD player to the other); on¬ 
board effects, including Filter, Coast, Reverse Play and 
Bop; and DSP Technology (Digital Signal Processing), 
which allows DJs to call up features and add effects 
on the fly. Also included are digital output, instant start, 
tap sync, beat counter, 30 programmable tracks, frame 
search, and 4 programmable cue points with instant 
start. MSRP: $1,149.95 (A Scratch Box Kit containing a 
Scratch Box and SB-12 Vinyl Record is also available 
for $149.95, MSRP) 

American Audio • 4295 Charter St. • Los Angeles, 

CA 90058 * Tel: 800-322-6337 • Fax: 323-582-2610 * 
www.americandj.com 














Still lugging around heavy equipment? 
Still rummaging through your CDs? 

You need DJPower! 

Mixes like your existing mixer plus so much more! 
Auto & Manual Beat Mixing 









The only MP3 mixer that also Mixes 
Video! (Karaoke too!) 

Optional RF Remote Control 


^ Optional Touch Screen 



Optional Advertiser/Banner 
add-on 

Fully Customizable Hot 
Buttons 


Customizable Screen 


Rip your CDs. Record your 
vinyls. Record your mixes. 

Requested songs at your 
fingertips. 



^ Program your sets in advance 


Don’t settle for less....Meet ALL 
your needs in one box 

ETV & Top Hits Karaoke 
libraries now available - 
preloaded on your systerrjj 
& ready to go! 
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On Your Way Home 

A DJ system you can carry on your back? No, it’s not a new form 
of torture, it’s the HomeMix DJ System, made by Acoustic Solutions 
(Northampton, England) and distributed in the U.S. by Music Industries 
Corp. A 2-channel, 6-input, twin-CD unit with built-in amplification (2 
x 25W), it is encased in molded ABS, with an integral lid protecting 
the mixer/CD controls and an optional shoulder strap for mobility. The 
HomeMix offers IEQ (3 bands per music channel), a separate mic channel 
with 2-band EQ, split cueing, Freeze Frame cue advance, pitch bend, 
pitch control (±10%), LCD display, aux, phono and CD inputs, record 
output, and line output with volume control. MSRP: HomeMix Kit (including 
shoulder strap, speakers, and cables) - $499.95; stand-alone console - 
$399.95 

Music Industries • 625 Locust St, Ste 300 • Garden City, NY 11530 • Tel; 
800-431-6699 • Fax; 516-794-4099 • www.musicindustries.com 



Huge Selection * Great f=t#netonality * Oustnnding Value * Amazing Service 

When it comes to your gear, we've got you covered! 

1121-20 Lincoln Ave. • Holbrook NY 11741 
800-343-1433 • 631-5634)773 • FAX 563-1390 

%*• . 

_ Ultra Fast Turn Around Time! 


See our complete Ur% 

prims oti hm 

www island cases cot 


Standard and Custom 
cases to tii every need 
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And what could be more memorable than 


a reception that rocks to an MPro 


Series Subwoofer-Satellite system? 
Talk about great marriages. How about 
a powered speaker system that joins 
Crown amps and JBL speakers? 
That's the MP418SP powered subwoofer 
with two 660 watt channels of Crown 
power built in. One channel pumps a 
JBL 18” VGC™ woofer. The second 
channel can drive a full range satellite 




KIMCT* 

■t 


@ ora tun 


like the MP412, or another matching 
subwoofer (the MP418S). 

So if you're ready to embark on years 
of audible bliss, visit your authorized 

jBL Professional dealer and ask to 

* 

check out this happy couple. 


Visit us online at 





.com. 



MP4185P-12 Powered 
Subwoofer-Satellite System 


A Harmim IntamatoBVil Company 















Shop Univenture for all your 
disc sleeve and storage 
products! DJ Cases, DVD 
Storage, Case Lighting, and 
Organizing Inserts. 

Order all your products 
and accessories online 
and save! Receive 
discount pricing on all 
our products...Every day! 


Save 


up to 20% 
on Box 
Quantities! 


Archival Pockets 

Safety-sleeves 

Pol/ Jev-elpaks qj Q ases 

Binders & Wallets — 
Viewpak XGs 

DVD Storage 

Express Light 


Viewpaks 

Poly ModifiedJewelpaks 


Insert & Divider Cards 


flow, gel fiotilicalion of online specials! 
Go (o t click on 

the DJ button and gel signed up today! 


. 


Giveaway at any Event! 


.univenture.com 




Marriage 
Made in Mic 
Heaven 



Combining the quality of the supercardioid Beta 
58A® and the affordable reliability of the UT 
Series, Shure Incorporated has released, for a lim¬ 
ited time only, the Beta 58 Vocal Artist™ UHF. This 

ip! 

special unit utilizes Shure’s MARCAD® diversity 
circuitry to optimize reception and virtually elimi¬ 
nates dropouts. The system offers a transmitter 
range of up to 100 meters. The Beta 58A is 
widely regarded for its extended high frequency 
response and high output. Along with the release 
of this product, Shure is making available nine new 
UT wireless frequencies. The new frequencies will 
allow users to operate up to eight systems at once. 
MSRP: $762.50 

Shure Incorporated • 222 Hartrey Ave. • Evanston, 
IL 60202 • Tel: 847-866-2200 • www.shure.com 
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B-52's Compact And 
Powerful New Weapons 

B-52 pro-audio has added two 
models of band-pass subwoo 
fers to their already impressive 
arsenal. These new weapons 
allow mobile infantry and B-52 
allies to add powerful IS" sub¬ 
woofers to their sound systems 
without adding amplifiers and 
crossovers to the audio system. 

The B-52 subwoofers are 
loaded from within the cabinet, 
which protects them from 
physical damage inherent in 
taking to the battlefields. A 3/4" 
thick ple\i-glass window offers 
visual contact with the 18" 
cast-framed subwoofers) when 
engaging the enemy. 

B-52 offers both single and 
dual 18" hand-pass models. DJ 
Shone of Pittsburg, PA. calls 
his B-52 BP 18 subwoofer “a 
mobile DJ’s dream ... the B 52 
band pass sub let me drop seri¬ 
ously tight bass without adding 
another amp and x-over to my 
system.” When asked about 
their size DJ Jam of Los 
Angeles explained "that not 
only arc these subs extremely 
compact, but they're built 
like tanks.” 

In the war against weak 
bass, the new B-52 band-pass 
w eapons are compact, powerful 
and built for the battlefields. 



B-52 SH-18X Folded Horn 
Subwoofer Leads Attack 


The SH-I8X folded- 
horn subwoofer has 
weak bass running for 
the hills. The unique 
folded-horn design pro¬ 
vides long throw, allow 
ing the low frequencies 
to reach a tar greater 
distance than any of the 
enemies' weapons. 

Reports from the battlefields indicate 
that even w hen standing SO feet away from 
the B 52 SH-18X, it still feels like you 
are being hit by a nuclear blast. 

B-52’s main competitor uses a 18" sub 
woofer with a 3" voice coil subwoofer on 
then most popular weapon, which results in 




A Common Weapon: Uncommon 
Power And Force 

The B-52 SR- IRS is one of the most 
commonly used weapons in the war 
against weak bass. The SR-IBS is 
powerful, has deep tight bass and is 
extremely cost effective. 

What makes the SR-I8S differ¬ 
ent from the enemies' weapons is its 
specially designed 18" subwoofer. The B-52 IX- 
l SOS is a ded ieated subwoofer that offers tremendous 
power handling and will only play 
low frequencies even when con¬ 
nected to a full-range signal. 

There is nothing worse than 
having your subwoofer fail in the 
midst of a heated battle against 
weak bass. That’s why the B-52 
18-180S utilizes a virtually fire 
retardant 3” polyamide voice coil, 
a cast aluminum frame and a 180 
ounce magnet structure. 


weak bass, while the B-52 SH 18X utilizes 
a powerful, 4" polyamide voice coil. W hen 
comparing sound. Music Magic Entertain¬ 
ment's Daniel Sherwood, of Bremerton. 
WA. explains that "instead of the blap, blap. 
Map I was used to from my old subs, B-52 
finally gave me a true deep, tight thump that 
1 always wanted... my B 52 subs attacked 
that really deep stuff and spit hack into the 
crowd like I just could not believe. \l\ old 
subs just couldn't take it, they would puke, 
clip and sound like crap but the B-52 subs 
seemed to want more", 


B-52 Now Recruiting 


B-52 Pro-Audio invites all mobile entertainers, club 
owners and bass addicts to join in the war against 
weak bass. To enhance your arsenal contact your 
local dealer or B-52 headquarters at 800-344-4ET1. 
You can also check out our website at B-52PRO.com 
or e-mail us at eticorp@earthltnk.net 























Surveying Jewish 
celebrations around 
the nation 

B ar and Bat Mitzvah party entertain¬ 
ment has become a staple for many 
mobile disc jockey companies. They are 
special events that allow these entertain¬ 
ers the opportunity to spread their wings 
and create truly unique performances 
limited only by their imaginations and 
their clients' preferences. 

Tradition? 

By the age of twelve, many Jewish 
boys and girls are busy studying Jewish 
law. At the age of thirteen, these same 
youths have the opportunity to formally 
become part of a religious society, as 
adults responsible to observe religious 
law with the rest of their community. 

Their entry ceremony (Bar Mitzvah for 
boys, Bat or Bas Mitzvah for girls) is 
often (but not always) held on the Sab¬ 
bath shortly after their 13th birthday. 

A Bar/Bat Mitzvah party or Simcha 
often follows the successful completion 
of the religious ceremony where the 
newly responsible Jewish boy or girl 
leads a worship service for their congre¬ 
gation by reading or chanting from pre¬ 
scribed passages in the Torah and the 
Prophets. This declares the individual to 
be a formal and legal adult within this 
community. The occasion is truly a cel¬ 
ebration for and of family and friends. 


The Bar & Bat Mitzvah 
party experience 

Similar to wedding receptions, there is 
no "one right way” to provide entertain¬ 
ment at a Bar/Bat Mitzvah party. Enter¬ 
tainment styles, timelines, and packages 
can vary greatly from party to party. 

Some mobile entertainers try to 
dazzle a Bar/Bat Mitzvah party guest of 
honor, his or her family, and their guests 
with a truly spectacular show that can 
rival a Las Vegas-style performance. 

This may include powerful personalities, 
huge sound systems, spectacular night¬ 
club-type lighting effects, music video/ 
karaoke projection screens, various 
props for games, and fog/bubble/confetti/ 
snow machines. Larger-budget produc¬ 
tions might also include a professional 
event director/coordinator, two or three 
DJs/MCs, up to a dozen dancers, dance 
platforms, banks of television monitors, 
multiple costumes, dress-up skits, musi¬ 
cians, magicians, clowns, celebrity 
look-a-likes, hypnotists, pyrotechnics/ 
fireworks displays, life-size robotic 
boxing, video/arcade games, billiard 
tables, photo or temporary tattoo booths, 
laser tag, imaginative room decorations, 
indoor/outdoor air inflatable games, farm 
or wild animals {with trainers), and a par¬ 
tridge in a pear tree. Whew! 

Other Bar/Bat Mitzvah party clients 
prefer mobile entertainers who try to 
create a memorable celebration without 


By Steve Wozniak 
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what some people call the “excessive 
extras.” These entertainment efforts can 
be just as much fun for the star of the 
Simcha, the family and guests who don’t 
want to be overwhelmed. It’s just a differ¬ 
ent kind of fun. 

To learn what's hot and what’s not, 
l surveyed leading Bar/Bat Mitzvah party 
entertainers from across the country. 
While their methods may not be suitable 
for every Mobile DJ company or Bar/Bat 
Mitzvah party, they will certainly provide 
food for thought as you plan your own 
memorable celebrations. 

Dance to the left, 
dance to the right: DJs 
from all over share 
their approaches... 

LOS ANGELES, CA 

I’m a Girl DJ star Lisa Capitanelli 
entertains at nearly 30 Bar/Bat Mitzvah 
parties annually. Planning: Capitanelli 
usually speaks on the phone and meets 
with her Bar/Bat Mitzvah party clients in 
person once prior to their celebrations. 

A typical party includes a four-hour per¬ 
formance. Popular Timeline: One hour 
cocktails, grand entrance, Hora, inter¬ 
active dancing, blessing, dinner, games 
with kids, candle lighting, parent dance, 
open dancing, sing "Happy Bar (Bat) 
Mitzvah" if there is a cake/dessert, 
more open dancing until end. Trends: 
Motzi(Breaking the bread): 30%, 
Kiddush(Blessing over the wine): 30%, 
candle lighting: 50%. Games, Dances & 
Extras: Her most popular games include 
Hula-Hoops and Musical Chairs. Her 
three most popular audience participa¬ 
tion dances include her own creation, 

Do The Dance, Aretha Franklin’s ‘‘Think,’’ 
and YMCA. Also popular are special 
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> Remix and post production 

> Back-up mixer for nightclub mixers 


Lightweight mobile mixing 


> Live radio remotes 
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IOBILE DJ MIXER 
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Ranu Corporation TEL 42S.35S.6Q0D 
tn Canada; Ommmedta Corporation 


FAX 425347.7757 
TEL 514 636,9971 


URL www.rane.com 
FAX 514,636,5347 


Rane 


Thu DJ Magazine 


29 































lighting effects, Karaoke, glow sticks 
and other giveaways. Advice To Other 
DJs: “Make sure you love working with 
13-yea r-oldsi” 

DALLAS, TX 

Bill Cody's Party Time Productions has 
a staff of fifty DJs and entertains 
at over 100 Bar/Bat Mitzvah parties 
annually. Popular Timeline: Cocktails/ 
hors d'ouevres, games/dancing for kids, 
guests enter, grand entrance of family 
& Mitzvah, Motzi, toast, candle lighting 
ceremony, dinner, games or dancing 
for kids, Mother/Son or Father/Daughter 
dance, Hora, open/audience participa¬ 
tion dancing until end. Trends: Motzi: 
90%, Kiddush: 50%, candle lighting: 
80%. Games, Dances & Extras: Pop¬ 
ular games include Slap Shot Hockey 
with foam pucks, 

Musical Chairs 
Scavenger Hunt, 
and The List (kids 
choose a random 
number that cor¬ 
responds to a 
specific activity). 

Popular audience 
participation 
dances include 
Power Jam, History 
of Hip Hop Danc¬ 
ing, and old school 
classics such as 
Roger Rabbit, Cab¬ 
bage Patch, and 
The Prep (similar to Car Wash). Accord¬ 
ing to Joel Morris, entertainment director 
at Party Time, their service also offers 
professional photography and video, 
caricature artists, big screen music 
video/karaoke, temporary tattoo booths, 
and photo buttons. Advice To Other 
DJs: “As soon as the doors open you 
need to get things started right away. 
This is a popular request that many 
of our clients expect. Always have a 
backup plan ready just in case the unex¬ 
pected occurs!” 

CEDAR RAPIDS, IA 

Dave Lundon, of Full Spectrum Enter¬ 
tainment, has five years of experience 
entertaining at Bar/Bat Mitzvah parties. 
Planning: Lundon often speaks with his 
clients on the phone six times prior 
to his typical three or four hour per¬ 


formance. Popular Timeline: Cocktails/ 
hors d’ouevres, games for kids, adults 
enter, interactive dancing, Motzi, dinner, 
candle lighting, Hora, more dancing to 
end of party. Trends: Motzi: 40%, Kid¬ 
dush: 1%, candle lighting: 50%. Games, 
Dances & Extras: Two of his most popu¬ 
lar games include Roller Hockey one 
kid on a car creeper/second kid pushes), 
Radio Control Car Bowling, PVC Piping 
Tower (highest that stands the longest), 
and Mummy Wrap. Three popular audi¬ 
ence participation dances are Kung Fu, 
Gin & Coconut Water (to a song by 
the Baha Men), Mad Gab cards (word 
game), and Hands Up. At a show, he 
often uses Chicken and Time Warp cos¬ 
tumes to inspire more fun. Advice To 
Other DJs: “Be prepared! Everything is 
subject to change, so you have to always 


be on the ball and in constant communi¬ 
cation. Have a backup plan ready on a 
moments notice!” 

ST. PAUL, MN 

Total Entertainment is co-owned by 
brothers Howard and Les Walstein. Vet¬ 
erans of nearly 25 years, their parties 
often have 100 kids and 300 adults 
in attendance. Planning: The Walsteins 
generally speak with their clients three 
times (twice on phone, one in person) 
prior to a typical four-hour Bar/Bat Mitz¬ 
vah party. Popular Timeline: Cocktails, 
guests seated, introduce the Guest of 
Honor, Motzi, games with kids, Snowball 
Dance, Hora, dinner, candle lighting, 
dancing, dessert, more dancing to end. 
Trends: Motzi: 50%, Kiddush: 25%, 
candle lighting: 25%. Games, Dances 
& Extras: Most popular games include 
Musical Boys (boys substitute for chairs), 


Frozen T-shirt Contest (just what it 
sounds like!), Model Runway Walk (wigs, 
hats, costumes help create hilarious 
demonstrations), Hoop Elimination (like 
Hot Potato), and Walla Balia. Favorite 
audience participation dances are the 
Disco Dance Contest, Swing Dancing, 
Follow the Leader, and Cha Cha Slide. 
Optional services include dancers, spe¬ 
cial lighting effects, and extra prizes. ‘ We 
often have theme dances for our parties 
so we work on different activities to fit a 
particular theme.” Advice To Other DJs: 
“The main premise of Judaism is giving 
back to the community—and we do. If 
necessary, we bring the shy kids out 
of their shells by playing more contests 
than dancing, I'm even prepared to 
play games all night long if there is 
a great inequality of boys to girls, or 

only a few kids 
in attendence. I 
shower the kids 
with attention at 
every show!" 

ILLINOIS/INDIANA/ 
OHIO/MICHIGAN 

Steve Wozniak 
(yours truly) of 
A Sound Invest¬ 
ment has enter¬ 
tained at over 
500 Bar/Bat Mitz¬ 
vah parties in 
seven different 
states (Midwest 
& West Coast). My typical performance 
lasts three (afternoon) or four (evening) 
hours. Planning: It is not unusual to 
speak with a client six-twelve times by 
phone prior to their event, and to 
meet with them on two additional occa¬ 
sions. Communication creates prepara¬ 
tion, and you just can’t have too much 
preparation prior to a Bar/Bat Mitzvah 
party. Before each event I script the 
anticipated timeline/activities on a Web 
page, so it’s available for my clients 
to preview, 24/7. After this, I rehearse 
their event from the script to ensure 
a smoother and more enjoyable cel¬ 
ebration. Popular Timeline: Cocktails/ 
hors d’ouevres, activities for kids, guests 
seated, grand entrance of the family 
members and the Mitzvah, Hora, Motzi, 
Kiddush, toast, meal, prop giveaways, 
games for kids, candle lighting, parent 
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Partying By the Numbers: Bar/Bat Mitzvah DJ Statistics 


Disk Jockey 

City/State 

# Years 

Mitzvah 

Experience 

Price Range ($) 

#Kids/Adults 

#Games 

#P< 

Dai 

Lisa Capitanelli 

Los Angeles, CA 

10 

1,700 

50/75 

2 

3 

Bill Cody 

Dallas, TX 

20 

1.200 - 4,000 

80/150 

2 

10 

Dave Lundon 

Cedar Rapids, IA 

5 

600 - 800 

50/100 

5 

3 

Howard Walstein 

St, Paul, MN 

25 

800-1,500 

70/150 

6 

5 

Steve Woznrak 

IL/1N/OH/MI 

15 

800-1,500 

40/90 

2-4 

4-6 

Jay R 

Cleveland, OH 

15 

800-1,500 

40/100 

3 

3 

Bobby Morganstein 

Philadelphia, PA 

20 

3,500 - 7,500 

50/125 

2 

2 

Jimmy Johnson 

Boston, MA 

20 

750 - 3,000 

50/100 

5 

4 

Mark Klalskin 

NJ/NY 

15 

1,000-3,500 

40/90 

5 

5 

Teresa Blackburn 

Charlotte, NC 

5 

1,000- 1,800 

40/60 

5 

5 

Jeffrey Greene 

Miami, FL 

17 

1,000-7,000 

45/100 

2 

6 


dance {Molher/Son or Father/Daughter), 
open dancing, dessert, 1-2 games, 
more open/audience participation 
dances, friendship circle last dance. 
Trends: Motzi: 75%, Kiddush: 10%, 
candle lighting: 75%. Games , Dances 
& Extras: Favorite games/activities 
include a Musical Chairs Treasure Hunt, 
Dance Floor Hockey, Mummy Wrap, 
Walla Balia, Hula-Hoops, Name That 
Tune, Stuff-it, Imitate The Music Video, 
and Dress-up Karaoke. Favorite audi¬ 
ence participation dances include the 
Cha Cha Slide, Crazy Dance, Electric 
Slide, Twist & Shout, Snowball 
Dance, Chicken Dance, Hokey 
Pokey and Freeze Dance. Popular 
extras include 10-foot projection 
screen for DVD music videos and 
karaoke, special lighting packages, 
props and costumes, game show- 
type trivia contests, bubbles, fog, 
and giveaways (glow sticks, prizes, 
etc,). Advice To Other DJs: “Bar 
& Bat Mitzvah parties are becom¬ 
ing less formal, with more empha¬ 
sis on having fun! DJs need to enjoy 
working with kids and relish being an 
all-around entertainer. To be successful, 
you also have to gain and maintain 
control of the party while creating a 
fun environment for all ages. Under¬ 
promise...and over-deliver. It is very 
important that all songs be played at a 
reasonable volume so adults can enjoy 
their conversations. Games need to be 
simple, and there should be lots of easy 
audience participation dances for kids 
and adults to enjoy. A DJ should not try 


to be the focal point of the party... it’s 
the Guest of Honor and his/her family 
members who are the real stars of the 
show. Create a fun, enjoyable party and 
referrals will follow!" 

CLEVELAND, OH 

Various balloon games are favorites with 
Jay R of Selective Sound Entertainment 
who entertains at approximately forty 
Bar/Bat Mitzvah events each year. Plan¬ 
ning: Jay R often spends two hours 
on the phone and one hour in personal 
meetings with a client to help plan a typi¬ 


cal four-hour celebration. Popular Time¬ 
line: Cocktails/hors d'ouevres, games 
with kids, guests seated, grand entrance 
of 1st family, Kiddush, Motzi, lunch/ 
dinner, one game with kids, candle 
lighting ceremony, one audience par¬ 
ticipation dance with props, Hora, 1 -2 
audience participation dances, open 
dancing/additional activities until end. 
Trends: Motzi: 60%, Kiddush: 10%, 
candle lighting; 50%. Games, Dances 
& Extras: Favorite games include Bal¬ 
loon Stuffing and Musical Chairs. Pop¬ 


ular audience participation dances are 
Cotton Eye Joe and Follow The Leader. 
Jay R also uses optional disco clothing 
and lighting at many of his events. 
Advice To Other DJs: “If you have never 
entertained at a Bar/Bat Mitzvah party, 
assist another experienced DJ at least 
a dozen times to learn what to do and 
what not to do. Even more importantly, 
if you’re not into providing exciting inter¬ 
action and new activities, don’t blemish 
your reputation by trying something that 
you are unqualified to do." 

PHILADELPHIA, PA 

Bobby Morganstein is an acknowl¬ 
edged national Bar/Bat Mitzvah 
party trendsetter. He is also the 
creator of a number of commercial 
compact discs and training videos 
made especially tor Bar/Bat Mitzvah 
celebrations. His entertainment 
company entertains over 300 par¬ 
ties annually. Planning: Seven pre¬ 
party communication sessions (five 
on phone, two in person) are 
the norm for his 4-1/2 hour perfor¬ 
mances. Popular Timeline: Cocktails/ 
hors d'ouevres, activities for kids, guests 
seated, introduction of 1st family, candle 
lighting (led by DJ), audience participa¬ 
tion dance, Havdalah(a brief service to 
separate the holiness of Sabbath from 
the rest of the week), Motzi, toast, 

1-hour open dancing, salad, activities for 
kids, main course, games for kids, prop 
giveaways, parent dance, open dancing, 
dessert, open dancing, last dance. 


“It’s not necessary to be Jewish to entertain^at 
Mitzvahs. One of my most popular Mitzvah DJs is 
Jamaican!" Bobby Morganstein ._ 
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Trends: Motzi: 100%, Kiddush:2%, 
candle lighting 95%. Games, Dances 
& Extras: Two popular games are the 
familiar Coke & Pepsi and various Trivia 
games. Favorite audience participation 
dances include Apache and the Cha Cha 
Slide. Morganstein often brings up to 
six dancers to his performances to help 
motivate and entertain his guests. Light¬ 
ing effects are limited to two since most 
of his parties have professional videogra- 
phers who require bright artificial lighting 
in the banquet room. Advice To Other 
DJs: “It’s not necessary to be Jewish to 
entertain at Mitzvahs. One of my most 
popular Mitzvah DJs is Jamaicanr 

BOSTON, MA 

Jimmy Johnson of Crystal Entertainment 
Services has entertained at over 500 
Bar/Bat Mitzvah parties. Planning: John¬ 
son might speak with his clients six 
to ten times on the phone and meet 
with them four times prior to their three- 
to five-hour celebration. Popular Time- 
line: Cocktails/hors d'ouevres, games 
with kids, guests seated, introduction of 
host, hostess & family, Motzi, Kiddush, 
candle lighting ceremony, sing “Happy 
Birthday," Hora, toast, meal, pass out 
song request cards, guess the number 
of items in a jug. more games/audience 
participation dances for kids, open danc¬ 
ing for all, dessert {ice cream sundae 
and Mitzvah cake), lip synch with kids, 
Father/Daughter or Mother/Son dance, 
open dancing until end. Trends: Motzi: 
50%, Kiddush: 30%, candle lighting: 

98%. Games, Dances & Extras: Favor¬ 
ite games include Coke & Pepsi, Musical 
Chairs, Mummy Wrap, Card games, 
Hula-Hoops, Basketball, and Walla Balia. 
Popular audience participation dances 
include the Cha Cha Slide, Electric Slide, 
Conga Lines, YMCA, Change Dance 
(similar to Snowball) and Yo Yo Ya Ya. 
Popular extras include life-size Robotic 
Boxing, nightclub-type light shows, danc¬ 
ers, props, costumes, karaoke, and 
“Photo Shoppe" (pictures of guests 
placed on key chains, buttons, and mag¬ 
nets.) Advice To Other DJs: According 
to Gail Johnson, "I love Bar/Bat Mitzvah 
parties, but you have to know what you 
are doing. Don't be afraid to try some¬ 
thing new. Work with the kids. They will 
tell you with their reactions whether they 
like something or not. If you are fair to 
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them they will give you everything back!'' 

NEW JERSEY/NEW YORK 

Mark Klatskin, of Ultrax Disc Jockeys 
has entertained at over 300 Bar/Bat 
Mitzvah parties. Planning: Klatskin 
might speak with his clients up to seven 
times on the phone and meet with 
them twice prior to their five-hour cel¬ 
ebration. Popular Timeline: Cocktails/ 
hors d'ouevres, non-obtrusive games 
with kids, guests seated, introduction 
of 1st family, Motzi, Kiddush, candle 
lighting ceremony, sing “Happy Birthday" 
or “Happy Bar (Bat) Mitzvah", Hora, 
toast, meal, games/audience participa¬ 
tion dances for kids, dessert (ice cream . 
sundae bar and Mitzvah cake), adult ori¬ 
ented dancing, games, Father/Daughter 
or Son/Mother dance, Host and Hostess 
Dance (Mom & Dad), open dancing until 
end. Trends: Motzi: 100%, Kiddush: 1%, 
candle lighting: 98%. Games, Dances 
& Extras: Favorite games include Coke 
& Pepsi, Musical Chairs, Dance Floor 
Trivia, Base-ket-ball (combination of bas¬ 
ketball and baseball), Stuff-it (stuff 
balloons into clothing), and Dance 
Floor Hockey. Popular audience partici¬ 
pation dances include the Electric Slide, 
YMCA. and Star Dancer/IT-Za MY-Mitz- 
vah dance (various kids add movements 
to a new dance). Klatskin also offers 
optional props, game show, karaoke, 
deluxe lighting packages, sand art, 
temporary tattoo booths and “Photo 
Shoppe.’ Advice To Other DJs: 
“Although you don’t need to be Jewish 
to entertain at Mitzvahs, it is very impor¬ 


tant that you understand Jewish religious 
activities. Don’t just jump into it if you 
don’t know...do some research first. Oth¬ 
erwise you risk ruining your company’s 
reputation. Bar & Bat Mitzvah parties can 
be the most challenging and rewarding 
events you do. Always autograph your 
show with excellence!" 

CHARLOTTE, NC 

Teresa and Steve Blackburn, of Blacktop 
Entertainment, have entertained at 
nearly 100 Bar/Bat Mitzvah parties. 
Planning: The Blackburns might speak 
with their clients up to ten times on the 
phone and meet with them twice prior 
to a 4-5 hour celebration. Popular Time¬ 
line: Cocktails/hors d'ouevres, guests 
seated, introduction of 1st family, candle 
lighting ceremony, Motzi, Kiddush, toast, 
meal, games with kids, Father/Daughter 
or Mother/Son dance, Hora, open/ 
audience participation dances, dessert 
(ice cream and Mitzvah cake), games 
for kids, open dancing until end. Trends: 
Motzi: 100%, Kiddush: 85%, candle light¬ 
ing: 99%. Games, Dances & Extras: 
Favorite games include Coke & Pepsi, 
Limbo, Musical Chairs, Balloon Races, 
Quarter Drop (carry quarter between 
knees and drop it into a bucket), and 
Soul Train-type Dance Contest. Popular 
audience participation dances include 
the Conga, YMCA, Cha Cha Slide, Elec¬ 
tric Slide, Multiplication Dance (Snow¬ 
ball), and Shag Dancing. Blackburn also 
offers optional props, prizes, karaoke, 
dance instructions and deluxe lighting 
packages. Advice To Other DJs: “If 
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Maze I Tov! 

Judaism: Essential Information 

Veteran entertainers at Bar/Bat Mitzvah parties 
know that they need to understand Judaism’s 
history, beliefs and practices to be most suc¬ 
cessful. The following general information was 
taken from several Jewish sources and may not 
be applicable in all instances. 


you’re not aware of important Jewish 
traditions, do your research first before 
attempting to entertain at Bar/Bat 
Mitzvah parties. There are numerous 
training videos available and lots of 
information on the Web" 

MIAMI, FL 

No stranger to the Bar/Bat Mitzvah 
party circuit is Jeffrey Greene of Party 
Time DJs with experience at more 
than 1,000 Bar/Bat Mitzvah celebra¬ 
tions. Planning: Prior to a Bar/Bat Mitz¬ 
vah party, Greene’s staff may have 
spoken with a client ten times on 
the phone and met with them on 
three additional occasions to help plan 
their 4-5 hour party. Popular Timeline: 
Cocktails/hors d’ouvres, optional games 
for kids, guests enter room, grand 
entrance of family, Motzi, candle light¬ 
ing, Hora, open dancing for kids & 
adults, toast, games for kids/1 st meal 
course for adults, kid’s buffet/dancing 
for adults, games for kids/main course 
for adults, open/audience participation 
dancing to the end, friendship circle 
dance. Trends: Motzi: 98%, Kiddush: 
10%, candle lighting: 98%. Games, 
Dances & Extras: Favorite games 
include Musical Scavenger Hunt, Pump 
It Up Balloon Game (until it bursts!), 
Stuff Balloons Info Shirt and Mini-bicy- 
cie Races. Always popular audience 
participation dances include Cha Cha 
Slide, Let It Whip and the Grease 
Megamix. Optional event packages 
include memory candles, big screen 
music videos, customized video candle 
lighting presentation, special lighting 
effects, pyrotechnics, game show, 
confetti/snow blizzard blasts, dance 
platforms, dress up skits and profes¬ 
sional photo/video services. Advice To 
Other DJs: "Stick to weddings!" 



Bar Mitzvah: 1 . A Jewish boy who 
reaches his 13th birthday, thus attaining 
the age of religious duty and responsibility 
(also called “Mitzvah"). 2. The formal cer¬ 
emony recognizing a Jewish boy as a Bar 
Mitzvah. 

Bat or Bas Mitzvah: Often the same as 
"Bar Mitzvah,” except for girls. 

Candle lighting ceremony: During a Bar 
or Bat Mitzvah party, the Guest of Honor 
often thanks special people in his or her 
life by inviting them to light one of thirteen 
or fourteen candles in a special ceremony. 

Challa:The traditional Jewish bread. 

It is long and rectangular with a braid 
twisted and baked over the top. 

Habdalah: The ceremony marking the 
close of Sabbath or a holy day (after sun¬ 
down). 

Hora: A Jewish circle dance. 

Kiddush: A ceremonial blessing pro¬ 
nounced over wine in a Jewish home or 
synagogue on a Sabbath or other holy 
day. 

Maze! Tov: An expression of good luck. 

Motzi/HaMotzi : A ceremonial blessing 

pronounced over Challa (bread). 

* 

Simcha; A Bar or Bat Mitzvah party or any 
Jewish party 


1. Is Judaism a race or a nationality? 

Judaism is not a race of humans or a 
nationality of origin. Judaism may more 
properly be called a religious heritage or a 
religious family. 

2. Is the place of worship called a 
Synagogue,Temple or Church? 

Synagogue (Greek for "house of gather¬ 
ing”) and temple are proper interchange¬ 
able terms. Church is never used to refer 
to a Jewish house of worship. 


3. What is the difference between 
Orthodox, Conservative and Reform 
Judaism? 

Orthodox Judaism adheres strictly to hat- 
achah (traditional Jewish law), believing 
it to be of divine origin and eternally 
binding. Orthodoxy believes that the 
Judaism in Rabbinic texts is unchanging. 
Reform Judaism believes that halachah 
is a human creation subject to human 
interpretation. Reform Judaism main¬ 
tains that certain aspects ot Judaism ! 
are eternal (such as love for God and 
respect for one's neighbors), while many 
other religious ideas and practices can 
and should be changed to meet contem¬ 
porary needs. Conservative Judaism is 
a blend of both Orthodox and Reform 
Judaism. Entertainers should be aware 
of the differences between Orthodox, 
Conservative and Reform guests at Bar/ 
Bat Mitzvah parties. 

4. Why is Shabbat (Sabbath) on 
Saturday? 

The Jewish Sabbath follows the Biblical 
account of creation that after six days, 
God rested on the seventh day. Since 
Sunday historically has been considered 
the first day of the week, Sabbath or 
Shabbat is observed on Saturday begin¬ 
ning at sundown on Friday. 

5. What is the Jewish Bible? 

When Jews speak of the Bible or 
Hebrew Scriptures, they refer to the 39 
books that Christians call the Old Testa¬ 
ment. In the Jewish Bible, The Torah, 
is comprised of the first five books (Gen¬ 
esis, Exodus, Leviticus, Numbers and 
Deuteronomy). The books of The Proph¬ 
ets are sub-divided between the Early 
(Joshua, Judges, Samuel 1 & 2. Kings 
1 & 2), and Later Prophets (Isaiah, Jer¬ 
emiah, Ezekiel and the 12 Minor Proph¬ 
ets). The Writings include 13 separate 
books of literature such as Psalms, Prov¬ 
erbs, Job. etc. 

6. What is the symbol of Judaism? 

Many people assume that the six- 
pointed "Star of David” that represents 
the time when the Jews were united geo¬ 
graphically, socially, economically, and 
religiously is the symbol of Judaism. 
However, the authentic symbol of the 
Jewish religious family is the seven- 
branched candelabra called the menorah. 


You Have Questions? 
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Spinnin’On Thin Air: 

nearly wireless PA is 
a dream no longer 
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H ey, anybody could have made a mis¬ 
take like that. 

You got a call from a prospect 
who heard from some friends about the 
simply terrific work you do. So you fol¬ 
lowed up. A Sunday afternoon party at 
a beach cottage? Piece of cake. Can you 
play out on the deck? No problem. 

Of course, only when you get there 
do you find out that the cottage has 
pre-stone age AC wiring of questionable 
capability, and that the closest outlet is 
about a hundred feet away. It turns out 
that party central is actually a thin strip 



of sandy shoreline, which is why they 

W f r r 

specifically said they needed you to set 
up on I he dock. (You could have sworn 
they said "deck. ") 

if 

We can fix this 

There are several factors here to con¬ 
sider, such as the size and stability of 
the dock, the amount of equipment you 
have, and your AC requirements. Since 
water and electricity don’t mix, finding a 
way out of actually setting up over the 
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deep blue would be your best option. 

But the client specifically said t hey want 
the music coming from the dock so that 
everyone along the shore can hear. What 
you really need to be able to do is set u p 
your speakers on the dock while keeping 
yourself on terra firma. 

As a keen problem-solver, highly 
trained in Mobile DJ special operations, 
you know exactly w hat to do. With great 
stealth, you return to your van, where, 
tucked away in a super .secret location, 
there is a black lunch box with the name 
"Shure" on the side. You take the lunch 
box and return to the party site, but this 
is not about lunch. 
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Signal to Speaker B 


Power to Speaker B 


As the guests arrive, you greet each 
with smile as they walk past you anti 
your very compact music system set up 
in the corner of a port'll. They see you 
there, but the sound is coming from the 
other direction, from out on the dock. 
And no matter where you walk in the 
party area, you can hear it just fine. Not 
only does it sound great, but there are 
no chords running around to trip people, 
and if you want to get up and mingle, or 
join the crowd on the dance lawn, you 
can do it. At one point, you even walk 
through the crowd asking for instant 
requests, which you are able to play 
within seconds of hearing the song title. 

1 low is this possible? All you need 
is an MP3 player and a wireless speaker 
system. It’s a lot easier than it sounds. 

Our inspiration 

Originally, we were supposed to test 


Wireless Receiver 



J 


) Signal to Speaker A 


AC Power Cord 
To Speaker A 


soap operas. 

So, fully aware that 
this project system con¬ 
cept might just be totally 


this wireless speaker concept on a large 
party cruiser while touring Lake Ontario. 
Unfortunately, the local D.J we were 
working with got a call at the last minute 
informing him the gig was off. So while 
our intent was to describe how we had 
managed to provide sound in two areas 
of a steel ship without the use of speaker 
cables, we had to make due with a differ¬ 
ent test scenario—an open-air party on a 
counfry hillside. 

With all the advancements in wire¬ 
less microphone technology in recent 
years, it seemed to us that a wireless 
speaker system was long over due. So 
why hasn't somebody thought of this 
earlier? ! he fact is, they have. It just 
hasn’t gone anywhere because: t) aside 
from fifty or sixty thousand N obile DJs, 
who would buy it? And 2) some wireless 
microphone receivers have been known 
to pick up anything from cab calls to TV 


insane to even attempt, 
we moved forward. We 
began with calls to DJ 
Greg Needles and some 
of our other good friends 
at Shu re Brothers. After 
reassuring us that we 
might in fact be nuts to 
even try it, Greg provided us with two 
Shure T-Series ‘’Guitarist” wireless sys¬ 
tems, which he felt would yield the best 
results. 

We’re broadcast in’ 

Included with each Shure system is a 
T4N diversity receiver and power supply 
(w r all wart), TiG bodypack transmitter 
with 9-volt Duracell battery and tw r o 1/4" 
to 1/4” cables, all packed neatly in a 
lunch box-sized carrying case. 

For speakers, we chose a pair of 
D.A.S. DS-15AS. Each cabinet, comprised 
of mineral-loaded polypropylene, has 
an on-board low frequency amp that 
can punch forth 150W RMS and a 
high frequency amp with a 50W RMS 
whack. The spec sheet says the frequency 
response is 60Hz to 15kHz, but there’s 
a throaty sweet spot in the lower end 
that makes us suspect those ratings are 
conservative. 


• A client needs you to play their 
reception, plus provide music for the 
wedding ceremony outside. 

• It looks like rain and you want to 
be able to move your speakers inside 
fast. 

• It does rain, and the party moves to a 
tent on one side of the property while 
leaving you all alone under an awning 
on the other side. 

• You are playing In a mall or other 
high traffic area where cords are just 
a hassle. 

• You need to provide music in two 
places at once. 

• You want to be out on the dance floor 
with the audience and still have total 
control ot your music. 
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To make our I),I lives as breeze-easy 
as possible, D.A.S. lias included some 
useful mix capabilities on the back of 
each DS-15A. Inputs are provided for 
one line and one balanced microphone 
(XLR). Coincidentally, the short cables 
provided with the Shu re mics are the 
perfect length for connecting to the 
speakers. 

A trio of 
rotary con¬ 
trols lets you 
ride the gain 
over the two 
inputs and 
the output. 

In addition, 
a line-out 
jack makes 
daisy chain¬ 
ing as simple 
as running a 
1/4” cable 
from one 
box to 

another. The 
manual savs 

M 

you can 
string 
together as 
many DS- 
15AS as 
required. We 
only had to 
two so I 
guess we 
need to take 
their word 
on that. 

Speak¬ 
ing of daisy 
chaining, at the bottom of the control 
panel on the back of each DS-15A is an 
AC input and an AC output. These are 
standard IEC male and female connec¬ 
tors such as we commonly see on other 
audio devices, not to mention computers 
and peripherals. Using these AC ins and 
outs, you can link up to five cabinets 
from a single AC source. There is also 
a power switch and front mounted pilot 
light on each DS-15A. 

These are possibly the most popular 
loudspeakers in our test arsenal, not only 
because they sound terrific, but they are 
so easy to lug around. The single side- 
mounted handle is placed at a perfect 


balance point. Even though they tip the 
scales at 50 pounds-plus, you can easily 
move them about, through doorways, 
up stairs, etc. without banging or scrap¬ 
ing walls. They don ’t feel like over-fifty- 
pounders. 


Power to the people 

To say that this system is totally cordless 
is an obvious breach of fact. Sensational¬ 
ism aside, we set our eyes merely on cre¬ 
ating a system with as few cords as pos¬ 
sible. And that we did. But did it work? 

In a typical set-up, you’ll need at 
least one bloodline running from an AC 
source to your point of operation. To this 
main artery you'll connect current-carry¬ 
ing capillaries to your mixer, amplifier, 
CD players, etc. Then voull need speaker 
cables running to each speaker. If you 
are using active speakers (like the DS- 
15As) with their own amps, you’ll need at 
least one more power pipe. 

For our project system, we reduced 


this to a single AC line to the base of 
one of the DS-15AS. At that point, we 
installed a dual-outlet box that provided 
AC for the speaker cabinet and one of 
the Shure receivers. From the access 
panel on the back of the DS-15A, we 
ran an AC line and audio cable to our 
second speaker, located a short distance 

away (see 
diagram). 

If you 
need to 
eliminate ail 
reliance on 
public 
power, you 
may' want to 
check into a 
battery- 
powered AC 
source such 
as Galaxy 
Audio’s Far 
Outlet. We 
have used a 
Far Outlet 
for remote 
gigs in the 
past with 
good 
results. 
Unfortu¬ 
nately, 
when we 
went to 
power it up 
for this test, 
the battery 
refused to 
take a 
proper 

charge. The company has informed us 
that a new and improved Far Outlet 
is coming in January, so look for our 
assessment of that shortly thereafter. 

So where’s the beat? 

At the input end of the equation, you 
can easily go ‘Energizer." The transmit¬ 
ters for the Shure Guitarist system are 
battery-driven, and if you use a battery- 
powered music source, such as a Walk¬ 
man-type CD player or MP3 play’er, you 
won’t need a flow of AC to those devices. 
You could use a laptop running D.I soft¬ 
ware as a source, but we don’t advise 
it, due to the fact that they may hiccup 
when power is scarce. 
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The outputs of your playback device 
(or mixer if von are using a full 
system) connect directly to the body 
pack. There’s a clip on the body pack 
that makes attaching it to a solid point 
a simple feat. The manual recommends 
that the short antenna hang vertically, a 
suggestion we took right to heart. 

Once connected, the music sources 
and mic transmitter can be powered up. 
Then it's safe to power up the receiver 
and speakers, providing everything is 
at a minimal gain setting. There’s a 
red light on the receiver that indicates 
whether or not a signal is present. If a 
signal is present, the gain on the receiver 
and speaker should be set to the required 
level. 

At this point, we had everything 
turned on, so we referred back to our list 
of possible concerns. Number one was 
the possibility of interference from local 
television stations. Although our test site 
was several miles from a TV tower, RF 
is everywhere nowadays. Still, we had no 
problem. In fact, the opposite was the 
case. The Shure transmitter interfered 
with a nearby TV receiver. 

Our second concern was back¬ 
ground noise being transmitted to the 
receiver or just picked up as random 
RF. This was not a problem until the 
heavy-duty g-volt battery in the trans¬ 
mitter headed south after four hours of 


glitch out of the way, 
we hooked up a stereo 
output with the signal 
split so that each of our two 
bodypacks took a side. 



constant use. The lesson: bring extra bat¬ 
teries and use the best you can get. 

With the transmitter muted, we lis¬ 
tened for extraneous noise from the 
speakers. There was a little, but it was so 
minute that once the signal was present 
it w as unnoticeable. 

Mono or stereo? 

While our original intent was to run 
this purely as a mono system, D.J Greg 
sent us two Guitarists systems, appar¬ 
ently as a test to see just how far we 
might take this little experiment. After 
noting in our logbook that ‘‘Mobile Beat 
test # 169/D.A.S.-Shure wireless spkrs’’ 
was a complete success, we unchained 
the DS-15AS and hooked up a dedicated 
Guitarist unit to each. 

The first thing we noted was that 
one was getting a much hotter signal 
than the other. When we brought the 
gain of the output device down as far 
possible, the sound quality of the music 
improved. On the downside, tiiis allowed 
any minimal background noise to get its 
foot in the door. 

Going back to the manual, we 
noted that the cause of this could be RF 
signal from another source. With no con¬ 
clusive evidence of that being the case, 
we decided to check the gain on the 
body pack transmitter and found that 
it had somehow wandered from it's fac¬ 
tory setting to full blast. With that little 


The bottom line? 

It worked as well in stereo as it did 
in mono, but we don’t recommend it. 
Here’s why. First off, it’s just not nec¬ 
essary. Every' occasion that calls for a 
. wireless speaker set-up will be in a loca¬ 
tion where stereo will sound worse, not 
better. Secondly, even though our system 
worked fine, wireless systems can per¬ 
form differently, depending on location. 

We have spoken with several DJs 
who are using wireless speaker systems 
for everything from outdoor car shows 
and beach parties to special events in 
malls. While it’s doubtful that you will 
ran into any big interference problems, it 
could happen. So unless you know your 
system and your location well, bring 
speaker cables, just in case. As when 
purchasing a wireless mic, consult your 
dealer so that you get a system that oper¬ 
ates on a free channel in your area. 

Next time, w ( e 11 go a step further 
and add a wireless mic and battery pow¬ 
ered AC source. If that w r orks, we ll be 
able to go where no DJ has gone before, 
and hopefully, charge a whole lot extra.* 
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By T. P. MeAuliffe 


Wireless mics are flying high in 
both quality and affordability 


H ave you ever heard a per¬ 
formance where the sound 
was not quite right or the 
performer was stuck in one 
spot, anchored to a stationary mic on a 
stand? Does this kind of thing drive you 
nuts, too? The first fault may have been 
with the sound equipment; the second 
may have been bad monitoring; the third 
could be a lack of awareness of a cost- 
effective alternative to cords and cables. 
As in baseball, three strikes and you're 
out! Created in the mid-1970s, wireless 
microphone systems were, for a long 
time, prohibitively expensive—affordable 
only for top-notch performers. Times 
have definitely changed. 

Today, everyone seems to be using 
them, from DJs and karaoke hosts to 
musicians and videographers. With com¬ 


puters playing a larger part in design 
.and manufacturing, the quality of wire¬ 
less mics has improved while the cost 
has gone down. Today, E-V, Nady, Shure 
and many others offer sound profession¬ 
als a whole new way to capture high 
quality audio for live sound applications. 
High fidelity vocals through thin air—who 
would have thought?! 

Back in the day 

I used one of the early wireless models 
while in various Detroit bands many 
years ago. It was rough mix on many 
levels. The very first wireless mics were 
expensive and left much to be desired in 
signal quality. 

Recently, I was again in the market 
for a handheld wireless mic. In addition 
to the mobility it would provide, I was 
also thinking about the added safety 
factor of not having multiple cords laying 
around for folks to trip over at gigs. I 
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wanted an all-around handheld mic that I could 
use for singing. It was a hard choice, but I settled on a 
“plug-on" transmitter so that I could use it with all my existing 
mics. Across the board, I was pleasantly surprised to find 
that today’s wireless microphone solutions transcended my 
expectations in both price and performance. 

Decisions, decisions 

Wireless mics come in a number of variations; only you (or 
your budget) can determine which one works best for your 
particular situation. First there's the old condenser vs. dynamic 
debate. Condenser microphones are smaller and more sensi¬ 
tive. offering a greater dynamic range, but are also more 
expensive and require a power source (either batteries or 
"phantom power" from a mixing board). Dynamic mics operate 
by using magnetism to generate an electric signal based upon 
the sound they pick up, They are much more rugged, less 
expensive, and require no extra power supply to perform 
their basic function. Both kinds offer various pick-up pat¬ 
terns like cardioid (heart shaped), directional and 
omnidirectional. 

Another important consideration, specific to 
wireless microphones, is VHF vs. UHF. With the 
FCC's recent re-allocation of a chunk of the UHF 
(Ultra High Frequency) spectrum to TV channels 
60 through 70 for digital television and for com¬ 
munities to use for public safety, it may seem 
that it's more of an RF jungle out there than ever 
before. But there's still plenty of life left for UHF 
systems. Their lower price points make them 
extremely attractive for rough shoots where the life of 
the mic is not guaranteed. Meanwhile, VHF (Very High Fre¬ 
quency) wireless systems offer increased interference rejec¬ 
tion and better sound, but with a heftier price tag. Prices for 
VHF systems are, however, beginning to fall. 

Encouraging diversity 

A word of caution is in order. You need to be aware of and 
pick frequencies that won’t pick up interference from local 
TV and radio stations, or get one of the newer systems with 
multiple selectable frequencies. The other challenge is “inter- 
modulation" interference when more than one wireless system 
is in use in one location. For these environments, look for 


systems that provide true diversity technology and a high 
amount of phase cancellation. It will be more worth the extra 
bucks. 

Who’s got the goods? 

AKG Acoustics is part of the Harman International family of 
companies and is known for its high-quality products. AKG 
microphones and headphones are manufactured in Vienna, 
Austria for recording, sound reinforcement, and broadcast 

applications. 

A new offering from AKG is the WMS 40 
UHF wireless system, an affordable mic that will 
operate for more than 30 hours on a single set 
of two AA batteries. It has removable integrated 
feet and an optional 19" rack mount kit. A swivel¬ 
ing antenna is permanently mounted on the front panel, allow¬ 
ing for maximum reception. 

Specialty DJ equipment companies have started adding 
wireless technology to their lists of essential DJ performance 
products. For example, American Audio is now offering the 
affordably priced WR-80 VHF system. 

Originally a distributor of phonograph cartridges, Audio- 
Technica was founded in 1972 and has grown to be a leading 
manufacturer of microphones, headphones, and other profes¬ 
sional audio electronics. 

At the higher end, the ATW-7373 UHF wireless handheld 
condenser microphone system combines the condenser ele¬ 
ment from the legendary AT4033 studio mic with the RF 
performance of the AT 7000 series frequency-agile UHF 
wireless system. Featuring studio-quality sound, a choice of 
100 PLL-synthesized channels, and true diversity operation, 
the ATW-7373 handheld condenser system (MSRP 
$1,149.00) attempts to set a new benchmark in 
wireless performance. 

Azden Corporation manufactures 
mics for just about any application. For DJ perfor¬ 
mance applications, their 200R Receiver gives 
you the most bang for your buck. Housed in a 
durable ABS case and available in 25 frequen¬ 
cies, it boasts excellent RF performance at an 
attractive price. Multiple transmitter options are 
available, including a plug-in model to convert your 
favorite non-wireless mic. 

Along with their highly regarded amps, Crown Interna¬ 
tional also offers a selection of electret-condenser mics that 
can be used with wireless receivers. Their CM series includes 
the stylish and functional CM-311 and CM-312 headworn 
models. 

A brand of Telex Communications, Inc., Electro-Voice is a 
leader in the world of professional audio, multimedia and com¬ 
munications equipment. E-V markets products in more than 80 
countries. 

One of the latest wireless innovations from E-V is 
ClearScan Auto Channel technology, which automates the pro¬ 
cess of channel selection and system set-up. This feature 
allows the system to operate on one of 10 user-selected 
frequencies, and automates system configuration by scanning 
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Digital Vinyl 

Welcome to the future. 




Introducing the CDJ-1000, the art of turntabllsm 
- in the digital domain. Powering down, scratching, 
or doing a backspin. it's all possible with the 
CDJ-1000. Featuring the world’s largest touch- 
sensitive Jog Dial, the CDJ1000 allows you to treat 
a CD the same way you'd treat a vinyl record, 

t | 

Breakthrough, yes. A must-have, absolutely. 
The CDJ-1000, welcome to the future. 

Pioneer 

PioneerProDj.com 

1.800.782.7210 



the frequencies and finding the clearest operating channel 
in any RF environment. Their Secure-Phase diversity system 
further enhances operation in the UHF frequency band. 

DJ equipment manufacturer Gemini Sound Products has 
been quietly augmenting their selection of mixers, CD players 
and turntables with a growing line of wireless mic systems. 
From the basic single-channel VH-101 to the true diversity 
NX-210 system with its 400-foot range, Gemini now offers 
you a one-stop shopping experience for all your performance 
needs. 

Nady Systems is a wireless pioneer. For more than 25 
years founder John Nady has been involved in making high 
quality professional wireless microphones. Nady's new Encore 
Series models (Encore I, Encore II, and Encore Duet) are 
loaded with professional features and are available on selected 
frequencies in the VHF band for interference-free, long-range 
performance. New UHF units from Nady include the UHF-10, 
URR-10 and UHF-16. They have a wide dynamic range 
are truly affordable, promising to shake up existing price/ 
performance standards. 

If you've ever played in a band, you’ve undoubtedly heard 
of Peavey’s reputation for ruggedness and good value. A rela¬ 
tive newcomer to the wireless mic market, they now have 
several models to choose from. 

The Pro Comm PCX U302-B wireless system is a UHF 
true diversity, 30-channel wireless system with a 4-pin trans¬ 
mitter, balanced and unbalanced outputs and front-mount 
antennas. It offers a frequency response of 60Hz to 18kHz (-3 
dB) and a dynamic range of 119 dB. Peavey also offers the Pro 
Comm PCX U12-H, a UHF true diversity, single-channel hand¬ 
held wireless system, featuring advanced frequency tracking 
and muting circuits. It’s available in seven different frequencies. 

The folks at Samson have been focused on providing 
wireless solutions for a long time. Samson’s handheld line 
includes the compact AX1 Handheld Transmitter, which lets 
you convert any dynamic microphone into a wireless mic. Just 
plug in the AX1 and you're good to go. Because it’s about the 
size of an XLR connector, you'll hardly know it’s there. 

Established in Germany in 1945, Sennheiser is an 
acknowledged world leader in microphone technology. 

Recently introduced evolution line models offer a choice of 
1,280 frequencies, programmable in 25kHz increments for 
maximum flexibility and clarity in virtually any performance 
environment. All systems feature true diversity receivers with 
full metal housings, a new HDX compander system for crys¬ 
tal-clear audio, and a user-friendly alphanumeric display for 
frequency/sensitivity adjustment and RF signal monitoring. All 
transmitters are compatible with all Sennheiser receivers. All 
evolution systems are ready to use out of the box and can be 
augmented with antenna splitters, boosters, and receiver rack 
mount kits for larger set-ups. High quality mics from a company 
with a long history. 

For over 50 years, Evanston, Illinois-based Shure Brothers 
Inc., has been a leading global supplier of microphones and 
audio electronics. Throughout its history, the company has 
designed and manufactured high quality consumer and profes¬ 
sional audio products, from industry-standard microphones like 
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I ise you are experiencing any mental crosstalk about 
/ess mic terminology t the following offers a brief 
anation . 

“ Frequency " refers to the narrow slice of the radio 
jency (RF) spectrum that your wireless system uses 
ansmit and receive- Your wireless system will either 
e with a range of frequencies pre-programmed or 
provide a selector to pinpoint usable frequencies ■ 
>ur area . ^Frequency-agile” systems offer a large 
ber of selectable frequencies - Frequencies are mea* 
d in megahertz (MHz). The 174*21 GMHz range is 
id VHF (Very High Frequency) and includes TV chan* 
up to 13* UHF (Ultra High Frequency) goes from 470 
76MHz and is less susceptible to interference than 
nore extensively used VHF range . 

IVhen used in the wireless microphone world ( 
nnel n refers to the specifically selected frequency 
each microphone uses - In other words, a “four- 
me/ w system would include four microphones trans - 
fng to (ideally) four receivers on four different fre* 
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In this context! the term i& true diversity” is not a 
a I slogan but a description of wireless technology 
gned to eliminate dropouts (audio, not high school /. 
kind of system uses two receiver channels (with 
antennas) set to the same frequency ■ The channel 
ing in with the stronger signal is automatically 
cted for audio output 9 thus reducing the possibility 

opouts. | 

the SM-58 to premium wireless systems and personal moni¬ 
tors, Shure now offers a wide variety of wireless systems, 
many of which allow you to use their road tested Beta 58A or 
Beta 87A elements. 

A number of karaoke product specialists have realized 
how important wireless is becoming in their market. Along with 
a family of inexpensive VHF and UHF systems, Audio 2000’s 
also offers a number of unique options. Their AWP6041 wire¬ 
less mini PA is a portable system containing a wireless mic 
unit, amplifier and speaker, while the AWP6402 Pull-N-Go All- 
In-One™ PA system contains a complete PA with dual-channel 
VHF wireless microphone, cassette tape player/recorder, and 
retractable dolly. VocoPro offers a number of different mic 
systems for the various sizes karaoke shows can take. For the 
larger venue, check out their VHF-48 four-channel VHF system 
with 1 headset and 3 handheld mics—a complete set for host 
and singers 

Modern wireless microphone technology is getting better 
and less expensive all the time, with increasing fidelity and rug¬ 
gedness. The safety that a wireless system affords a DJ or KJ 
cannot be overstated. Gone are the days of folks tripping over 
a cord and suing you for your firstborn child. Today's wireless 
mics are giving their wired brethren some serious competition. 
Hop onto the wireless bandwagon and on your next gig you’ll 
be saying, “CooL.no wires!” 

Tom Patrick McAuliffe is a cruise ship entertainer and KJ. He 
also writes for Singer Magazine, You can reach him through 
reelcoml @ home.com.* 
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i f ooo Watts of power will put a smile on anybody’s face. 



DJS“ 4 by Pejwy 



Nothing gets 'em on the floor like a 
kickin’ heat, so Peavey designed the 
DJS 4 specifically for mobile D]s and 
dubs. It’s a powerhouse speaker that’s 
specially voiced for prerecorded music, 
and with i,000 Watts running at (our 
Ohms, it makes even the Duck Dance 
rock the house with power to spare. 
The DJS 4 features two Scorpion Plus 
15 " woofers with field-replaceable 
baskets and delivers such amazing 
low end, don’t be surprised if people 
ask you where the sub is. Add multiple 
handles and casters for mobility and 
Peavey’s reputation for reliability and 
you've got a DJ speaker that's locked 
and loaded for your next gig. Just make 
sure you give fair warning before you 
unleash it on an unsuspecting public. 
Or don’t. 



To [earn more about the D]S 4, visit your local Peavey dealer or go to www,peavey.c0m/pvents/djs4.html 


Listen To This • 































AKG 

1449 Donelson Pike 
Nashville. TN 37217 
tel: 615-360-0499 
(ax: 615-360-0275 
www.akcj-acoustics.com 

American Audio 
4295 Charter St. 

Los Angeles, CA 90058 
lei: 800-322-6337 
fax: 323-582-2610 
www.americandj.com 

Audio-Technica US 
1221 Commerce Dr. 

Stow, OH 44224 
tel: 216-686-2600 
fax:216-686-0719 
www.audio-technica.com 

Audio2000's 

jH & F Technologies) 

650 Flinn Ave. Unit 4 
Moorpark, CA 93021 
tel: 800-661-8069 
fax: 805-523-2021 
www.audio2000s.corn 

Azden Corp. 

147 New Hyde Park Rd, 
Franklin Square, NY 11010 
tel: 516-328-7500 
fax:515-328-7506 
www.azdencorp.com 


Crown international 
1718 W Mishawaka Rd. 

ElkharUN 46517 

tel: 800-342-6939/219-294-8200 

fax:219-294-8329 

www.crownaudio.com 

Electro-Voice 
12000 Portland Ave. 

Burnsville, MN 55337 

tel: 800-392-3497/952-884-4051 

fax: 952-884-0043 

www.efectrovojce.com / www.telex.com 

Gemini Sound Products 
8 Germak Dr. 

Carteret. NJ 07008 
tel: 800-476-8633/732-969-9000 
fax: 732-969-9090 
www.geminidj.com 

Nady Systems 
6701 Bay St. 

Emeryville. CA 94608 
tel: 510-652-2411 
fax: 510-652-5075 
www.nadywireless.com 

Peavey Electronics, Inc. 

711 A St. 

Meridian, MS 39301 
tel: 601-483-5365 
fax: 601-486-1278 


www.peavey.com 

Samson Technologies 
575 Underhill Btvd. 

Syosset, NY 11791 
tel: 516-364-2244 
fax:516-364-3888 
www.samsontech.com/wireiess 

Sennheiser Electronics 
1 Enterprise Dr, 

Old Lyme, CT 06371 
tel: 860-434-9190 
fax: 860-434-1759 

www.sennheiser.com / www.evolutionmics.com 

Shure Brothers 
222 Harlrey Ave. 

Evanston, IL 60202 
tel: 800-25-SH UR E/847-866-2200 
fax: 847-866-2270 
www.shure.com 

Sony 

3 Paragon Dr. 

Montvale, NJ 07645 
tel: 201-930-1000 
www.sony.com/proaudio 

VocoPro 
1728 Curtis Ct. 

La Verne, CA 91750 
tel: 800-678-5348 
fax: 909-593-8890 
www.vocopro.com 
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Reality Check 





By Randy Bartlett 
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NIMBY. It’s an acronym that stands for “Not In My Back Yard." It's 
usually heard in connection with some sort of community project, such 
as low-income housing, half-way houses, cellular towers, power lines 
and the like. The idea is that while everyone agrees that the project itself 
is good, they just don’t want it too close to their property. Yes. we know 
we need a group foster home for troubled teens; it just won’t work in 
my neighborhood. 

“It will never happen here’’ 

The NIMBY principle also applies in the DJ world, as it relates to pricing. 

I have rarely met a DJ who wouldn't like DJ prices to increase, it's just 
that they think it is not practical where they live. DJs in Idaho, Kansas, 
or Montana think it is a great idea if you live in California, New York or 
Texas, where the standard of living is higher. Texas DJs think it’s great 
if you live in California, where the weddings all have budgets influenced 
by the celebrity world. California DJs think it’s a great idea if you live 
in Kansas or Idaho, where the phone book doesn’t have pages and 
pages of low-end DJs, and multiple rows of DJs competing over price 
at every bridal fair. 

The truth is, geography has almost nothing to do with what you. as 
a professional DJ, can charge. What you are able to charge is based 
solely on the value perceived by the client. When you are able to raise 
the value to an amount greater than the price you charge, then you will 
be booked. That is true no matter whether you are charging $250 or 
$2,500. In order to make the sale, you must convince the client that 
they will receive at least as much value as what they have paid. Think 
of an old fashioned scale. On one side is price and on the other side 
is perceived value. Until perceived value outweighs price, the sale will 
never be made. 

The reality of perception 

One common misconception is that the local market will dictate what 
local DJs can charge. This is the classic “which came first’’ debate. The 
“marker does not dictate what DJs charge. DJs dictate what the market 
is. It is the same in market after market. The way prices are raised 
in a market is that somebody decides lo raise their rates. At one 
point, $300 was the most any DJ charged in my market. Then 
we went to $400. Suddenly, the most the market would bear 

was raised by $100. Later, we decided 
to charge $500. Suddenly, the most the 
market would bear was $500. For years, 
$100 an hour was seen as the top end of what 
DJs could charge. Once that barrier was broken, 
we soared. Now, $ 100/hr. is considered the low 
end in my market, at least among the major players. 
H There remains in my market, as in virtually every 
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otivation and execution 
matter more than location 
when it comes to DJ pricing 
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other, a plethora of DJs who charge amateurish rates. That 
is because they are amateurs. They do not compete with me. 
They are of no consequence to me or my business. Taco Bell 
does not compete with Morton's of Chicago, even though both 
businesses provide food to their customers. 

The thinking among many DJs is that California DJs 
charge more because the cost of living is so much higher here, 
in fact, the cost of living is really not that much higher here. 

The cost of housing is much higher here than in most areas, 
but the other costs are pretty much the same. How much 
does a Toyota Camry cost in South Dakota? The same as 
in Los Angeles. How much does a Pane mixer cost in New 
Mexico? The same as in San Francisco or New York. And most 
importantly, what’s the price of a wedding reception in Mis¬ 
souri? The same as in New Jersey, or at least a very similar 
amount. Of course, it is certainly reasonable to expect that the 
largest cities will have more of the extreme top-end wedding 
receptions. Where are you more likely to find a $75,000 
wedding reception, Arkansas or New York? New York, obvi¬ 
ously. But that reception is unlikely to book a DJ anyway! It 
doesn’t figure into the equation. What are most DJs booked 
for? The average wedding reception—somewhere between 
$7,000-$25,000. The typical wedding reception in the U.S. now 
costs $20,000. Can it be done for less? Of course, and it 
is done all the time. In fact, I would venture to say that the 
average reception in my market is probably more like $12,000. 
We are in a relatively small market, and we don’t have very 
many extravagant receptions here to drive up the average. 
Cities like New York, Chicago, and Los Angeles will have more 
of the extravagant receptions, but they will also have more of 
the middle- to lower-end receptions, which is where DJs work 
the most. 

Supply-side DJ-nomics 

Here is where the laws ot supply and demand come into play. 
While most DJs understand the basic concept of supply and 
demand, they miss the most important point. They needn’t 
count all the DJs into the supply side. They only need to 
include those DJs who are their equals. On any given Satur¬ 
day, there are more brides who want the “best" DJ in their 
market than there are “best" DJs to go around. In fact, one of 
the most important realizations that any DJ can make is that 
the supply of “me" is very limited. How many brides, if they 
knew what level of service YOU could offer, would want to 
book you? It is your job to become the most sought after DJ 
in your market, and then to make potential clients understand 
why that is so. 

Put another way, there are more clients who want the top 
performers than there are top performers to go around. So 
why do we bid on their business as if we need them, when 
in fact they need us? The truth is, we need each other, and 
we need to restore that balance of supply and demand. We, 
as the top performers in each market, are not in great supply. 
We are in great demand, and should be charging and acting 
accordingly. 

It is true that larger markets present more opportunities to 
get higher-priced events. If only one out of 20 clients is willing 
to spend $1,500 on wedding entertainment, and your market 
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only has ten receptions per week, you’re not likely to book 
more than one of these every two weeks. But if your market 
supports a large number of receptions, you will have plenty 
of opportunities to book the higher priced events. And I will 
concede that there may be slight geographical differences 
based on local factors other than population but they will be 
minimal A market of 500,000 in Kentucky may have an aver¬ 
age wedding reception cost lower than a market of 500,000 in 
California, which would lead to a lower chance of getting the 
same high price in both markets. However, the California DJ 
isn’t automatically going to be able to charge three times as 
much, since it’s not three times as expensive. It is up to the 
Kentucky DJ to raise the bar in his or her own market. 

Counting the costs 

How much are typical wedding receptions in your market? 

Let’s take a look. I'll list the numbers as I know them and 
you can make the adjustments for your market. This is for a 
reception with 125 guests, at a medium-cost facility, without 
frills. 

Food. Prices vary greatly. For a catered event, about the 
lowest possible amount you can expect to pay is $12 per plate. 
This includes cold cuts, veggies, etc. Realistically, a typical 
bride should expect to pay $20 to $35 per plate. $20 per plate 
will get you a very basic chicken and rice entree buffet at a 
low to medium-cost facility. $25 per plate is the typical aver¬ 
age. You’d be surprised how many people go far beyond that. 
Let’s use the low price of $20 per plate. (This doesn’t include 
appetizers; they would add another $4-S10 per person.) 

125 guests at $20.00 per plate $2,500 
Tax & Gratuity (Not optional) $625 
Total $3,125 

Photography. Like the DJ business, prices are all over the 
place, but the average wedding photographer charges $1,500 
for a basic package. Some charge double that rate. Again, let’s 
use an average figure of $1,500. 

Photography $1,500 

Tax at 7% $105 

Total $1605 

Cake. A low priced cake will cost about $2.50 per guest.The 
facility will usually charge at least $1.00 per guest to serve. 
These figures often go as high as $5.00 per guest for the cake 
and $3.00 to serve, for a total of $8.00 per guest, or $1,000 
total. For this exercise, we will use the combined total of $3.50 
per guest. 

Cake 125 guests at $3.50 each $437.50 
Tax at 7% $30.63 

Total $468.13 

Flowers are another area where figures vary greatly. A very 
low amount is $400, while $3,000 is not uncommon. Let’s use 
a low figure of $500. 


Flowers 

$500 

Tax at 7% 

$35 

Total 

$535 
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Make New Income with Karaoke + Jukebox Machine 


Karaoke Jukebox JB-99RT is an one-stop solution for 
karaoke entertainment without the hassles of hardware 
and software. Simply roll in the JB-99RT. It is easy 
to operate, has thousands oi karaoke & jukebox songs, 
and delivers professional quality sound. 



Touch screen at your finger tips 
for fast and easy song selection 



M ic volume and echo controls 
with aluminum caps and 
automatic resets 



Dual Microphone with 15' cords. 
Steel safe door for bill collector. 



Cassette Recorder to take home 
your singing 



Professional sound with 400W 
RMS power and dual 10" 3-Way 
3-Speakers 



Bill Acceptor with independent 
pricing for karaoke and jukebox 



CAVS JB-99 


Digital Jukebox for DJs and KJs 


Now available with 9,000 Great C D+G songs of 
Chartbuster, Music Maestro, and DK Millenium. 
There is no need to carry CD or CD+G discs. 

You can capture CD/C D+G songs into JB-99 from 
the discs and instantly access up to 20,000 songs. 





800-957-2287 Santa Fe Springs, CA 












































Bar. Most of the receptions in my area are no-host bars. 
However, most clients still incur costs for sodas, punch, coffee, 
etc. A hosted bar can run into the thousands. We will take a 
very low figure of $200 for this exercise. 

Bar $200 

Tax at 7% 114 

Total $214 

So far, this low cost wedding has cost nearly $6,000. 

We’re not even close to the end. We still have to add church 
fees, minister, rings, wedding dress, formal attire, attendant 
gifts, videography, favors, balloons, limo, cake top, champagne 
glasses, hall rental, rehearsal dinner, bridesmaids dresses, 
invitations, postage, guest book & pen, marriage license, hon¬ 
eymoon, music for the ceremony, and on and on. We haven’t 
even gotten to the luxuries yet. What about people who spend 
hundreds, or even thousands of dollars on ice sculptures, 
candy bars sporting the bride & groom’s picture, matches, 
napkins, engraved cake knives, butterfly or dove releases, 
martachi bands, a horse & carriage, etc. And let’s not forget, 
we still haven’t discussed entertainment. 

What’s your percentage? 

How much do your customers spend on weddings in your 
market? Ask a local bridal consultant. Talk to your local cater¬ 
ers and find out how much your next reception will cost. No 
matter where you live, it is now almost impossible to hold a 
wedding reception for less than about $7,000, and few are that 
low. If you can show me a market that doesn’t support these 
kinds of rates, then maybe you can convince me that your 
market isn't big enough to support a professional DJ wage. 

The basis of what a DJ can charge has nothing to do 
with the cost of housing in that market. It has to do with 
the cost of weddings in that market. My house payment is 
undoubtedly higher than for a DJ in Wyoming, but that just 
means I have less to spend on my wedding, not more. Clearly, 
the DJ accepts the majority of the responsibility for the success 
of the reception. My clients tell me I am responsible for over 
80% of the success, yet I typically charge only about 5-10% of 
their total budget. What percentage of the budget do you get? 
Let’s do some more math: 

• Assume the average reception in your market is $12,000 

• Assume your price for this reception is $500. 

• Your percentage of the budget is just over 4%. 

• If you doubled your rate to $1,000, your cut of the budget 
is now just over 8%. 

Ask your clients if they think you will contribute more than 
8% to the success of their event. 

Now, let’s be more realistic. The average wedding recep¬ 
tion in the United States is now over $20,000. If you charge 
$500, your percentage of the budget is 2.5%. If you charged 
just 8% of their budget, you would be charging them $1,600. 
Now ask that same client it you are worth 8% of their budget. 

In future articles, we will discuss how to get them to switch 
their budget priorities to accommodate the best possible enter¬ 
tainment. 


Knowledge is power 

Don't just guess about wedding costs in your market. Do 
some real research. Go to your high-end facilities and ask 
for their pricing packages. Ask your top photographers what 
their average clients spend after alt their pictures are ordered. 
After surveying a number of these wedding service providers, 
determine what piece ot the pie is reasonable to expect, based 
on your role in the event. 

Probably the most convincing evidence of my point is the 
following. If it were only based on markets, then why don’t all, 
or at least most, of the DJs in these big markets charge the 
top end? In Los Angeles, there are thousands of DJs. I know 
of only a few who charge more than $1,000, but I also know 
that a few of those DJs charge over $2,000. If it’s the market, 
and not the DJ, why are those thousands of other Southern 
California DJs still charging $400-$600? In my own market, 

I charge three times what the “average" DJ charges. I am 
told frequently that my prices are too high. There are two 
reasons why I know my prices are not too high, however. The 
first is that I am booked every weekend. Second, and just as 
important, the people who tell me that my prices are too high 
are not my clients. Nobody has ever told me that my price was 
too high after I did their event. They only tell me that before 
they book another lower priced DJ. But there is rarely an event 
that goes by where somebody doesn’t come up to me and say 
“Wow. I wish I had you at my wedding.” 

Reaching higher 

In talking to DJs from around the country over the last few 
years, I’ve been amazed at how many of them tell me about 
how their markets won’t support higher rates. But I’ve traveled 
to and performed in many of their cities, and, in my opinion, 
they each have everything they need to get top dollars, except 
one thing. They each need a brave DJ to raise the bar. They 
need somebody to go beyond what everyone else is charging. 
What is accepted as the norm is that price which is set by 
the top performers in each market. Are you the top performer? 
How much better are you than average? Are you $300 better 
than other DJs? Then charge that amount. Use that as a 
selling feature. You don't need to book every client. It's okay 
if some people won’t pay your price. It only matters who will 
pay your price. Will one or two customers each week pay your 
price? If not, you need to reexamine your performance or your 
communication skills. 

Too many DJs get hung up on specific numbers, thinking 
that if they can’t charge $1,200 today, then they just can’t raise 
their rates. But you needn’t go from $400 to $1,200 or $2,000 
in one jump. Can you go from $400 to $500? Or from $500 
to $575? 

Often, when DJs say “People won’t pay that price”, what 
they really mean is “I wouldn’t pay that price." Well, I know 
what I do, and I would pay my price in a heartbeat. When my 
daughter gets married, I will pay whatever price I have to in 
order to get the best possible DJ for her wedding, because I 
truly understand how important a role he or she will play. How 
about you? • 
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MACK IE * Presents 



Island DJ 
wears as 
many 

different hats 
as she can 
handle 



Miles Across the 




If you ? Ve spent 

any time partying on 
Catalina Island, off the 
coast of Long Beach, 
California, you’ve prob¬ 
ably been entertained 
by Laurie D, Thomas of 
Magical Melodies. She 
is a one-woman per¬ 
formance powerhouse 
who can claim the 
island paradise "26 
miles across the sea" 
as her personal party 
domain. 


Ready, 

willing and able 

Over the decade or so 
that I^aurie has been 

living (in the island town of Avalon) and working on Catalina, 
a top party destination, she has filled just about every unique 
request for entertainment that has come her way. 

“Not only am I the island DJ,’ - says Laurie, “but I’m also 
the featured karaoke host at the famous El Galleon Restaurant 
here in town. On Tuesdays, I go onboard a cruise ship and 
do weddings, and somehow I still find time to call Beach Blan¬ 
ket Bingo twice a week and do various other things, such as 
singing telegrams, gaga grams, clown stuff, and a thing called 
Feed Your Face Sing Your Lungs Out Burger Bash and Pinata 
Smash’...Yeah, I’m the one who will put myself out there, get 
into a goofy outfit and sing ‘Happy Birthday Baby' to your 
grandpa.” 

Life on a small Island has left Laurie with no other choice 
than to be creative. Lucidly for the other islanders and visitors, 
she is up to the task. And luckily for her. she enjoys the variety. 


Setting sail from the mainland 

Laurie began her DJ/performing journey by working for a 
multi system owner/operator in 1978, back in her hometown 
of San Francisco. "Back then w-c didn't have CDs, so I was 
spinning LPs, 45s, cassette tapes, and ves, even 8-track tapes. 
Too funny! She began singing and dancing at an early age, and 
these continue to be important skills that Laurie draws upon. 

She came to the island in 1990, through the influence of 
a manager at the Catalina Comedy Club. About this time, she 
became the karaoke host at Antonio's Cabaret (an island land¬ 
mark with sawdust on the floor and a wood stage). Laurie now 
MCs about 6 karaoke shows a week. She also performs. Her 
Cher act, complete with props and a tailor-made wardrobe, is 
highly sought-after. 

"I began by singing with the radio and commercials at 
about age 6, Laurie remembers, I tried out for a Christmas 
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SMALL SIZE. BIG PERFORMANCE 
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For groups with big ambi¬ 
tions and modest budgets, 
you can't beat a 1402-VLZ 
PRO. Low noise. High head 
room. Superb XDR™ micro 
phone preamps. Extra fea¬ 
tures. And it's built like a 
little tank to last for years. 
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Dust and smoke-fcsistani log- 
anthmic-tapcr GOmm faders for 

accurate control and long wear. 

Rugged steel chassis, scaled 
rotary controls and fiberglass 
circuit boards resist the radically 
rude rigors of the rn»' < 
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Sharp cutoff filters on mono 
channels cut stage rumble, mic 
stand clunks and P-pops without 
sacrificing bass. 

Musical, natural-sounding 3-band 

EQ: 12kHz & 80Hz shelving and 
2.5kHz mid with broad peak. 

Sealed rotary controls resist 
dirt, smoke and spooge. 


Six premium XDR mic preamps 

with l30dB dynamic headroom, 
ruler-flat frequency response, 
lower E.I.N. noise specs at 
working QdB to + 30dB gain levels 
and the best Radio Frequency 
Interference protection of any 
compact mixer. 
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Control Raorti/Phoncs source 
matrix lets you create monitor 
mixes or remote feeds with any 
combination of the main mix, 

AIT 3-4 stereo bus or tape inputs 
routed to separate stereo outputs 
(or submixes to mains). 

inside: VIZ' design minimizes 
thermal noise at key points in the 
circuitry. Negative gain mix amp 
architecture prevents overload 
when feeding all channels with 
hot inputs. - 


Easy level setting. Maximize head- 
room and minimize noise quickly 
via Channel solo and Trim control. 
Up to 60dB of gain for boosting 
timid vocalists. -IQdB "virtual 
pad' for Toning down drummers. 

EFX to Monitor lets performers on 
stage hear a different level of 
effects than is in the main PA mix. 

Balanced/unbalanced TS outputs 
plus balanced XLR outs with *4dB 
or -lOdB level switch. RCA-type 
tape inputs and outputs, too. ~ 
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(G04-VLZ PRO 

IGtotalebs -4-busconfiguration * 16XDR pn 
mium mic preamps * IS mono mic/finc channel 

• 3-band EQ with swept mid.7SHz low cut f ltr 
and inserts on all chs.* 6 aux sends per ch. 

• 4 stereo aux returns with EFX to Monitor ant 
bus routing options * Control Room Phones 
source matrix ■ 60mm log-taper faders * 3-wa 
rotatable liO pod for rack or table use 

1642-VLZ PRO 

16 total chs • 4-bus w/double-bussed outputs 

• 10 XDR mic preamps * 8 mono mi c/line levs 
channels * 2 hybrid mono mic and mono/stere 
line level channels * 2 mono- stereo line level 
chs.* 3-band EQ wtewept mid on mono chann 
& 4-band EQ on stereo channels* 75 Hz low cu 
f ilters on mono chs. * 4 aux sends per ch. 

• 4stereo aux returns with EFX to Monitor 

• Ctl fim/ Phones matrix w; level controls 

• GOmm log-taper faders 

1402-VLZ PRO 

14 total channels * 6 XDR premium mic pica 

• 6mono ntte/line level chs. • 4 mono/stereol 
level chs. * Extra ALT 3 4 stereo bus * 3 band E 

• 75Hr low cut filters on mono chs. * 2 aux se 
per ch. * 2 master stereo aux returns with ED 
Monitor • Ctl Rm/Phoncs source matrix * 60rr 
log-taper faders * Switchable AFL PFL 


12 total channels • 4 XDR premium mic 
preamps * 4 mono mic,'tine level chs. * 4 
monofsterco line level chs. * Extra ALT 3-4 
stereo bus * 3-band equalization * 75Hr low 
cut filters on mono chs* 2 aux sends per 
ch. * 2 master stereo aux returns with EFX 
to Monitor • Cti Rm/Phones source matrix 
* Rotary gain controls * SuilHn power supply 



























































play but didn’t get the part." She knew from that point on, 
however, that she wanted to perforin and that she’d have to 
work hard to get where she wanted to go. 

Island party vehicle... 

While Laurie is willing and able to get crazy for the sake of 
giving people a good party experience, she also has the savvy 
that all DJs need in order to serve each client’s needs appropri¬ 
ately. "If it's a formal event, I act accordingly,” she insists, “but 
if I am a clown at a kids party, I’m pretty silly—whatever it 
calls for. I do like the interactive stuff the most, though. You 
know—conga lines, limbo poles—and lets not forget karaoke.’’ 
Laurie is most at home while leading interactive activities and 
doesn’t spend a lot of time talking during her DJ gigs. “Gigs 
are not about me. They are about the client, their friends, the 
1 music, and what 1 can do to make sure that their very special 
event is a successful one." 

Magical Melodies’ style of spontaneous fun, strangely 
enough, often involves preparation. 

I Take, for example, this little routine 
that Laurie says gets a great 
response at the right wedding recep¬ 
tion. Beforehand, she distributes a 
number of house keys throughout 
the crowd. At the right moment, she 
announces that it’s time for every¬ 
one who has the bride’s key to give 
it up—at which point, a bunch of dif¬ 
ferent (mostly young, good-looking) 
guys step forward and surrender 
their keys. When Laurie makes the 
same announcement for the groom, 
one or two older ladies bring their 
keys up. Much laughter ensues. 

Laurie provides the driving 
force for a large percentage of Cata¬ 
lina receptions, corporate events, 
and other parties, including a regu¬ 
lar Tuesday stint on a cruise ship 
!_’_ 


Gigs are not about me. 

They are about the client, 
their friends, the music, 
and what I can do to make 
sure that their very special 
event is a successful one. 

n 

that offers wedding packages. She is even autho¬ 
rized to perform the wedding ceremony onboard 
if necessary! 

Giving back something to the closely-knit 
island community, especially Catalina’s young 
people, is an important part of Laurie’s entertain¬ 
ing life. She gets the kids grooving by providing 
karaoke at Avalon’s teen center (group singing is 
the most popular karaoke attraction), and thus 
helps keep many of them out of trouble. The “Feed Your Face 
Sing Your Lungs Out Burger Bash and Piiiata Smash’’ is a 
poplar teen event Catalina residents also have a habit of pull¬ 
ing together to help each other when needs arise. Laurie gives 
of her services at no charge for dinners and other events that 
benefit the island's relief fund. 

...with unique wheels 

So, how does Laurie make Magical Melodies mobile on an 
island witli a waiting list for the right to own a four-wheeled 
vehicle? 

“I purchased a Cushman—a used meter-maid cart," she 
explains, "and then had it customized to my own designs to 
suit my needs as a mobile jock. It is classified as a motorcycle 
and has only three wheels. There are heavy bars on each side 
for great balance. I can haul up to 1000 pounds of gear at 
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a time. It has iron gates that fold hack from all three sides, 
two hatchback-like storage areas for more delicate gear, and a 
matching ramp with pulleys that I use to walk large speakers 
and other heavy stuff on wheels up into the vehicle. I had to 
get creative about how to get bigger gear in and out of truck 
with no help, if necessary.” 


The voyage continues 

Magical Melodies is definitely a work in 
progress—a true labor of love for Laurie 
Thomas. She is especially excited about 
developing her studio. Finding yet another 
creative solution to the limitations of island 
life, Laurie acquired a 20’ by 8' metal ship¬ 
ping container and transformed it into an 
acoustically insulated DJ storage and staging 
area, karaoke practice/recording studio and 
office space. Props, lights, DJ and karaoke 
gear, and even a galley all find their homes 
within the unit. 

Of course, this busy party host does most 
of her business on the go. She carries 
an ‘ office in a bag"—a laptop computer 
case (sans computer) packed with her fat 
Day Timer, contact sheets, contracts and 
other important stuff. Laurie may complete 
her mobile office with the expected cell 
phone—as soon as wireless service becomes 
a bit more reliable on the island. 

“The learning process never seems to end," 
says the 41-year-old performer. “1 guess if it did, I simply 
would not be interested. There’s always new music and ideas to 
explore. I may shrivel and die one day, but the music will still 
be there for future jocks to play and for the world to enjoy. My 
time here as a jock has made me the happiest in this life and 1 
wouldn't trade it in for anything. • 




To join the Mobile Beat AllStar team, just send us 
a few facts about your business and the best photos you have of you in action 


In selecting AllStars, we look for DJs with: 

Exciting Promotions-lnnovative Marketing- Heavy Community Involvement, 
Big Sound, Lighting and Video Systems- Unique Hiring and Training Programs, 
Wild Performance Concepts- Specialized Skills- and a Great Success Story to Share! 


Send us a brief outline 
with your best photos to: 

DJ AllStars 


P.0. Box 309 East Rochester. NY 14445 
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Yeah, the S50O looks like a 
lot of other 15-inch 2-way SR 
loudspeakers but it sure doesn't 
sound like other 15-inch 2-way 
speakers. Run $500$ at a rave 
and the clean, clear !27dB SPL 
output can bleach tatoos and 
melt noser t, *k loud¬ 
speaker W 

_ 
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W alk into a music store and you’ll encounter a whole 
wall of 15-inch, 2-way speakers - including our 
S500. Check out the price tags and your reaction may be. 
"Where does Mackie get off charging 20-25% more?" 

Well, Greg Mackie figured the world didn’t need 
yet another OK-sounding commodity-grade speaker. 

So instead of starting with a pricepoint, we started with a 
goal: make the best-sounding, widcst-dispersion, highest* 
accuracy 15-inch 2-way loudspeaker yet, 

Of course, owning RCF' one of the world's most advan¬ 
ced transducer design and manufac¬ 
turing facilities didn't hurt either. 

We used their latest damped 
titanium compression driver and a 
new ultra-efficient LF transducer with 
heat-resistant Inside/Outside voice 
coil. Then we combined it with a 
low-impedance, low-distortion cross¬ 
over and tossed in some sophisticated 
electronic protection circuits. 

The result is 500-watt RMS power 
handling and l27dB SPL output 
with smooth frequency response and 
superb horizontal and vertical 
dispersion — so all of your audience 
hears the same great sound. 

If you want to sound as good as 
you possibly can - and if you’re willing to pay a bit more to 
get unparailed accuracy, you’re ready for the the S500. 

Get your ears pressure-washed at a Mackie dealer soon. 


TheS5Q0usesa new 
RCF Precision 1 " titanium 
compression driver with a 
3-slot oprivnized geometry 
phase plugtfoatsigiilc 
canfly smoolhs high-end 
frequency response and 
provides exceptional cou¬ 
pling with the7fx65‘ 
exponential horn. 


I300+I300W 2-ohm load * 850-B5OW 
ft ' load * Fast Recovery* 1 " circuitry 
■f mg via mirror-polished heat sinks 
•Reliable limiter circuit a 6DHz/90Hz/ 
Mossovcr * 5-way and Spcakon 1 out- 
■s, temp & short circuit LEU displays 
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kCF Precision 


titanium com- 


with 3-slat, opti 

mired geometry 
phase plus 


16-ply Baltic 
Birth plywood 
trapezoidal 
enclosure 


Weight-balanced 
side handles plus 
top and bottom 
handles 


15-Inch RCF 
Precision" high 
efficiency LF 
transducer with 
heat-resistant 
Insidc/Outsidc 
voice coll 


Inside: Phase- 
precise. low-Z 
crossover with 
active electronic 
HF protection 
circuitry 
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SPECIAL REPORT 




By David Kreiner 


New Orleans jock mixes club 
and mobile gigs likejambalaya 




Do 

-LVa 


ocky Bourg, 

.k.a. DJRox is 
always kickin' it in 
the party* capital of 
the Southeast, New 
Orleans. Not your 
ordinary club/mobile 
jock, Rocky does it 
all. Depending on the 
night, you’ll find him 
shakin’ some of the top clubs in the Crescent City or kicking 
butt with his mobile work. 


joint, pumped to Ampersand's various and unique areas and 
lounges. From the vault—an actual bank vault converted into a 
lounge area—to the balcony (a cozy den overlooking the dance 
floor) and back to the main floor, the sounds and sights fill 
the night air with activity and ail irresistible invitation to get 
it on. 

For 10 years, DJRox has provided the soundtrack for the 
“almost-world-famous” Allegro Bistro’s New Orleans Saints 
ultra-tailgate party. Before even' Saints home game, fans 
gather at Allegro (1100 Poydras St.) for drink and food—to 
get ready to rumble at the Superdome. After the game—win, 
lose or draw—they return to celebrate the victory and party 
to everything from disco and bounce to funk and 'rouse. The 
fun happens inside as well as on the street and sidewalk and 
usually ends only when the locals pass out. Visiting fans are 
always amazed at the durability of the N.O. citizenry. 


A whole lot of clubbin' goin' on 

Every Wednesday, from 7 PM to 3 AM, you can catch him 
at Samuel's on the Avenue (1628 St. Charles Ave.), which 
is the Wednesday night hot spot in the “Big Easy.” The early 
crowd is made up of downtown 30- to 40-somcthings who like 
to chill before DJRox takes it to da’ house. He’s takes requests 
for ‘70s and '80s hits (and generally ignore most of them). As 
darkness sets in, around 9:30, the young and young-in-spirit 
filter in for a rump-shakin’, body-movin’ sound journey by 
DJRox, New Orleans' first true digital tumtablist. He enjoys 
weaving in and out of progressive house, techno, and oddly 
enough, rap/hip-hop & bounce. He keeps on giving up the 
good stuff until they can’t go no mo’. 

Each Friday night he is at Euforia, providing late-night Ibizat¬ 
echno and Latin house-influenced festivities for the local club 
culture within the doors of Ampersand (1100 Tulane Ave.), 
a club which has been featured in GQ, In Style Magazine 
and Elle. At midnight, the beautiful ones ride the waves of 
house and Latin house, with an occasional housed-up funk 


Travelin’ man 

Rocky has been a Mobile DJ since 1985, starting with wed¬ 
dings, corporate events, and high school gigs. He started doing 
club work around the same time. His current gear lineup 
includes a Pioneer DJM-600 mixer, two Pioneer CDJ-1000 
Digital Turntables, all Electro-Voice and JBL speakers, all 
Peavey amps, along with Martin, NSI, American DJ, and other 
assorted lighting. He brings his CDJ-iooos to all the club gigs, 
and plugs into each house system. We recently had a chance 
to talk with DJRox and get his perspective on the club/mobile 
dual lifestyle. 

Mobile Beat: Where do you see music going right now? 
DJRox; I believe, based on more years of experience than 
1 ever thought possible, that there exist two distinct and 
equally important families of music, both of which I find myself 
involved with. The first is for the mobile jock. He must stay 
true to the standards: pop, disco, funk, rock, or for a more 
concise description, see the annual Mobile Beat Top 200. On 
that list, songs rise and fall and come and go but the core “feel” 
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of all 200 is universal appeal. 
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For the club clan, the rule is “What have vou 

"r 

done for me lately? Whether I'm spinnin 
progressive house, techno, trance, Latin, 
rap, or some other, as yet undefined sub- 
genre, the club culture demands to be on the 
cutting edge. It requires a diligent ear and 
a good “source” of material. (Editor's note: 
DJRox relies on the author s company— The 
Source- for his supply of new music.) Fortu¬ 
nately for me, New Orleans runs at a more 
laidback pace, so I can stay on the edge 
musically much more easily than jocks in 
Hambu rg or New York can. 

MB: Any musical style more popular than 
others? 

DJRox: Again, my mobile events ebb & 
flow with each different crowd. Some are 
more open to experimentation hut gener¬ 
ally...the music has to appeal to the most 
people most of time. I never get tired of 
hearing all the women squeal when 1 get a 
hot mix going with Salt-N-Pepa’s “Push It." 
Oddly enough, I get the same visceral, ego- 
inflating feeling when my clubbers scream 
at the recognition of Darude's “Sandstorm" 
or ‘ Silence" by Delirium. It still amazes me 

w 

how popular rap/hip-hop, or as the ladies 
call it, “booty music," has become. While not 
my favorite flavor, 1 enjoy mixing the down 
tempo stuff every now and then. 

MB: What about regional music—Cajun, 
zydeco, etc.? 

DJRox: Here’s a surprise. I can count on 
two hands the number of requests I receive 
in a year for our local brew. It’s typically 
at a corporate event and the requestor is 
from Des Moines. The local live music scene 
is enormous here; you can hear Rockin’ 
Doopsie or Buckwheat on any given evening. 
And for all it s worth, Cajun and zydeco are 
dishes best served live and hot. 

MB: Is it a challenge being an all-digital 
tu rntablist? 

DJRox: Only at the beginning of the learn¬ 
ing curve. I migrated from 1200s in the 
early ‘90s when I thought I could cut loose 
from the clubs. I sought the more main¬ 
stream corporate, high school, and wedding 
clients. With the purchase of every new, 
iatest/greatest CD player, I began to see 
the potential of being an all-digital DJ. Not 
being a battle jock, I never gave a rat’s der- 
riere about cuttm’ & scratchin*. But I did 
miss the ability to truly beat mix and weave 



By Henry Collins 

Pioneer’s CDJ-1000 
Digital Turntable 

Like the dinosaur of prehistoric 
times, vinyl is about to return to 
its beginnings as a fossil fuel. 

Its extinction will be due, in part, 
to the advent of Pioneer's new 
CDJ-1000 Digital Turntable. I spent 
three weeks with this digital marvel 
and discovered that it lived up 
to it’s oxymoronic description. The 
CDJ-1000 is, in fact, a true digital 
turntable. Best of all, you don't have 
to be a turntablist to appreciate its 
futuristic CD Features 

A quick spin 

Like its predecessor, the CDJ-1000 
features slide-in slot loading. Upon 
loading my first test CD, I noticed 
that the disc met with very little 
resistance. In fact, it was as though 
the disc made little or no contact 
with the loading mechanism at 
all. Even after repeated loading, 1 
observed no visual indication of 
disc wear or scratches on the CD. 

A switchable lock feature allows you 
to defeat the eject function to pre¬ 
vent accidental disc ejection during 
playback. 


Working tool or expensive toy? 

When you consider the relatively 
small universe of vinyl jocks, one 
wonders why Pioneer would invest 
heavily in the development of the 
CDJ-1000. First of all, the CDJ- 
1000’s trick vinyl features make up 
only a few of its many playback 
functions. Its large inventory of 
technology-rich operating features 
is certain to grab the attention of 
many CD-savvy DJs. 

Despite an abundant supply of 
pushbuttons, toggle switches and 
slider controls, the CDJ-1000 was 
surprisingly easy to navigate. My 
only criticism in this regard was the 
awkward placement of the player's 
eject button at the top, right-hand 
corner of the player, above the vinyl 
speed adjustment controls. Place¬ 
ment of this control at the lower 
right-hand corner of the player 
would be an improvement, 

For increased ease of use and ergo¬ 
nomic appeal, the jog dial features 
an illuminated and animated display 
of the disc's turning status, current 
track number, memory cue loop, 
jog mode and more. This, combined 
with the player’s lighted pushbut¬ 
tons and illuminated multi-function 
display offer grope-free operation 
under limited lighting conditions. 
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By Reid Goldsborough 
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Light on 
Storage 









•s drive you crazy 


ince their beginnings, personal computers have used the physics of 
magnetism as the primary means of storing programs and data for 
later use. Floppy disks, hard disks, Zip disks, and backup tapes all 
work by magnetizing small areas on the surface of the disk. More recently, 
magnetism has been complemented by optics as a storage mechanism. 
High-intensity light sources such as lasers burn information onto the disc 
surface. (Disks that employ magnetism are spelled with a “k” at the end; 
discs that use optics typically end with a “c"; 


Send it off in a letter 

An alphabet soup’s worth of optical technologies are now available, 
including CD-ROM, CD-R, CD-RW, DVD-ROM, DVD-R, DVD-RAM, and 
DVD-RW. with even more on the way. You might think that making sense 
of all these acronyms requires a IPh.D. Not necessarily, though it can be 
confusing. Here's a rundown. 


CD-ROM - This was the first popular optical disc technology used with PCs. 
CD-ROM (pronounced see-dee-rahm) stands for Compact Disc Read-Only 
Memory, which simply means your computer can read data from these discs 
but can’t write data back. 

These discs hold 650 megabytes of data, a megabyte (MB) being approxi¬ 
mately a million bytes, and a byte being the equivalent of an alphabetical 
letter or a numeral. You can store 600,000 typewritten pages on one of 
these discs. Most computers today still come with CD-ROM drives—the 
mechanisms that spin the discs—but this technology is being superseded, 

CD-R - This is a newer technology that overcame CD-ROM’s read-only 
limitation. CD-R stands for Compact Disc Recordable. Popular uses are 
copying music and archiving data. The best feature of these discs is their 
low cost—20 cents, in bulk. The biggest limitation is that you can record 
data onto them only once. CD-R drives can read both CD-R and CD-ROM 
discs. 
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DJ COMPUTER SYSTEMS - MP3 SOFTWARE & SUPPORT 



MINI/PC DJ System 

Intel Pentium III 1G 
128 Ram 
52X CD Rom 
75 Gig IBM HO 
4 USB s 
2 Firewires 
Keyboard 
Mouse 

DJ RoadCase 
Rane MP2 Mixer 
XT NEC LCD Monitor 
N urn ark DMC-1 Controller 
PCDJ Red Software BMP/LOG/LOOPING/Etc 




■Since 1973” 

COLORADO 
SOUND N’ LIGHT 

Over 650 Name Brands Available 

( 888 ) 429-0418 

Bert Ext. 11 - Jim Ext 12 
Fax (303) 429-1242 

M-F 9-6 Sat 10-1 H b* 

On-line orders www.csnl.com 




DJ 2 Sp ace 
Rack Computer 

Intel Pentium til iG. 

128 Ram 
52X CD Rotn 
75 Gig IBM HD 
Twin USB 

KeytxjardJRoto Mouse 
CSL DJ RoadCasa 
15‘ LCD Monitor 
Numark DMC-1 Controller 
PCDJ Red Software 
BMP/IOG/LOO PING/Etc, 



CD-RW - Standing for Compact 
Disc Rewritable, CD-RW overcame 
the write-once limitation of CD-R. 
You can erase and rewrite data mul¬ 
tiple times. It's a technology that’s 
becoming increasingly popular in 
new PCs, in many cases replacing 
Zip and tape backup drives. CD-RW 
now has a cost advantage over Zip 
for backing up data or moving it from 
one PC to another. CD-RW drives 
cost twice that of Zip drives, but 
the discs themselves are ten times 
less expensive than the Zip disks 
and have two times more capacity. 
The latest CD-RW drives are as fast 
in reading data as Zip drives and 
nearly as fast in writing data, 'hey're 
faster than tape backup drives and 
more versatile. CD-RW drives can 
write to CD-R or CD-RW discs. 

DVD-ROM - This is a technology 
that promised much but has never 
quite lived up to its potential. Stand¬ 
ing for Digital Versatile Disk Read- 
Only Memory, DVD-ROM uses discs 
that are similar to CD-ROM discs 
but typically hold seven to eight 
times more data. Despite the greater 
capacity of DVD-ROMs, software 
makers have continued to distribute 
their programs primarily on CD- 
ROMs because of the ubiquity of 
CD-ROM drives. DVD-ROM drives 
can be useful for watching DVD 
movies on your PC or playing com¬ 
puter games. DVD-ROM drives, like 
CD-ROM drives, can’t record data, 
though they can read most types 
of CD and DVD discs. The speed 


ratings of DVD-ROM drives aren't 
comparable with those of CD-ROM 
drives; a 12X DVD-ROM drive is 
faster than a 48X CD-ROM drive. 

DVD-R - Similar to CD-R, this tech¬ 
nology lets you record data onto 
discs, but only once. DVD-R discs 
currently have seven to eight times 
the capacity of CD-R discs, though 
both the drives and the discs are 
more expensive, with the discs cost¬ 
ing about $12 each. DVD-R drives 
can create CD-R discs and create or 
rewrite CD-RW discs. 

DVD-RAM - This is a competing, 
and incompatible, technology. You 
can’t read DVD-RAM discs with 
most other DVD drives, and DVD- 
RAM drives can’t create discs that 
can be read by CD-ROM drives or 
CD players—a big limitation when 
compared with DVD-R. 


DVD-RW - This technology 
lets you record, erase, and 
rerecord data. Because vjT 
it’s a new technology, b 
it’s expensive, with 
the discs costing (j 


technologies, CD-RW and DVD- 
ROM are versatile, compatible, and 
cost-effective choices. Regarding 
the newer DVD technologies, “It’s 
impossible to call a winner,” says 
Mary Craig, optical storage analyst 
for Gartner Dataquest, a market 
research firm in San Jose, CA. 
Unless you need to buy immediately, 
your best bet is to wait to see 
which technologies the major com¬ 
puter makers adopt over time. • 

Reid Goldsborough is a syndicated 
columnist and author of the book 
Straight Talk About the Information 
Superhighway. He can be reached 
at reidgold@netaxs.com or http:// 
members.home.net/reidgold. 


backing up dot. 


$20 to $35 each. 
Some DVD- 
ROM drives 
can’t read 
DVD-RW discs 
that have been 
written on mul¬ 
tiple times. 

Of the above 




£ 

os 

I 

Q 



























64 


www.mobilebeat.com 























31.106 fanatics 


Of course, this was not the first-ever national karaoke competi¬ 
tion. Yet, something seemed different about this event. Maybe it 
was the drive across the “high desert" to get there. Or possibly 
it was that everyone spent an entire week at one hotel. But 
I think one contestant’s comments described it best. "I’ve had 
the time of my life!" she said. “Sure, I would have loved to win, 
but there’s so much more to this than winning." 

What began in late February 2001 with thousands of 
karaoke enthusiasts competing in their local clubs, culminated 
with 210 of America’s top karaoke singers performing their 
best songs for a panel of judges. September 4-6 (Tues. - 
Thurs.), each saw over eight hours of elimination rounds. On 
Friday night, fifteen vocalists in each category (female, male 
and duet) competed for the right to perform in the big finale on 
Saturday, September 8th. 

“After learning that a previous national event had been 
suspended, I was quite disappointed. Then ! woke up one 
morning and said to myself, ‘hey I can put this thing together,'” 
said Talent Quest producer Bill Keller. He began contacting 
potential sponsors as well as local and regional locations to 
determine if the interest was there. “People were so excited 
that a national event was going to take place this year after 
all." He eventually signed up 130 clubs and set eleven regional 
sites, which represented over 30,000 initial contestants. 


One night nationwide 


The finals on Saturday night drew so much attention that 
Good Morning America producers flew in to cover the event. 
On-air personality Tony Perkins (with his camera crew and 
producer Bill Cunningham) spent the entire evening interview¬ 
ing contestants and following them around as they prepared for 
the big show. “I can’t believe we're going to be on national TV!” 
one contestant exclaimed. 

“In July we hosted an all-night karaoke-a-ihon and contest 
in Times Square," explained Perkins. “It was the most popular 


event in our “All Night Longf series this summer, so we decided 
to end the summer by doing it again. We needed a lead in for 
the all-nighter and this contest was perfect. This thing karaoke] 
is pretty amazing. I'm impressed by the camaraderie among 
the singers we’ve found here.” 

[The GMA segment was supposed to air on September 
12" but due to the national tragedy, it will be rescheduled. -Ed.] 


Hunko'casl 


Five performances in each category capped off the emotional 
week. The judges had their hands full. Fifteen “first place’ 
performances had to climax with one winner in each category. 
Five thousand dollars and a one-month performance contract 
awaited the winners. However, all of the singers reaching that 
point received a small cash award. Tension mounted as each 
act nailed song after song. "There's not a bad singer up there! 
Where did they get these kids from?” one audience member 
remarked. Only seven points separated the first from the fifth 
place performance on nine of the judges’ tally sheets. 

Alyssa Berner of Tucson, Arizona walked away with the 
female trophy. “This was a very tough competition and a very 
nerve racking week," she said afterwards. "This whole experi¬ 
ence was awesome." The male winner, Marko Milbourne from 
La Costa, California, had the ladies on their feet screaming all 
week. “I’d just like to thank everyone who supported me and 
who have been there for me during this experience,” he said. 
The duet performance turned in by winners Bojana Ructnski 
and Sammy Vijarro of Lynwood, Washington left the crowd 
mesmerized. 



W? 


You'd expect a staff of fifteen or twenty people would be 
required to coordinate all of the local events and field all the 
thousands of calls and e-mails that come in about the contest, 
right? Actually, Bill Keller, self-appointed director, producer, 
secretary, accountant, bouncer, “and any other title you can 
imagine,’’ did almost all of it himself. “I answer the phones, 
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Career entertainer 

Todd Mitchem 

The smash hit of DJ conventions 
coast to coast... 
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Create your own original interactive show elements 

• Control ANY age or size audience 

Create helpful "toots" from unexpected mishaps 

• Utilize new skills to generate higher profits 


VISA 



online at: www.mitcheminteractive.com 

or call 

Phone: 323.876.8011 




answer the e-mails, send out the packets, and organize the 
events. I have a little help here and there, but it’s pretty much 
all me. I did have a lot of great help at the actual contest 
though. I couldn’t have done that part without everybody 
pitching in" 

Bill says next year’s show promises to be even bigger. 
Tm already planning to expand the contestant field. Several 
companies have called and expressed interest in coming on 
board as sponsors. I've had over fifty dubs from Canada 
express interest in next year's show. We’ve had calls from 
Australia, Japan and Europe showing interest. We may even 
do a world competition in three or four years.” 



One thing’s for sure, Talent Quest has helped move karaoke 
to the next level. That and 100 million karaoke singers works 
out to be a pretty good business for us KJs. The 2002 edition 
of Talent Quest is set to get under way in just a few weeks. 
This is a great opportunity to add some life to a sagging 
karaoke night. The finals will be held again at the Ramada 
Inn Express Hotel and Casino in Laughlin, September 2-7, 
2002. Why not make a year-long event out of it. Take a bunch 
of singers from your club to support your representative. It 
builds excitement and keeps singers coming back to the club 
every week in anticipation of the trip. Rooms are cheap, food 
is cheap and Laughlin is great for the entire family. 

For more info on the 2002 event, visit the Talent Quest 
web site at www.talentgst.com, or call 877-929-9611,« 
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“My best friend was getting 
married a few years back, i 
was in the wedding, along with 
three other close friends. The 
ceremony was beautiful and 
the bride looked iovelv. But 
what really got me was the 
dance. The music was jumping 
and everyone was doing their 
thing on the floor. I have never 
had so much fun! Planning a 


wedding for myself in less than 
a year, I Inquired about the 
DJ. My friend said not only 
was he fantastic, but she was 
glad that they booked him so 
early in their planning. 
Booking the DJ was one of 

the first steps they took to 
planning their special day. 
Initially she was worried 
because of everything that 
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needed to be done and all the 
aces to go to get them all 

W V 

done. The OJ however, to her 
and now my own delight, saved 
both of us valuable time. Not 
only was she able to get a great 
DJ, she also bought her wed¬ 
ding invitations-ull in one 

stop! A great selection from 

Carlson Craft, no less - you can 

* 

imagine my surprise. It didn't 





accessories and bridal gifts 
too - all from the DJ! She 

recommended going this 
route. And after seeing the 
success of her wedding I was 

convinced. And the amount of 
time it saved was great. The 
invitations were beautiful, the 
gifts superb, and of course the 
music was a hit too.” 


Make the most of an opportunity 
And you’ll find even more opportunities 




f^arlson ftpraft 

Personalizing Wedding invitations * 
for Over 50 Years 


Call today for more information: 1-800-292-9207 

wwwxarlsoncraft.com 
















































Crowdpleasers 


Continuing Education: 

A Life -long beamless Loop 


By Mike Ficher 

nlike our parents’ and grandparents’ genera¬ 
tions, where aptitude developed by achieving 
an undergraduate degree or skills learned as an 
apprentice in a trade might provide the foundation for 
a lifetime vocation, the current business climate offers 
many opportunities for career change and continuous 
education. 

Many large and medium-sized companies encour¬ 
age—and profit from—continual employee learning 
through in-house training centers, tuition reimburse¬ 
ments and employee education budgets. CPAs, law¬ 
yers, doctors and many other professionals benefit from 
required and voluntary recurring education. 

Should the entertainment profession be any differ¬ 
ent? 

Learning is Serious Business 

While many mobile entertainers gain valuable market¬ 
ing, business and interpersonal skills through events 
such as the Mobile Beat DJ Shows in Las Vegas and 
Chicago, college programs and local workshops, how 
many jocks invest in their most important asset—their 
entertainment skills? 

Unfortunately, the answer, based on anecdotal evi¬ 
dence from industry workshop promoters and enter¬ 
tainer feedback, is not nearly enough. 

Many companies will not blink at spending several 
hundred dollars a day for workshops, classes or semi¬ 
nars that provide employees with skills and knowledge 
to enhance productivity, boost confidence and morale 
and maintain a competitive advantage. Surprisingly, too 
many DJs will grouse about spending $100 for a week¬ 
end of workshops designed to achieve the same goals! 

Why? My suspicion is that most DJs operate on 
a cash-based accounting system, with no budget, and 
treat entertainment only as a hobby, a way to pick up 
some quick cash, rather than as a profession requiring 
significant continual investment and prudent planning. 


Most companies develop an annual budget, projecting 
income and allocating expenses among a variety of cat¬ 
egories including promotion and training. Managers at such 
companies realize the benefits of continual employee edu¬ 
cation and skills development in their businesses. They 
accept it as a cost of doing business. 

Creating a budget not only lays out the anticipated 
financial expectations for your company, but also publish¬ 
ing the budget highlights a commitment to execute each 
anticipated program, be it an advertising campaign or 
development seminar. 

Educated Entertainment 

What classes or activities might benefit the evolving mobile 
entertainer? 

Acting classes. With clients demanding more and 
jocks seeking to meet their 
requests with expanded 
services and enhanced 
skills, DJs are 
increasingly becom¬ 
ing performers on an 
impromptu stage, 

Understanding the 
role dictated by the 
specific event 
demands more than 
just showing up with 
an agenda, equipment and 
music. 

Acting skills, including comic timing, stage blocking, 
and relationship interpretation, can be valuable to your 
growth from music programmer to versatile entertainer. 
Check with local theater groups, colleges and learning 
centers for acting class information. 

Voice classes. What often separates the exceptional 
professional entertainer from the journeyman jock in the 
basic skills arena is the ability to effectively employ the 
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voice as a communication and entertainment tool. 

Voice acting has blossomed as a high-profile profession 
in the last ten years, with noted actors such 
as Donald Sutherland and Martin Sheen lend¬ 
ing their considerable acting experience to 
the burgeoning field. Training centers, 
such as the Voice Factory in the Bay 
Area, have emerged. Many schools 
have enhanced their communication 
curriculums to offer a weli-rounded 
menu of voice acting classes to train 
the next generation. 

Even if you don't aspire to be a 
spokesperson for a major company or 
to perform in radio commercials, develop¬ 
ing a relationship, embracing a character, and 
striking the appropriate intonation on specific words are 
valuable skills that are translatable to the DJ trade. 

Dance classes. While you may not wish to morph 
into a dancing DJ, learning basic partner and/or line 
dancing is sure to benefit you as an entertainer. Even 
if you only reluctantly lead the Macarena or Chicken 
Dance, your confidence will grow in the area 
of audience participation. 

In addition, educating yourself 
about the music associated with a wide 
range of partner and line dances will 
allow you to more effectively respond 
to developments on your dance floor. 

If you recognize a few couples per¬ 
forming East Coast Swing or Two 
Step, from the knowledge of tempos 
and styles gained in dance classes, you 
will be able to support their preferences 
with the appropriate music. 

Local recreation centers, clubs and dance studios 
offer a variety of programs in numerous dance disci¬ 
plines, including Ballroom, Country, Swing, Latin and 
Salsa to support your learning urge. 


Live and Learn 

Be a student of entertainment. Do you watch theater 
productions, movies, comedy acts, renowned 
speakers or any other performance for pure 
enjoyment or do you study the techniques 
that are employed to engage an audi¬ 
ence? 

When you find yourself 
engrossed in a performance, ask 
yourself the following questions: How 
did the performer capture and sustain 
your attention? How did they pace 
the show to allow you to easily enjoy 
the ride? 

As a case in point, earlier this year, 
while in Las Vegas for the Mobile Beat DJ 
Show, I had the opportunity to unwind with some fellow 
DJs by taking in Earl Turner's show at a local hotel. 

His musical craftsmanship was outstanding, but his per¬ 
formance was even more superior. Watching such a 
talented veteran enchant and engage the crowd during 
his show was a truly enriching experience. The show 
became a classroom. 

Valuable insight that you gain from 
watching top professionals in the enter¬ 
tainment and public speaking fields 
can be translated into success at your 
DJ shows. If the opportunity arises, 
discuss with top entertainers how and 
why they do what they do in their 
performances. 

As you refine your business plan and 
develop your budgets for the coming 
years, in addition to that cool new piece 
of lighting or audio equipment that starts your 
mouth watering, include investments in your DJ com¬ 
pany’s most important asset—your entertainment skills. 
The rewards will be rich. • 




Keep on learning your 
lessons in entertainment as well as 

entrepreneurship 
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Dual VHF 
Mic system 

$125 





Gallon 
Fog 
Fluid ; 


$18.50 


‘V/ ' ■ 



Snow 

Machine 


$269 








.com 


DMX- 
SCAN-R34 
3 rotating 
gobos & 4 
fixed gobos. 


Followspot 

575 

S44S 


A 


QSC RMX-1450 $399 
QSC R MX-2450 $599 


2 mic, 2 phone, 6 line 


inputs 


$175 


BULBS 


B-4515 

B-64514 

B’64514U 

B-6451 4 L 

B-BRL 

B-FCS 

B-EHJ 

B-EVC 

B-ELC 

B-EXY 

B-ENH 


$3.39 
$6.45 
$6.65 
$11.25 
$2.66 
$3.22 
$4.75 
$6.44 
$7.55 
$10,35 
$9.85 


Convertible 
carts from 

$89 to 
$159 


PC-DMX Control your lights from 
your computer! $655 

$557 I Call for a free catalog!! 


New INTELLITRAC 

4 replaceable dichroic 
colors plus white. 4 
replaceable gobos plus 
open. Bright ARC lamp. 


SEDUCER 
Intelligent 
center light! 


" half mirror 
ball with 
interna] motor 






.com 


250 watt trapezoid 1 
2 way speaker 
black PVC covering 


BGW Quad 15 powered sub 

999 


X) watt trapezoid 15 ” 
2 way speaker 
black PVC covering 

$149 each 


Plastic Speaker 

$249.99 


3 


109 


Dual 15 "DJ 
speaker with 
5 x 15 horn. 

140 watts 
continuous, 
500 watts 
peak. 

$128.12 


15" woofer with 
50 ounce 
magnet. 300 
watts. $37 


Titanium 
compression 
driver for 
threaded hornj 
120 watts. $49 


18’ woofer with 
125 ounce 
magnet. 1500 
watts. $162 


0505 


Empty cabinet 
for 15" woofer. 
Includes 5x15 
horn and driver. 
$66 


High cabinet 
with 8 piezo 
tweeters. $22.75 


Wright Brothers EQX1888 
plastic front loaded sub with 
one 18" woofer. $358 
» • • 9 n| y 47 DOunds!! 





























































a journey without 
interruption. I was 
a true believer with 
the Denon 2500 .1 
could flawlessly 
create mixes that 
even the most 
obnoxious bedroom 
jocks would appre¬ 
ciate. Now that I 
have the Pioneer 
looos, 1 am a full 
on, no-turning-back 
convert. Once vou 



make it over the ini¬ 
tial hump, the possibilities are beyond anything previously 
considered. Sorry' to the turntablists out there, but I dare you to 
create a live, flawless 64-beat loop with wax. 

MB: Do you do any underage events or clubs? 

DJRox: Three or four a month, mostly high school dances, 
proms, sweet sLxteens, and Bar/Bat Mitwahs, 'Ihese events 
keep me up on the radio and not-so-radio trends. 

This is a population where rap, hip-hop & bounce dominate. 
Without radio edits, I'd be unable to fill most requests. As it 
is. I have to edit most local joints to filter out the non-religious 
language. 


MB: What do you think is the future of mobile? 

D.IRox; MP3 ,1 repeat MP3. As soon as the powers that be 
rake in enough dough, 1 hope to see pro level MP3 compatible 
players. Hint to the folks at Pioneer and Denon. Even though 
my other full time job encompasses IS/PC management, I still 
can’t embrace the laptop DJ set up. There’s not enough afford¬ 
able redundancy or back up gear to dive into headfirst. Plus, 
imagine the guff the turntablists will shovel out when the only 
hands on aspect of our art lies in the programming! 

David Krciner is the owner of The Source DJ Music Supply, 
which has been serving Mobile and Club DJs for over 15 years. • 
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Fastest Release Dates of Any Brand in The Biz..! 

We Get'em To You...When They're NOT-! 



♦ Pop ^Country 

* Rock W Latin 
*Nall Of Fame 
^Featured Artists 
^Children ^Holiday 
^Fun Packs 
^Country Packs 


TOP TUNES CDGD86 Patriotic 
America - Noil Diamond 
America The Beautiful * Standard 
American Made - Oak Ridge Boys 
AmortcanTrilogy * Elvis Presley 
Anchors Awcigh - The Navy Song 
Battle Hymn Of the Republic * Standard 
Battle Of New Orleans * Johnny Horton 
Born In the USA - Bruce Springsteen 
Cassions Song - The Army Song 
Dixie - Standard 
God Bless America * Standard 
God Bless The U S A - Lee Greenwood 
Living In America - James Brown 
Marine's Hymn {Halls of Montezuma) * 
The Marine Song 

My Country Tis Of thee - Standard 


Only In America * Brooks $ Dunn 
Only In America * Jay And The Americans 
Star Spangled Banner * Francis Scott Key 
Stars And Stripes Forever (tnstr) - 
John Phillip Sousa 
This Is My Country - Standard 
This Land Is Tour Land - Pete Seeger 
Wanted Dead or Alive - Bon Jovi 
We Are The World * USA For Africa 
When Johynny Comes Marching Home * 
Standard 

Wild Blue Yonder - The Air Force Song 
Won't Bach Down - Tom Petty 
Yankee Doodle Dandy - Standard 

27 Patriotic Songs On One 
80 Minute Karaoke Disc 


SrtphiH 


*Teen Packs 
^Christmas Packs 



TOP TUNES CDG-Q71 Country Vbl. 15 
Angel Eyes-Walker,Tamara 
Arizona Rain - 3 of Hearts 
Baby I Lied - Brown, Shannon 
Bring On the Rain - Messina, Jo Dee 
w/T.Mcgraw 

Complete - McCann, Lila 
Getting There - Clark, Teri 
Hello Mr. Heartache - Dixie Chicks 
I'm A Survivor - McIntyre, Rcba 
Lot's Bum If Down - Garner, Kristen 
Love is Enough * 3 of Hearts 
Saints and Angels - Evans, Sarah. 
Shiver - O Neal, Jamie tm? * 

Some Days You Gotta Dance - 




Gauntry VoLTS 


Dixie Chicks jj/L 1 

Soon - Rimes, LeAnn v 

Stronger Than I Am - Womack, Lee Arm 
The Lucky One - Krauss, Alison 
Unbroken by You * Kayle, Kortney 




TOP TUNES CDG-074 Pop VoL 20 Female 
Castles in the Sky * Ian Van Dahl 
featuring Marsha 
Emotion - Destinys Child 
Eternal Flame - Atomic Kitten 
Family Affair - Mary Bilge 
It's the Way You Make Me Feel - Steps 
Let Me Love You - Da Buzz 
One Girl Revolution - SupcrChick 
One Minute Man * Missy Elliot 
Perfect Day - Hoku 

Planets of the Universe * Stevie Nicks 
Play - Jennifer Lopez 
Saturate Me - Mandy Moore 
Sorcerer - Stevie Nicks 
Sweet Baby - Macy Gray 
Whole Again - Atomic Kitten 
You Got ft All - Britney Spears 
You Remind Me -,Mandy Moore 
Eternal Flame {Vocal) - Atomic Kitten 
It's the Way You Make Me Feel (Vocal) 

- Steps 

Whole Again (Vocal) - Atomic Kitten 


I—V—— Gtiifirt UtaHJnrftifG* 

Popvol.20 karaoke CDG 


KARAOKE WAREHOISE 

4401 LYMAN OR. • HILLIARD, OH 43026 

614-527-2916 • 800-645-8401 

ORDER NOW - www.karaokewh.com 
OR VISIT www.toptuneskaraoke.com 



TOP TUNES CDG-073 Pop Voi IS Male 
#1 - Nelly 

Again - Kravitz, Lenny 
Alibi -Tail 

Because 1 Got High - Afroman 

Differences - Genuwinc 

Dig In - Kravitt, Lenny 

Drowning - Backstreet Boys 

Fill Me In ■ David, Craig 

Gone - NSYNC 

Hero - Ingfesiaa, Enrique 

1 Want Love - John, EHon 

I'll Fly With You - D’agostino, Gigf 

Still - McKnight, Brian 

Stuck in a Moment - U2 

Supermen - Five for Fighting 

Tragedy - Anthony, Marc 

Walkin Away »David, Craig 

Vr: i j Rock My World - Jackson, Michael 

Alibi (vocal version) -Tall 


GflfitfflficHAWfi* 

Pou Voi.19 Karaoke CDG 



TOP TUNES CDG-07S Rock VoL 2 

Between Angels and Insect - Papa Roach 

Chloroform the One You Love - Flickerstick 

Days of the Week - Stone Tempfe Pilots 

Fat Up * Sum 41 

Giving In - Adema 

How You Remind Me - Nickelbrtck 

Last Resort - Papa Roach 

Man Overboard - Blink 1&2 

Million Miles Away - The Offspring 

One Wild Night * Bon Jovi 

Original Prankster - The Offspring 

Rein for Pleasure - SumJY 

Rexall * Dave Navarro ■ *i 

Rise-Cull 

Short Skirt Long Jacket - Cake fb 
Smooth Criminal Alien - Ant Farm 
Soul Singing - Black Crowes 
To Hell with the Devil - Stryper 
Walt - Seven Mary Three 
Your Disease - Saliva 




















far Lang Nights 



By Dave Kreiner 

Here are some 
great remixes 
that will keep 
the summer 
vibe going on 
the dance floor 
well into the 
depths of win¬ 
ter... wind it 
up, baby! 


U LTIMIX #85 gets us going with “Start 
The Commotion’' by The Wiseguys, 
with Part 1 at 120 BPM and Part 2 
at 130 BPM. This is a song that came out 
last year but was resurrected in a Mitsubishi 
car commercial earlier this summer. It’s funky 
and fun and the higher-beat Part 2 is great 
for late-night programming. Next comes Jes¬ 
sica Simpson's strong pop radio hit "A Little 
Bit” at 94 BPM. The Jermaine Dupri rap ele¬ 
ments follow the current guest-rapper trend 
and make the song a little edgier. From the 
female trio who can do no wrong is “Bootyli- 
cious” by Destiny’s Child, at a blistering 128 
BPM. It contains killer grooves for late sets 
and has the added Stevie Nicks'“Edge of 
Seventeen” samples. Wait to play this one, as 
the crowd will need to be fired up to enjoy 
the fast beats. “Castles In The Sky” from Ian 
Van Dahl, featuring Marsha (136 BPM), was 
in the clubs all summer and is still a late-night 
rager.This largely instrumental song gets a 
new bass line from DJ Volume and keeps the 
trance feel going strong. 

Info Society has had two of their club 
hits redone this year. The first was “What’s 
On Your Mind" (Ultimix #83) and on this collec¬ 
tion you'll find "Running" at 130 BPM. Victor 
Calderone mixes the classic dance hit, high¬ 
lighted by Mark Roberts, keeping close to the 
original with funky break beats added at the 
end. “Running On Empty” by Diana Fox (136 
BPM) is a non-radio song that has a freestyle 
feel. A song that refuses to die is “Sandstorm” 
by Darude, also at 136 BPM. This is the best 
mix on the set and will even sound good next 
summer! 

'Tell Me Who” from Tamia, at 132 BPM, 
uses the Thunderpuss club anthem and a 
reconstruction mix from Jim Thias. He puts the 
chorus in the intro for quick crowd recognition. 
Kate Ryan’s “Scream For More" is here at 


a blazing 140 BPM that kills during the 
wee hours. Closing out the set is “Here’s 
To The Night” by alternative rockers Eve 
6, at a slow 97 BPM. Good for listening, 
but not for dancing. 

Next up is FUNKYMIX #53, with some 
slick hip-hop and R&B remixes. Getting 
it started is the novelty song “Because I 
Got High" from Afroman, at 83 BPM, fea¬ 
turing some Cheech & Chong samples 
thrown in for laughs. This stripped-down 
version is very usable and fun. “Can’t 
Deny It” follows, by Fabolous, featuring 
Nate Dogg (back after a guest appear¬ 
ance on Lil’ Mo’s “Superwomen” from 
Funkymix #51), at 90 BPM. This huge 
radio hit gets a clean workout here. “I'm 
a Thug’ by Trick Daddy (70 BPM) is all 
about the BOUNCE! It’s a clean, usable 
remix with a great sing-along chorus. 

Coo Coo Cal’s “My Projects" (95 BPM) 
also gets a clean remix with scratching 
and samples for flava’. Everyone’s favor¬ 
ite rap diva, Mary J. Blige, is back with 
“Family Affair," at 93 BPM. With a little 
help from Dre, Mary J. is the bomb 
and this remix makes it work. I’ve been 
dying for some killer booty music and 
“Feelin’ On Yo Booty” from R. Keliy, 
at 134 booty-shaking beats-per-minute, 
does the trick nicely. Keep the booty 
cornin’! “Set It Off” by Juvenile (84 BPM) 
is a sultry mix that is tearing up dance 
floors and airwaves. Dave Jackson does 
a great job on this mix. Next is “Fast 
Lane” by classically trained Bilal, featur¬ 
ing Jadakiss, at 89 BPM. Jadakiss is 
kickin’ and 2nd Nature keeps the mix 
pumpin’. “What It Is" from Violator, fea¬ 
turing Busta Rhymes (101 BPM) closes 
out the set with some very Busta beats, 
samples and feel. 


www.mobilebeat.com 









UNT8Y 


KARAOKE 


Vocal Versions included' 
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HOT COUNTRY HITS 

DISC I 

1 I HOPE YOU DANCE ■ LEE ANN WOMACK 

2 GROWN MEN DON’T CRY - TIM MCGRAW 

3 WWW,MEMORY - ALAN JACKSON 

4 WHO AMI • JESSICA ANDREWS 
5 MRS. STEVEN RUDY - MARK MCGU1NN 

6 THE BEST DAY - GEORGE STRAIT 

7 BURN • JO DEE MESSINA 
fl TWO PEOPLE PELL IN LOVE * BRAD PAISLEY 

DISC 2 

1 AUSTIN - BLAKE SHELTON 
2 BORN TO FLY - SARA EVANS 
3 I'M ALREADY THERE - LONESTAR 

4 HOW DO YOU LIKE ME NOW * TOBY KEITH 
5 THERE IS NO ARIZONA - JAMIE O'NEAL 

6 LAREDO * CHRIS CAGLE 

7 LESSONS LEARNED - TRACY LAWRENCE 
8 JUST ANOTHER DAY IN PARADISE • PHILVASSAR 

DISC 3 

1 THERE YOU'LL BE - FAITH HILL 
2 SHE COULDN'T CHANGE ME • MONTGOMERY GENTRY 
3 I AM A MAN OF CONSTANT SORROW • SOGGY BOTTOM BOYS 
4 STILL HOLDIN' OUT FOR YOU • SHEDAISY 

5 THINGS CHANGE - TIM MCGRAW 

6 FLOWERS ON THE WALL - ERIC HEATHERLY 

7 SHE'S MORE - ANDY GRIGGS 
8 COLD DAY IN JULY - DIXIE CHICKS 

DISC 4 

1 WE DANCED - BRAD PAISLEY 
2 MY NEXT 30 YEARS * TIM MCGRAW 
3 POUR ME ■ TRICK PONY 
4 WHEN IT ALL GOES SOUTH • ALABAMA 
5 LETS MAKE LOVE - FAITH HILUTIM MCGRAW 
6 LIVE. LAUGH. LOVE ■ CLAY WALKER 

7 BIG DEAL - LEANN RIMES 

8 I'M ALREADY TAKEN - STEVEN WARINER 

DISC 5 

1 ANGRY ALL THE TIME ■ TIM MCGRAW 
WHEN GOD FEARIN' WOMEN GET THE BLUES • MARTINA MCBRIDE 
3 BUT FOR THE GRACE OF GOD • KEITH URBAN 
4 YOU SHOULD NT KISS ME LIKE THIS - TOBY KEITH 

5 COMPLICATED CAROLYN - DAWN JOHNSON 

6 MURDER ON MUSIC ROW - ALAN JACKSON/GEORGE STRAIT 

7 AIN'T NOTHIN BOUT YOU • BROOKS 4 DUNN 

8 BREATHE - FAITH HILL 


DISC 6 

1 THE LITTLE GIRL * JOHN MONTGOMERY 

2 l WILL.BUT - SHEDAISY 

3 MY BEST FRIEND ■ TIM MCGRAW 

4 BUY ME A ROSE - KENNY ROGERS 

5 THE WAY YOU LOVE ME - FAITH HILL 

6 ONE VOICE • BILLY GILMAN 
7 IF I FALL, YOU'RE GOING DOWN WITH ME • OIXIE CHICKS 
B WHERE THE BLACKTOP ENDS • KEITH URBAN 

DISC 7 

1 WHEN I THINK ABOUT ANGELS JAMIE O'NEAL 

2 A GOOD DAY TO RUN • DARRYL WORLEY 

3 ITS A GREAT DAY VO BE ALIVE - TRAVIS TRIVT 

4 ONE MORE DAY - DIAMOND RIO 

5 CAN T FIGHT THE MOONLIGHT . LEANN RIMES 
6 SHOOT STRAIGHT FROM THE HEART VINCE GILL 
7 I’LL BE • REBAMCENTIRE 
8 KISS THIS - ARRONTIPPIN 
DISC 8 

1 SHE THINKS MY TRACTOR'S SEXY - KENNY CHESNEY 
2 I COULD NOT ASK FOR MORE ■ SARA EVANS 

3 BEST OF INTENTIONS - TRAVIS TRITT 
MEANWHILE BACK AT THE RANCH - THE CLARK FAMILY EXPERIENCE 

5 COWBOY TAKE ME AWAY • DIXIE CHICKS 

6 PRAYIN FOR DAYLIGHT - RASCAL FLATTS 
7 ASHES BY NOW ■ LEE ANN WOMACK 

8 HE DIDN’T HAVE TO BE - BRAD PAISLEY 

DISC 9 

1 ONLY IN AMERICA - BROOKS 4 DUNN 

2 I LOST IT • KENNY CHESNEY 
3 TELL HER ■ LONESTAR 

4 IF MY HEART HAD WINGS * FAITH HILL 

5 GOON • GEORGE STRAIT 
6 YESI - CHAD BROCK 

7 WHAT I DID RIGHT - SON OF THE DESERT 

8 I M A SURVIVOR - REBA 
DISC 10 

1 LUCKY 4 YOU (TONIGHT I'M JUST ME) ■ SHEDAISY 
2 SMILE • LONESTAR 

3 WITHOUT YOU * DIXIE CHICKS 

4 IT MUST BE LOVE - ALAN JACKSON 

5 WHAT ABOUT NOW • LONESTAR 

6 WHAT t REALLY MEANT TO SAY ■ CYNDI THOMAS 
7 WHEN YOU NEED MY LOVE • DARRYL WORLEY 
8 THE QUITTIN KIND - JOE DIFFIE 


young hits 






Vocal Versions in eluded 

80 TOC K* 

10 CfaCiXACH &PNC WTH JJB WTTtlQUT 

COG ticsuiTKA&r Ttj fttati dftiadffiNiura&cs 
ALL iHJLN LAST TO STCtal n&EX 


HOT YOUNG HITS 

DISC I 

1 DONT LET ME 3E THE LAST TO KNOW - BRITNEY SPEARS 
2 ANGEL - SHAGGY 
3 BUTTERFLY - CRAZY TOWN 
4 ALL FOR YOU • JANET JACKSON 

5 SHE BANGS - RICKY MARTIN 
6 I TRY - MACY GRAY 

7 ITS GONNA BE ME • N SYNC 

8 SURVIVOR - DESTINY’S CHILD 

DISC 2 

t BYE BYE BYE • N SYNC 

2 LADY MARMALADE - AGUILLERA/PINK 1IL KIM <MYA 

3 ABSOLUTELY (STORY OF THE GIRL) - NINE DAYS 

4 SWEET SURRENDER . SARAH MCLACHLAN 

5 AMERICAN WOMAN ■ LENNY KRAVITZ 

6 BITCH - MEREDITH BROOKS 

7 YOU SANG TO ME ■ MARC ANTHONY 
8 THANK YOU - DIDO 
DISC 3 

1 MARIA MARIA * SANTANA F/ PRODUCTS G&B 
2 I TURN TO YOU - CHRISTINA AGUILERA 
3 ANGELS - ROBBIE WILLIAMS 
4 BACK HERE - BBMAK 

BOUNCING OFF THE CEILING(UPSIDE DOWN) - A’TEENS 
S CANT FIGHT THE MOONLIGHT - LEANN RIMES 
7 HEMORRHAGE ( IN MY HANDS) - FUEL 
8 KRYPTON1TE - 3 DOORS DOWN 

DISC 4 

1 CRUISIN’ ■ HUEY LEWIS/GWYNTH PALTROW 

2 I'M REAL - JENNIFER LOPEZ 
3 MEET VIRGINIA • TRAIN 

4 NEVER HAD A DREAM COME TRUE - S CLUB SEVEN 

5 OOPS. I DID IT AGAIN - BRITNEY SPEARS 

6 CS RAINING MEN . WEATHER GIRLS 

7 BENT * MATCHBOX 20 

8 YELLOW ■ COLDPLAY 

DISC 5 

t THERE YOU'LL BE - FAITH HILL 
2 BABYLON • DAVID GRAY 

3 DONT TELL ME • MADONNA 

4 VALENTINE - JIM BRICKMAN 4 MARTINA MCBRIDE 

5 FLY ■ SUGAR RAY 

S GRADUATION (FRIENDS FOREVER) - VITAMIN C 
7 PLAY - JENNIFER LOPEZ 
8 THE REAL SLIM SHADY • EMINEM 


DISC 6 

1 FOLLOW ME UNCLE KRACKER 
2 ADIA * SARAH MCLACHLAN 

3 BEST I EVER HAD ■ VERTICAL HORIZON 

4 BREATHLESS ■ THE COORS 

5 CRASH AND BURN - SAVAGE GARDEN 
6 I GUESS THAT WHY THEY CALL IT THE BLUES • ELTON JOHN/MARY J BLIGE 

7 LUCKY - BRITNEY SPEARS 
8 MY BABY YOU • MARC ANTHONY 

DISC 7 

1 ALWAYS COME BACK TO YOU - SAMANTHA MUMBA 
2 BITTER SWEET SYMPHONY * THE VERVE 
3 COME ON OVER - CHRISTINA AGUILEHA 

4 JADED - AEROSMITH 

5 MUSIC • MADONNA 
6 SUMMER GIRLS - LFO 

7 THIS I PROMISE - N SYNC 

8 WOKE UP THIS MORNING (THEME FROM THE SOPRANOS) ■ A3 

disc a 

1 DOESN'T REALLY MATTER - JANET JACKSON 

2 THE ONE * BACKSTREET BOYS 
3 I'M LIKE A BIRD - NELLY FURTADO 

4 QUIT PLAYING GAMES WITH MY HEART - BACKSTREET BOYS 
5 SHAKE YOUR BON BON - RICKY MARTIN 
8 FROM THIS MOMENT ON - SHANIA (WAIN 
7 7HANK YOU FOR LOVING ME ■ BON JOVI 
8 WITH ARMS WIDE OPEN ■ CREED 

DISC B 

1 WHATAGIHL WANTS * CHRISTINA AGUILERA 
2 GIVE ME JUST ONE NIGHT(UNA NOCHE) - 98 DEGREES 

3 I WILL LOVE AGAIN * LARA FABIAN 

4 BEAUTIFUL DAY - U2 

5 STRONG ENOUGH • CHER 
6 BRAND NEW DAY ■ STING 

7 BABY ONE MORE TIME - BRITNEY SPEARS 
8 EVERY MORNING SUGAR RAY 
DISC 10 

t NOBODY WANTS TO BE LONELY - R MARTIN/C, AGUILLERA 

2 LOVE DONT COST A THING - JENNIFER LOPEZ 

3 MAD SEASON - MATCHBOX 20 

4 JUMPIN JUMPIN' - DESTINY'S CHILD 
5 SCAR TISSUE - RED HOT CHILE PEPPERS 

6 STILL ON YOUR SIDE * BBMAK 
7 STRONGER • BRITNEY SPEARS 
B THANK YOU IN ADVANCE • BOYZ II MEN 




Order thru your dealer • Call 800-543-7664 • Visit us at www.musicmaestro.com 



































PRO MIX DANCE #6 features all clean usable dance 
mixes. “Lady Marmalade" by Aguilera, Li I' Kim, Mya 
and Pink, at 110 BPM, is close to the original, but with 
intro, middle, and outro beats to mix with. ’‘Survivor" by 
Destiny’s Child {135 BPM) is a late night smoker. With 
half-time break beats, this mix is a lot of fun to play 
with. Also from Destiny’s Child is “Bootylicious.” At 104 
BPM , it stays close to the radio version, with strong 
drumbeats for good mixing. “Ooh La La" by Valeria 
(127 BPM) is a good late-night non-radio Latin dance 
mix. “All For You" from Janet Jackson is here in two 
separate versions. Part 1 is the original at 114 BPM 
and Part 2 pumps it up to 128. Shaggy’s “Freaky Girl" 
(102 BPM) is good for early sets and contains a clean 
intro and outro. Lots of open spaces to play with. 
"Loaded" by Ricky Martin is an upbeat houser (132 
BPM) that is a little older now but may still work. “Take 
It To The House" by Trick Daddy, at 124 BPM, is a 
funky, fun song with samples of KC’s “Boogie Shoes" 
horn blasts throughout. A great audience participation 
anthem. Closing out the set is “Now We Are Free" 
by Lenny Bertoldo/Gladiator at 139 blazing beats per 
minute. This largely instrumental song is a late night 
trancer that will keep the crowd pumped. 

Culture Shock is still the only way to get alternative 
rock songs in a remix. The latest is CULTURE SHOCK 
#7, and it has all the latest modern rock hits done with 
danceable beats. It starts off with “Clint Eastwood" by 
the Goriliaz, at 84 BPM. The song has very usable 
beats in a stripped down mix for this huge alternative 
rock hit. "Name of the Game" by Crystal Method is 
here with a slinky 90 BPM instrumental, almost hip- 
hop/rock remix. "Drive” from Incubus (91 BPM) is a 
good early evening song and is slightly danceable. 
Sugar Ray’s “When It's Over" (100 BPM) is also an 
early icebreaker song. A stronger drum beat than the 
original makes this mix more danceable. “Start The 
Commotion" from The Wiseguys, at 120 BPM, stays 
close to the original but contains a better intro, middle 
and outro to mix over and a more stripped down mix 
overall, “Short Skirt/Long Jacket" by Cake (121 BPM) 
is a lot of fun and works well as a set starter on alterna¬ 
tive nights. A clean, fun mix with some filtering works 
well. Weezer's “Hashpipe” (126 BPM) has a muled 
drum beat to gel things started, then slowly builds to a 
filtered dance mix. “Dream On" by Depeche Mode, at 
127 BPM, is the standout mix on the set and is a great 
late-night dance hit. As on all earlier Culture Shock 
issues. #7 has re-current and classic cuts that make 
this a must-have set. “Underground” by the Sneaker 
Pimps still sounds as good as it did years ago, at 88 
BPM. A slow and sexy beat keeps it going. The classic 
cut is 'Cuz It’s Hot" by the Thrill Kill Kult, at 126 BPM. 
Killer beats and a strong mix keep this one pumped up 
and sounding new. • 


ULTIMIX #85 



Start The Commotion, Pt. 1 

THE WISEGUYS 

120 

Start The Commotion, Pt. 2 

THE WISEGUYS 

130 

A Little Bit 

JESSICA SIMPSON 

94 

Bootylicious 

DESTINY’S CHILD 

128 

Castles fn The Sky 

IAN VAN DAHL, feat. MARSHA 

136 

Running 

INFORMATION SOCIETY 

130 

Running On Empty 

DIANA FOX 

136 

Sandstorm 

DARUDE 

136 

Tell Me Who 

TAMIA 

132 

Scream For More (CD Bonus) 

KATE RYAN 

140 

Here’s To The Night (CD Bonus) EVE 6 

97 

FUNKYMIX #53 

Because 1 Got High 

AFROMAN 

83 

Feelin' On Yo Booty 

R. KELLY 

134 

I’m A Thug 

TRICK DADDY 

70 

My Projects 

COO COO CAL 

95 

Family Affair 

MARY J. BLIGE 

93 

Can’t Deny It 

FABOLOUS feat. NATE DOGG 

90 

Set It Off 

JUVENILE 

84 

Fast Lane 

BILAL feat. JADAKISS 

89 

What It Is (CD Bonus) 

VIOLATOR feat. BUSTA RHYMES 101 

PRO MIX DANCE #6 

Lady Marmalade 

C. AGUILERA, LIL’ KIM, MYA, PINK 110 

Survivor 

DESTINY’S CHILD 

135 

Bootylicious 

DESTINY’S CHILD 

104 

Ooh La La 

VALERIA 

127 

All For You, Pt. 1 

JANET JACKSON 

114 

All For You, Pt. 2 

JANET JACKSON 

128 

Freaky Girl 

SHAGGY 

102 

Loaded 

RICKY MARTIN 

132 

Take It To The House 

TRICK DADDY 

124 

Now We Are Free 

GLADIATOR 

139 

CULTURE SHOCK #7 

Clint Eastwood 

GORILLAZ 

84 

Name Of The Game 

CRYSTAL METHOD 

90 

Drive 

INCUBUS 

91 

When It's Over 

SUGAR RAY 

100 

Start The Commotion 

THE WISEGUYS 

120 

Short Skirt/Long Jacket 

CAKE 

121 

Hashpipe 

WEEZER 

126 

Dream On 

DEPECHE MODE 

127 

Underground 

SNEAKER PIMPS (Re-Current) 

80 

‘Cuz It’s Hot 

THRILL KILL KULT (Classic) 

126 

Ail the CDs reviewed above are available at The Source DJ Music 

Supply. Check out www.thesourceformusic.com, call 800-775-3472 or 

e-mail scmsrecord@aol.com for more info. 
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re Around 

The Christmas Tree 

With Sound Choice 
Karaoke Products 


Don't Start The Holiday Party Season 
Without First Stocking Up On The Right 
Music! 


Sound Choice" Provides You With The 
largest Variety Of The Highest Quality 
Karaoke Products. 


Make Sure You Have The Most 
Sing-sational Music Available 
For Every Holiday Event! 

Products Include: 

Hits Paks® 

(Pop/Rock, Party & Country) 

The Foundation® 

The Foundation 2 
Party Pak® 

Party Pak 2 
Spotlight Series® 

Surco Hispanico u , 
StarSeries 
PowerPicks® 

Teen Pak M 


i® 


© 


Teen Pak I wo 
Teen Pak Three® 



Sound Choice® • 14100 South Lakes Drive • Charlotte, NC 20273 

1-000-700-4407 * www.soundchoice.com 





















By Jay Maxwell 




L ike most U.S. citizens, I have always been 
proud to be an American. For six years 
(1977-1983), I proudly defended my home 
land by serving in the United States Navy. Part 
of my service included a stint aboard the nuclear 
submarine USS John C. Calhoun. As a Nuclear 
Machinist Mate, my role was a small one—help¬ 
ing supply power and electricity for the ship and 
crew of 125. However, I knew that I was playing 
a part in fighting the Cold War. It was a very 
real war, even though we never fired a shot at 
the enemy. The Cold War ended, and America 
celebrated freedom. However, our freedom has 
been taken for granted. 








The horrific events of September 11 th 
have sparked a renewed appreciation of the 
liberty found in the home of the brave. Our 
guarantee of life, liberty and the pursuit of 
happiness is the envy of the world. Though 
not perfect, our government, ethics, and way 
of life are by far the best in today's world 
or in the history of mankind. Prior to the 
attack on the World Trade Center and the 
Pentagon, our national heritage was rarely 
honored and we did not generally reveal our 
personal patriotism. Perhaps only at July 4 lh 
parades and picnics would you see people 
dressed in red, white and blue or waving 
Old Glory. In recent years, Memorial Day and 
Veterans' Day had become only an excuse 
for a three-day weekend. Since the country’s 
bicentennial in 1976, patriotic music has 
faded from our cultural repertoire. Except 
for “The Star Spangled Banner” at sporting 
events, we have rarely heard songs of hope 
and freedom played over the airwaves. 

Our national focus has changed dra¬ 
matically since the second week of Sep¬ 
tember. The American freedoms that we 
cherish—but have taken for granted—were 
challenged. In spite of this formidable chal¬ 
lenge, we saw, for the first time since World 
War II, our nation cast aside petty concerns 
and unite with one common goal in mind—to 
rediscover and defend the pride we feel as 
Americans. We have been awakened since 
the Twin Towers fell. We have found new 
inspiration in the heroes of our free land. And 
once again, our great nation has turned to 
music to rekindle our patriotism. It is also 
helping us face an uncertain future. 

Walk into any music store and the 
first thing you’ll see displayed will be the 
hottest selling current music. The hottest- 
selling music today is patriotic music, You 
now find Lee Greenwood’s “God Bless the 
U.S.A." right alongside several versions of 
“God Bless America” and “The Star Span¬ 
gled Banner" All the great patriotic marches 
from John Phillip Sousa also line the 
shelves. Two CDs in particular are essential 
additions to your collection. One is Sing 
America, released in 1999 by Warner Broth¬ 
ers. This 21-song disc will add “The House 
I Live In” by Frank Sinatra, “God Bless 
America," by Leann Rimes, Neil Diamonds 
“America,” “If 1 Can Dream" by Elvis and 
“Amazing Grace” by Judy Collins to your hit 


Fifty Fla^-Wavimj Favorites 


1 

2 
3 


God Bless The U.S.A, 
Born In The U.S.A. 
God Bless America 


4 Star Spangled Banner 

5 America 

6 Wind Beneath My Wings 

7 R.O.C.K. In The U.S.A. 

8 Living In America 

9 America The Beautiful 

10 Back in The U.S.A. 

11 Hero 

12 From A Distance 

13 House I Live In 

14 Living In The Promiseland 

15 Only In America 

16 There's a Hero 

17 We’re An American Band 

18 If I Can Dream 

19 In America 

20 Livin’ In The U.S.A. 

21 United We Stand 

22 Take Me Home, Country Roads 

23 This Is My Country 

24 Better In The U.S.A. 

25 American Patrol 

26 Blowin' In The Wind 

27 Some Gave All 

28 America 

29 Amazing Grace 

30 Bridge Over Troubled Water 

31 Centerfield 

32 Surfin U.S.A. 

33 Forty Hour Week 

34 What A Wonderful World 

35 This Land Is Your Land 

36 Ballad Of The Green Berets 

37 American Pride 

38 City Of New Orleans 

39 Peaceful World 

40 Get Together 

41 This Is My Country 

42 Land 01 Hope and Dreams 

43 Indestructible 

44 Coining Out Of The Dark 

45 Lean On Me 

46 America Is 

47 Another Day in America 

48 People Got To Be Free 

49 Song For America 

50 An American Trilogy 


ARTIST 

LEE GREENWOOD 
BRUCE SPRINGSTEEN 
KATE SMITH or 
LEANN RIMES or CELINE DION 
WHITNEY HOUSTON or 
MORMAN TABERNACLE CHOIR 
NEIL DIAMOND 
BETTE MIDLER 
JOHN MELLENCAMP 
JAMES BROWN 

ELVIS PRESLEY or FRANK SINATRA 

CHUCK BERRY or LINDA RONSTADT 

MARIAH CAREY 

BETTE MIDLER 

FRANK SINATRA 

WILLIE NELSON 

BROOKS & DUNN 

BILLY GILMAN 

GRAND FUNK RAILROAD 

ELVIS PRESLEY 

CHARLIE DANIELS BAND 

STEVE MILLER 

BROTHERHOOD OF MAN 

JOHN DENVER 

ANITA BRYANT 

GLENN FREY 

GLENN MILLER 

BOB DYLAN or PETER, PAUL & MARY 

BILLY RAY CYRUS 

SIMON & GARFUNKEL 

JUDY COLLINS or TRAMAINE HAWKINS 

SIMON & GARFUNKEL 

JOHN FOGERTY 

BEACH BOYS 

ALABAMA 

LOUIS ARMSTRONG 

PETER, PAUL & MARY or 

WOODY GUTHRIE or PETE SEEGER 

SSGT BARRY SADLER 

ALABAMA 

ARLO GUTHRIE 

JOHN MELLENCAMP 

YOUNGBLOODS 

IMPRESSIONS 

BRUCE SPRINGSTEEN 

FOUR TOPS 

GLORIA ESTEFAN 

BILL WITHERS 

MARIE OSMOND 

GLEN CAMPBELL 

RASCALS 

KANSAS 

ELVIS PRESLEY 
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Tha GAD ST, SERIES it dtiigrttd with tho aid of 
tho most advanced teehnoloyifts in mo audio field. 

ST SERIES moots tho demands of tho mo2u©J? 
•nterulnor-sound aystimswlth high dof^jtlon, 
high power and high SPL audio 

Fiv« y*ar limned warranty 
Titanium diaphragm* 

Ferro-fluM cooler components 
Black carpel ftnuh 


Aft modeIs constructed of multT lay*r plywood 
Dado |olni tensiftKfbn for cabinet strength 1 
16 gang# perforated bkcl powder-coated grill t» 
Equipped wllh stand mounts 


srm ■vI M >t U 2 
IT llT i . . ST-UJ 


qrundorf 


Avenge • Council Bluffs, IA 5t 50 
712-322-3900 Fax: 712-322-3407 
online ai www Grundorf CO 


list. The other disc that everyone is buying is the recently 
released God Bless America. This collection benefits the 
Twin Towers Fund and contains John Mellencamp's unre¬ 
leased acoustic version of “Peaceful World,” Billy Gilman 
singing “There's a Hero" and Sinatra adding his vocal skills to 
“America The Beautiful.” 

Mobile DJs will have many opportunities to play this 
rediscovered music. At almost every event that you perform, 
you will be asked to play several of the songs from this 
issue's list. I have been asked to play Lee Greenwood’s 
“God Bless the U.S.A.” at every event since the war began. 
Other songs that are inspirational include Bette Midler’s “Wind 
Beneath My Wings" or “From a Distance’’ Gloria Estefan’s 
personal song of hope, “Coming Out of the Dark," and Bill 
Wither’s encouraging “Lean On Me.” If the crowd is rocking, 
Bruce Springsteen’s “Born In the U.S.A.,’’ John Mellencamp's 
“R.O.C.K. In the U.S.A.” and the Godfather of Soul’s “Living In 
America" must be given an spin. 

Whether you are playing at a wedding, a July 4 th picnic, 
a military reunion, or at a holiday party, show your patriotism 
and love of your country by having available in your music 
selection a wide variety of songs highlighting America. The 
Founding Fathers had the foresight to encourage the nation 
to “pursue happiness." As a Mobile DJ it is your duty to 
continue this pursuit of happiness at every event. Thank God 
that we live in America—The Land of Hope and Dreams.# 




STOP LUGGING! 


...those heavy jewel boxes! And say goodbye to scratched disks, broken 
hinges, and cracked cases. Introducing The Jewel sleeve™, the first truly 
archival CD storage sleeve designed just for DJ's. 


The Jewelsleeve is a revolutionary new CD sleeve that replaces all of your 
fragile, bulky jewel boxes with a thin, lightweight, scratch-proof poly sleeve 
that cannot break or tear, takes up 75“ o less weight and room than a jewel 
box, and protects and stores EVERY FART of the CD-/NCLUDWG THE 
BOOKLET AND TRAY CAflO-without folding or cutting, 


Call or email for a free sample! 


Tel: 800/863-3312 
Fax: 973/667-6644 
www.jewelsleeve.com 


Jewelsleeve.com 
P.O.Box 147 
Nutley, NJ 07110 


THE FERRELL TAPES 


Thousands of DJ's all over the continent 
have raised their rates after listening 
to Mark Ferrell’s tape series 
"Getting What You're Worth" 

Mark's many Mobile Beat Show seminars 
have inspired DJ markets everywhere 
and is creating a major movement to 
change the face of the entire indust 1 

This invaluable series is available 
only by calling (909 699-1992 
or by visiting our new website: 

www.discjockeyamericaj x>rri 

A Mark Ferrell’s 

ockdfCB. 

We proudly accept Mastercard & Visa 
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The Ultimate Music 
Guide for Mobile DJs! 


Categories include: 
Alternative/Modern Rock 
Big Band 
Disco 1970-79 
Dance 1980-89 
Dance 1990-01 
Fast Country 
Rhythm and Blues/Rap 
Reggae 

Rock and Roll 1970-01 
Slow Songs 1959-79 
Slow Songs 1930-89 
Slow Songs 1990-01 
Slow Country 
Sock Hop 1955-1969 
Special/Novelty Songs 
Vocalists 

Wedding/Love Songs 

Now available ON DISK for just $9.95 additional! 

To Order; With Visa or MasterCard - Gatt 716-365-9920 or 
send check or Money Order for S59.95 (includes shipping) to: 
PSWCDT Music Guide, c/o Mobile Beat Magazine 
RO. Box 309, East Rochester, NY 14445 



Special Pi-lP? 



The #1 Guide 

for profit minded DJs and 
Entertainment Services 

Spinnin 1 2000 explains in detail? 

•PRO SOUND AND LIGHTING EQUIPMENT 
•MIXING TECHNIQUES 

•ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY 
•PERFORMING AT WEDDINGS AND OTHER FUNCTIONS 
•MANAGING A DJ SERVICE 
•TRAINING DJS • CONTRACTS 
•ADVERTISING YOUR SERVICE • GETTING JOBS 
•AND MUCH MORE! 

For Visa/Mastercard orders go to 
http://mall.prodj.com/djbooks of call 800-892-4060 

MAKE MORE MONEY & 
HAVE MORE FUN! 
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The Mobile Beat DJ Slow 

and Conference *i ike imncaia ictel 

February19-212002! 



KARAOKE EUUr MENT A DJ SOFTWARE! 

FM it al ani iucb awe In Ik huiceilikit area! 
Ask iMetlHs. test cauipment and piwcliasc (ear! 



Registration aid Badge 

PICKUP begin at NOON. 

Monday February 18 



For up-to-date show information check out our 


website at: www.mpbilebeat.com/djshows.asp 




8pm 

Juin the Team! 
call978-597 (344 









































4 Ways To Register 




wvwjnohllrteit.eomdjsbowusp 


TELENMEldnip illy) 
7IC-3S5-S92B 

(M-F Sam- 59 m ET) 



FAX THIS FORM 
716-385-3637 


o 


MAIL THIS FORM 

Mibik Beat Magazine 

MBoi 319. [.Rochester. NYH445 


Personal InfonnaliMi: 


Payment Infaimatioii: 


(Please fill out a separate form for each attendee) 


Name 


(Please specify card type) 

D Credit Card: Visa AmEi MC DISC 


Company Name 


Credit Card# 


Exp. Cate 


Street Address 


City 


(_)_ 

Telephone 


State 


Zip Code 


Cardholder's Namc(print) 
Cardholder's Signature 


<_) 

Fax 


E-mail 


° Check enclosedtpayahle to Mobile Seat) 

Refund Polieylfor non attendees only): Must be in writing 
and include proofofpayment (iessSICprocessing fee) 


Conference Passes & Fees: Fees are perpersoa 


Note: Mobile Beat reserves the right to restrict or prohibit 
photography and/or videotaping at any show event. 


Check desired pass below: 


thru 12/3111 


thru 2/11/02 


after 2/11/02 (ONSITE) 


□ Al lid usive Pass: T-W-TH 
(Semiiars. Exhibits, Parties) 


SK9 





□ Exhibit Hall Only: W-TH 


$60 (On site $35 per day available oily at the door) 



Accommodations 

OAx^pjicxuux fcLo teJL 

800 - 634-4000 



Air Travel 

United. JliAJ&LrveA, 

800 - 521-4041 

Code: 557HR 



CAR RENTAL 


Auto 

llcujJteAA. 

800 - 634-6186 

Code: MBDJ 


BROUCIT TO YOU BY 






MOBILE BEAT 

THE DJ MAGAZINE 















































































"The DJ Magazine" means 

































































3 Years $55 - Save $48,95 
OFF COVER PRICE 


INTERNATIONA 


CANADA: 

■ 1 Year $33 - Save $6 
OFF COVER PRICE 

■ 2 Years $50 - Save $28 

OFF COVER PRICE 

■ 3 Years $75 - Save $42 

OFF COVER PRICE 


Name_ 

Address 

City _ 

E-Mail 


O ■ - Check/Money Order_ 

Card#_Exp.Date_ 

Name on Card _ 


S ta te_ 


Phone 


■ 1 Year $60 














































































indicate how many tapes of each selection you are purchasing in the space provided. 


BAR MITZVAHS 

1. _The Mitzvah Connection 

2. _ A-B-Cs for the Bar Mitzvah DJ 

3. _ Bar & Bat Mitzvahs 

THE BASICS 

4. „ DJ 101: Part t 

5. _DJ 101: Part 2 

6 _ Ten Steps: Starting & Operating a Successful DJ 
Service 

70. _ Raising the Standards 

DANCE AND DANCES 

7. _ School Dances 

8. _ Kids From 2 to 22: Parties, Dances, Special Events 

9. _ School Daze Dances 

10. _ Dance For DJs: From A to Z 

11. _The Video Dance Party 

12. More Than the Macarena: Latin Music ! 

PERFORMANCE 

13. _Mobile Mixing: Yes You Can! 

14. _ More Mobile Mixing 

71. _ Music Programming 

WEDDINGS 

15. _Finding the Bride 

16 Wedding Performances: The Finishing Touch 

17. _ Wedding Receptions: Control! 

18. _ Wedding DJ Supersession 

72. _ Weddings: The Right Stuff 

BUSINESS OPERATIONS 

19. _ Getting Your Price: Part 1 

20. _ Getting Your Price: Part 2 

21. _ Increasing Your Profits 

22. _ Increasing Your Profits, Part il 

23. __ Developing Your Entertainment Team 

24. _ 99 Ideas for ’99 

25. _ Problem Solving Forum 

26. _ How to Expand Your Mobile DJ Operation 


27. __ Single Operator Forum 

28. _ Single for Life: The One Person Operation 

29. _ Single Operators: How to Survive Large Companies 

30. _ Multi-systems: Options & Ideas 

31. _ Working With the Competition 

32. _ Beating Burnout 

33. _ Organization 

73. _ Hidden Secrets of Business (2 tapes for the price 
oil!) 

74. _The Biz: From Little Extras to Crisis Management 

75. _ DJ Problems: What Would You Do? 

76. _ Difficult Sales: Get the Edge 

MARKETING 

34. _ McKay s Marketing Megamix 

35. _ Buzzwords: Corporate Proposals 

36. _ Newsletters, Printed Materials, Keeping in Touch 

37. _ Bookings Through Agencies & Party Planners 

INTERACTIVE GAMES 

38. _ Icebreakers 

39. _Icebreaker Supersession 

40. _ It’s More Than the Music: Magic 8. More 

41. _Beyond DJ: Props & More 

77. _Icebreakers: The Grand Finale 

78. _Games: Not Just For Kids Anymore 

LEGAL/TAX 

42. _ Taxes & Bookkeeping for DJs 

43. _ Legal Contracts, Contractors & the Competition 

44. _Legal & Business; BASIC 

45. _ Legal & Business: ADVANCED 

46. The 1099 Subcontractor 

47. Payroll & Taxes 

48. _ Legal Warfare: Boot Camp For DJs 
79. . From Copyrights to Contracts 

80. _ Legal Nuts & Bolts 

TECH 

49. __ Tech Support: The Speaker FAQs 

50. _ Understanding Your Sound System 


51. _Audio Troubleshooting 

52. _ The WOW Factor: High-End Toys 

53. _Tech Tips & System Design 

54. _Tech Talk: Bi-amping, Tri-amping 

55. _ Lighting & Special Effects For the 21st Century 

56. _Lighting From A to Z 

57. _ Robotic Lighting, Design, Dichroic Colors 

58. _ Soundcheck; Can You Hear the Difference? 

81. __ Understanding Your Sound System, Part 2 

82. _ Beyond the CD: The Future is Now 

83. _ MP3 & New Technology 

84. _ Hands-On Tech Workshop 

KARAOKE 

59. _ Karaoke Koncerns: Part 1 

60. _ Karaoke Koncerns: Part 2 

61. _ Karaoke: Alive & Growing 

62. _ Target Marketing For Karaoke 

85. _Adding Karaoke as a Profit Center 

86. _ Karaoke Promotions 

SPECIAL INTERESTS 

63. _ Making Money With Trivia, Nostalgia & Reunions 

64. _ The Over 40 DJ: In For the Long Haul 

65. _ Women in the DJ Industry 

66. _ The Mobile DJ & Music Promotion 

67. _ Video: All Aspects 

68. _DJ Association Forum 

69. _ Be All That You Can Be 

87. Club DJs: Tips & Topics 

88. _ Latin Music: The Market & The Mix 

89. _ Countiy DJ Round-Up 


PRICE PER TAPE: 

1*5 $8 ea. 

add ($ 3 s/h) to total 

6 * 20 $7 6B. 

($ 5 s/h} 

21 - 40 $6 ea. 

($ 8 s/h) 

over 41 $5 ea. 

($10 s/h) 

# of taoes xS 


pnceof tape 

Please add S & H* 

= . 

Total amount due 

— 


Please fill in the required information 
and mail this form, with payment, to: 

Mobile Beat Magazine 
PO Box 309 • E. Rochester, NY 14445-0309 
or for credit card orders only, 
call (716) 385-9920 or fax this form: (716) 385-3637 
or order online: www.mobiiebeat.com 


NAME 


ADDRESS 

CITY 

STATE 

ZIP 



PHONE 

FAX 




•SB 

CARD* 



EXP. 



CARDHOLDER’S NAME (please print) 
CARDHOLDER'S SIGNATURE 


Make checks or money orders payable to Mobile Beat Magazine 
PAYABLE IN JS FUNDS ONLY 

























































Order By Phone: 
888-920-GLOW 

518-459-2239 


To Receive $5.00 ol 
Mention This Ad 
When Ordering 


Order Online at: 

www.SureGlow.com 

See ALL our products at SureGlow. 


com 




































Music 



News 


If You Can 

Can ttefrCe 


By Fred Sebastian 




;er repeatedly watching our nation’s pain unfold on our television screens, we 
should take solace in the healing that’s beginning around us. Just as the first sounds 
of humor lead to laughter, the sounds of music can comfort, inspire, and rejuvenate, 
bringing a sigh of relief and a return to a bit of normalcy. It’s back to love and laughter, 
back to music and song, back to faith and reflection, and hopefully forward towards 
peace for all. Like hope that is born from sadness, there should be music born from our 
long moments of silence. As important as those who help us laugh are those who bring 
us music and help our spirits sing. 

The following new and previously released compilations should all help our spirits—not only 
to sing, but to dance too! 


When it comes to new or breaking music hits, the world is not that big a 
place. Often tomorrow’s smash hits are found today on import compilations. 
The newest volume of a successful and sought after series of new dance 
music, WILD Volume 14 pulls together many hot properties in contention 
for top spots on the dance charts. As on many of their previous issues, no 
doubt quite a few of these tracks will “make it" The first tracks on each 
of the two CDs are continuous megamixes of hot dance tracks, which are 
followed by unmixed individual tracks. 



For more information 
on any of the CDs in 

'V' 

Music News, call AVC 
Sebastian at 
973-731-5290 or visit 


www.llitMusicb2b.com 


DISC 1: 

SAM GEE MEGAMIX: Move It - MC MARIO / Wham Bam - KCB/Techno rocker-BALLOON / 
Feel The Bang - DAVE AUSTIN / Set You Free - N-Trance / The Riddle (Take Your 
Time) - LIGHTFORCE / Rub-A-Dub-Dub - ALEX K. /1 Can Handle It - THE UNDERDOG 
PROJECT /1 Wanna Be - THE ZOROTI PROJECT / Break It Down - VICTOR LOPEZ / 


Excalibur 2001 - NICK SKITZ / The Morning After - SAM GEE &TOM-E / Zombie Nation 
- KERNKRAFT 400 / The Bug - FACE ON MARS / On The Top Of The World - DIVA 
SURPRISE / Rock That Sound - DJ VISAGE / Move Your Body - ROB BRIZZI vs DANIEL ALLAN 


Played-A-Live (The Bongo Song). SAFRI DUO 

Precious Heart .TALL PAUL VS INXS 

You Are Alive ..FRAGMA 

Just The Thing.PAULMAC VS PETA MORRIS 

Survivor ..DESTINY'S CHILD 

Let It Ride .SGT. SLICK 

This Time Around... PHATS & SMALL 

I Can’t Cast A Spell ...DISCO-TEX PRES. CLOUDBURST 

Somebody .SHORTIE VS BLACK LEGEND 


NN 


www.mobilcbcat.com 
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Every issue of Singer tirings readers 






Stnoer Magazine's mix of edfronfi! 
sftines ihs spoHigtri on tiie hottest neiu 




title s-everytliing for singers and musi¬ 
cians rutto singl 


Subscribe to Singer Magazine today! 

Simply fill out the form and mail it to: 

Singer Magazine Subscriptions, 

1782 Penfield Road, Penfield, NY 14526 

□ 1 year-$23 

□2 years-$40 (Save $7.40 off of cover price) 
□3 years-$55 (Save $16.10 off of cover price) 

In Canada 1 yr./S33-2 yrs./$S0-3 yrs./S75 All other countries $60/yr. 

NAME & COMPANY 

ADDRESS 
CITY 


PHONE 


E-MAIL 


musicians. But only one magazine offers 
amateurs, semi- professionals and fomor 


CREDIT CARD # 
NAME ON CARD 


SIGNATURE 




umuu. 



.com 



































































Romeo .......BASEMENT JAXX 

Show Me (You Love Me) ....SODA CLUB 

Reminiscing...... MADISON AVENUE 

Never Enough.. BORIS DLUGOSCH W/ ROISIN MURPHY 

Bel Amour.BEL AMOUR 

Dance To The Music.LADY 

Happy People.STATIC REVENGER 

K Pasa..POUND BOYS 

Shake Senora. SHAFT 

Let U Go (Airplay Mix) .ATB 

Don't Stop Me Now...MYSTIQUE 

10 in 01 ...MEMBERS OF MAYDAY 


DISC 2: 

NINO BROWN R&B MEGAMIX: Talkin’ About Yo - JOJO / Baby 
We’re Dancin’ - ULTIMATE KAOS / Show Me Love-VERONICA/ 
So Very Hot - ELISHA LAVERNE / Bad As You Wanna 
Be - DENNIS TAYLOR / Right There - K.P.S. JAM 


Love Don’t Love Me..ERIC BENET 

Talkin’About You (Rishi Rich Remix).JOJO 

Shake It Up..HORACE BROWN 

Hey Boy Hey Girl (Album Version) THE CHEMICAL BROTHERS 

Meet Her At The Love Parade 2001.DA HOOL 

Excalibur 2001 .NICK SKITZ 

Bass, Beats & Melody.BROOKLYN BOUNCE 

Make Me Crazy .SCANDALUS 

Move It...MC MARIO 

Wham Bam (Klubbmix). KCB 

Hiphopping (Gangsta Radio Mix) . KLUBBHEADS 

Fly High . ME & MY 

The Tiger . TKO 

Monstersound. BALLOON 

Turn The Lights On.THE CLUBBA-HOLICS VS COCO NUTS 

The Key . LEXOS 

Game Over.CLUB CAVIAR 

Lift Me Up .DJ JEAN 

Set You Free. N-TRANCE 

Say It...MARIA RUBIA 


Inspirational music can come in any style. On this next compila¬ 
tion, you might be surprised to hear hit songs celebrating love, 
hope, or belief that you’ve heard on the radio and did not associ¬ 
ate with a particular religion. Transcending boundaries with their 
positive messages, the songs on WOW 2001, the latest in an 
excellent annual compilation series (released around the begin¬ 
ning of the year), include chart-topping Christian artists in the 
adult contemporary, top 40, dance, R&B, and alternative catego¬ 
ries. It contains 30 uplifting and inspiring tracks for strange and 
difficult times: 

Dive...STEVEN CURTIS CHAPMAN 

Live For You.RACHAEL LAMPA 

Written On My Heart.PLUS ONE 


This Is Your Time .. 

Alabaster Box . 

Gather At The River (Remix) 
Always Have, Always Will .... 

Crystal Clear. 

Every Season. 

I Am The Way . 

Free .... 

More Than You’ll Ever Know 

When I Praise .. 

This Good Day. 

Redeemer... 

Set Your Eyes To Zion . 

Shackles (Praise You). 

King Of Glory.... 

Beautiful Sound . 

into You .. 

Red Letters. 

Unforgetful You. 

The Only One . 

Reborn .. 

God You Are My God. 

Follow Your Dreams . 

Don’t Look At Me . 

God Of Wonders.. 

America .. 

Hands And Feet. 


.MICHAEL W. SMITH 

.CECE WINANS 

.POINT OF GRACE 

.AVALON 

.JACI VELASQUEZ 

NICHOLE NORDEMAN 

.MARK SCHULTZ 

.GINNY OWENS 

.WATERMARK 

. FFH 

.FERNANDO ORTEGA 
... NICOLE C. MULLEN 

H..P.O.D. 

.MARY MARY 

.|.THIRD DAY 

.i.NEWSBOYS 

.JENNIFER KNAPP 

.DC TALK 

.JARS OF CLAY 

.CAEDMON’S CALL 

.REBECCA ST. JAMES 

.DELIRIOUS? 

.RAZE 

.STACIE ORRICO 

.CITY ON A HILL 

.PASSION 

..AUDIO ADRENALINE 


...Stay Tuned 

For more info on any of the titles in Music News 
call A.V.C. Sebastian at (973) 731-5290 or visit 
www.HitMusicb2b.com 



THE M S 

L 30 top christiai: 

ARTISTS AKD HITS. 
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GREAT RATES for dealers and DJs: Just S65 per column inch (call for specs). All digital ad copy and payment-in-full for issue #72 
must be received by November 30,2001. For more information, or to place your ad with Visa. Discover. AmEx or Mastercard, call Art 
Bradlee: 716-385-9920 ext. 103, or e-mail: artb@mobilebeat.com, fax: 716-385-3637. Ad design is available; call for rates. 


NEED NEW BUSINESS C4ADS? 

Creative Designs for DJ s 

*R£E S4JWPLE DC SIGN AND CONSUL TiTTON 



WANTED 


DJ RECORD COLLECTIONS 
Disco • Rap • Soul 
House * 12" Singles * Albums 


Will travel for large collections 


Buy • Sell • Trade 
• Want Lists accepted 


21st Century Music 



(201)641-6610 * fax (201)641-9309 
www.21centurymusic.com 
e-rmrsales@21centurymusic.com 





CHECK OUR WEBSITE 



Rocklt 2000 


MP3 D J Software 
Mix - Play-Organize 


S0FTJ0CK.C0M 



PJ S YOU HEEP THE ULTIMATE 
HAPPY BIRTHWYCP| 


M PJFFf RfATT v£fc£IOf HAPP' 
MrTKPA r- f POM 6RjTi|fv. 5T>1£ PAj^I 
TO MU 



The Very Best Way 
To Clean Your Vinyl 

908-7541479 

www.kabusa.com 


ONLY S1J.96 (+SHM1 

CALL 1-87 7-3Q7-F-U-NN 

(3866} 


OR 


Help raise standards and create public awareness 

for the Disc Jockey industry! 


Get the Best DJ Insurance Policy Anywhere! 

The ADJA member discounted Group insurance Policy is the only 
DJ Equipment Policy with the same underwriter since 1997. 

Coverage Includes; 

♦ Liability 

♦ Equipment 

♦ Unattended vehicle coverage 

♦ Loss of CD's and other media 

Find out more about the ADJA group policy 
for members and non members, offered through 
RV Nuccio by visiting: www.rvnuccio.com. 



Join the American Disc Jockey Association: 

♦ Save Money! 

♦ Increase Profits! 

♦ Get Discounted Rates on the Best DJ 
Insurance Policy Available 

♦ Get a Free Listing on the ADJA National 
Web Site! 

Visit our website at www.adja.org for more 
information and a membership application. 

www.adja.org 

Become a member today! 


ADJA ♦ 1964 Wagner Street, Pasadena, CA 91107 ♦ 626*844-3204 ♦ www.adja.org 
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Refurbished/New DJ Gear 


Cheap prices, 
guaranteed 

Call 1-800-245-7221 



NEWEST MOTHER/SOM SONG 


CD sjrg.« In > grHfi ng card for tha groom lo cue tt i gift 
Who! Hilt $7.00 (SG.00 tor 6 Of mort] 
fitful them to cot client! lor Sic 0C 
Toll Frn: I7T4W2S2S 
nm. nfmitf-di convfirst lady.film 




Buy at Dealer Cost! 

CDGs as Low as $4.95 

We carry most brands 
For price list-see us on the web 
http;//www.karcoke-v/holesole£om 

or call 

KARAOKE WHOLESALE 


1 -888-900-DISC 


FAX: 1-602-864-1884 



DJt..JUi.<'Now you can offer complete 
snovs productions with this exciting 
game snow entertainment system! 

Oftgmt -m g- * 

(i m ShowMamai. 

— Digital Scorekeeping & Sound Effects 

— Ughtntng-Fast Etectronlc Lockout 

— Rugged and Portable • Quick Set Up 

— Use Our Games or Design Your Own,*. 

Manufactuied and distributed by Creative Imagineerlng 
41 S3 SW 47m Avenue. si4 b i Ft, Lauderdale, R 33314 

800-644-3141 954-316-6001 

Fax 954-316*6005 t www.gamesnowm 3 n 1 a.com 


Ask about Walla Balia and our economical 
Mml-Gamc Show System, toot 


QjMHnrg 

MITW&iyiT® 


New 4515 Bulbs $3.39 
New Fogger $59.50 
10' Tri-Truss $89 

Free Catalog 
800 - 880-0885 

www.ch eapligh ts. com 


Need "KILLER" 

DJ Drops? 

•Customized 
•Show Intros 
•Online Demos 

1-8O0-639-972S (buy 5 get 2 FREE) 
visa/mastercard accepted 

www.killerspots.coin 



Insurance Protection... 


...A Mustm 2001 and Beyond 


YOU PROTECT,.. 

...Your HOME with Insurance! 

...Your FAMILY with Insurance! 

...Your CAR with Insurance! 

NOW PROTECT... 

...Your BUSINESS, FAMILY & HOME with Liability Insur¬ 
ance for PROTECTION from personal lawsuits for any 
possible personal injury or property damage arising from 
business operations 

NOW PROTECT... 

...Your EQUIPMENT & MUSIC from theft, fire, flood, etc. 
by having insurance for your equipment to replace it! 


L 


Member Benefits Include: 

Equipment di Liability insurance 
Health Insurance 
Merchant Card Sendees 
Equipment & Music Discounts 
Networking & Referrals 
Certification Pnygrant 
it Much Much More 



N.A.M.E. 
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National Association of 
Mobile Entertainers 

P.O. Box 144 
Willow Grove, PA 19090 
Phone: 215-658-1193 
Fax: 215-658-1194 
www.djkj.com / name@djkj.com 


Call for Information Today! 
1-800-434-8274 
Or Visit the Website 


www.djkj.com 

Building our reputation one satisfied member at a time!! •L‘ America s Besf Graphic Design 


Q1 


w\v\v. mobileheat.com 


































































MUSIC 

DISTRIBUTOR 

Specialists in Various Artist CD 
Compilations (Wholesale) 


All Styles Of Music 
Original Artists 

For Every Occasion or Setting 
DJ Specialty CDs 
As Seen On TV! 
Imports * Closeouts 
Club & Dance Remixes 
Ethnic CDs 


A.V.C. Sebastian 

(973) 731-5290 — W, Orange, NJ 
email: avcscbaslbnd msn.com 


ALL 

HIT MUSIC 
CD 

COMPILATIONS! 


Domestic 

Imports 

Specialty 


www.HlTMUSICb2b.com 

Buyit@HitMusicb2b.com 


ProDJ.com 



* 


Start. ProDJ ,com 


LHM . Ml WIH RE HIP, A 

IKroHHAl ]OH. COHlf&IS % PRONG F JONS 


SHOP P I NG f 0 K £>l 5C JDC « E YS 


ttA LL.PkODJ.COM 


S Q 




25.PRODJ 


WWW.PRODJ.COM/DJ 



Get Organized Now! 
InfoManager Mobile 
DJ Software 
www.cwarenet.com 


l/l/MM. MO miff EOT. COM 


Your Interactive 

DJ SITE 



• 46 imprinted plastic cards Dealers Welcome! 

• Looks GREAT!!, Lasts 4EVERH www.muslctrends.com 



WWW.FroqMuslc.com 


WVvp cut KAUAOKK covitimI! 


* for Singort 

■ Home Karaoke t Audio Emhuslam 

• Professional DJi and Karaoke Hosts 




Your karaokp source since 1 990 



The latest CDGs from: 

Chiirtbuster 
Pocket Songs 
North Star Pro 
Sound Choice 
Music Maestro 
PrkJdio Music 
Top Hits Monthly 
and More! 



Ordor dalMc or try phonu t 

I rr'nerfitv MirUc 
WWW ImiUmir refti 

1100 . 4 .'? I 72 * *jQ 

v4i.HWf.uoao ^nr 

VHICltlO ioum f lur1«l.i7 
slop iiy Dur 

i ,OW tqdarr* tfK»t ihi ivmifW n i 
27021 tMIllWfli Trail m 
BoMltA M'lrHIV Fi MI M 


CD TRUSTEE 


Automatically 
catalogs your CDs 
Takes seconds 

per CD 

Insert the CD, 
remove it, 
push o button 
0 that's it! 
Duild your database 
with no typing 
Print Reports 

(ArtUf* Nam*, CD Tl(i», Song Tlil*», art.) 

Jewel Cose CoversG Inserts 
ONLY $24.9* 

Download FREE Trial 6www.boi*40.uxn 

E-mail: miKe@base40.com 


r NEED MUSIC? i 

Call the Nations Largest Supplier 
of CD's & 12" Vinyl For Mobile & 

Nightclub DJ's! 


800 - 775-3472 



DJ Music Supply 


M«ww.thesourceformiisic.com 


Contact us 



716-385-9920x103 

about recreating your ad in color! 

(Additional charge) 
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Cont'd from p.61 

To the land of vinyl... 

Among the player’s most impressive con¬ 
trol features is its pfatter-styJe jog-dial. 

For example, placing your hand on the 
center portion of the jog dial produces 
the same effect as pressing your hand 
on spinning vinyl—music playback stops. 
Tapping lightly on the center portion of the 
jog dial creates the same “transformer 
effect achieved with vinyl. Touching the 
sloped edge of the platter to speed up or 
stow it down produces the same variations 
in tempo you would expect from vinyl. 
Pressing down on the center portion of the 
jog dial while rocking the platter back and 
forth produces the same “scratch" effect 
that turntablists artfully create with vinyl. 
Additional controls allow you to adjust 
start and stop characteristics to simulate 
disc spin-up and spin-down effects. 

...and beyond 

If vinyl is not your passion, the CDJ-1000 
still offers loads of features to fall in 
love with. A built-in BPM counter provides 
a convenient beats-per-minute readout of 
the current track selection. Like any BPM 
counter, the CDJ-1000's readout accuracy 
is greatly influenced by the complexity or 
simplicity of the music selection's bass 
lines and rhythm structure. The CDJ-1000 
did an accurate job of reading beat counts 
on today’s popular and vintage old school 
dance tracks. 


Cueing up a CD track selection or loop 
segment is child’s play with the CDJ-1000. 
A simple push of the cue button while 
in pause stores the specified track loca¬ 
tion into memory. Pressing the cue button 
during playback immediately returns you 
to the memorized cue location. While in 
the pause mode, pressing and holding the 
cue button triggers disc playback from 
the stored cue point. Releasing the cue 
button stops playback and returns you to 
the original cue point. 1 was able to use 
this feature to create some very impres¬ 
sive transformer and loop effects on the 
fly. 

For fast cue and foop setup, the 
CDJ-1000 features an Internal memory 
which enables you to store cue and loop 
coordinates for fast, one-button recall. You 
can store up to 10 cue or loop points per 
disk for up to 100 disks. A built-in remov¬ 
able media slot enables you to extend the 
player's internal memory with the use of a 
Multimedia Card (MMC). For example, an 8 
MB card can store 100 cue or loop points 
per disc for up to 5,000 discs. Simply 
insert a CD and the CDJ-1000 automat¬ 
ically loads the stored cue and loop 
point data for this disk for instant recall 
using the cue/ioop call buttons. The play¬ 
er’s internal memory is nonvolatile which 
means you don't lose your data when the 
CDJ-1000 is powered down. Additionally, 
the CDJ-1000's Hot Cue features provides 
temporary storage of three cue points for 
fast, one-button retrieval. 


At the finish line 

The CDJ-1000 r s features and functions are 
too numerous to cover in the scope of this 
review. It is, without question, the most 
versatile and technologically advanced 
professional CD player on the planet today. 
While its 31,299 price tag will no doubt 
keep quite a few turntablists at bay, those 
savvy enough to purchase the CDJ-1000 
will find it difficult to return to vinyl. 

As for performance and reliability, the 
CDJ-1000 exhibited no schizophrenic ten¬ 
dencies or other troubling behavioral prob¬ 
lems. The player was a joy to operate and 
easy to master, thanks to its innovative 
jog dial display and multifunction digital 
readout. For computer-based editing and 
recording applications, the CDJ-1000 also 
featured optical and coaxial digital out¬ 
puts, as well as MMC disc-copying capabil¬ 
ity. 

Years from now when industry ana¬ 
lysts point to catalyst responsible for 
bringing an end to vinyl, chances are Pio¬ 
neer’s CDJ-1000 will take the rap...excuse 
the pun. 

Pioneer New Media Technologies • 2265 
E. 220th St. • Long Beach, CA 90810 
• Tel: 800-782-7210 • Fax: 310-952-2100 • 
www.pioneerprodj.com • 


Want to become part of a future DJ ALL STAR Review? 
Have a Seminar idea to share? 



A 






PPORTUNITIES 


CHICAGO— LAS VEGAS 

Presenters-Panelists* 

Moderators-Entertainers 

The MOBILE BEAT DJ SHOW is always searching for new and 
creative topics for educational sessions and entertaining . 

presentations for the Interactive DJ All Stars and the Spinnfn 1 DJ 
All Stars. If you specialize in a particular area of the DJ profession 
which you think would be of interest to other DJs and feel you 
are qualified to present it at a seminar, WE WOULD LIKE TO 
HEAR FROM YOU! 



Please send 
related ideas to 
Mike Buonaccorso 
via FAX (716)385-3637 
or e-mail: 

mb@mobilebeat.com 


For info on becoming 
an All-Star call 
Jim Johnson 
at (978)597-6344 or 
FAX (978)597-2968 


l )4 


www.mobilebeat.com 
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NE 
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..STEVIE NICKS. 

..Planet Of The Universe. 

Reprise 

2 

NE. 

..TKA. 

..Feel The Music. 

Tommy Boy Silvr 

3 

NE. 

..DEPECHE MODE. 

„lFeel Loved. 

Reprise 

4 

NE. 

..TAMIA. 

..Tell Me Who.. 

Elektra 

5 

29. 

..ABIGAIL. 

..You Set Me Free. 

Groovilicious 

6 

NE. 

..MICHAEL M00G. 

..You Belong To Me.. 

Strictly Rhythm 

7 

NE. 

..JESSICA SIMPSON. 

..A Little Bit. 

Columbia 

8 

NE. 

..JESSICA F0LKER.... 

..To Be Able To Love... 

Nervous 

9 

NE. 

.. ATB..„***•.** 

..Let You Go. 

Radikal 

10 

39. 

..NEW ORDER. 

..Crystal (Remixes). 

Reprise 

11 

NE. 

..ROBBIE RIVERA. 

..Feel This.. 

Strictly Rhythm 

12 

NE. 

..FATB0YSLIM. 

..Star 69. 

Astralwerks 

13 

14. 

..BARRY HARRISf/... 
..PEPPER MASHAY 

..I’ve Got My Pride.. 

Tommy Boy Silvr 

14 

30. 

.. DAFT PUNK. 

..Digital Love.. 

Virgin 

15 

NE. 

..DEBORAH COX. 

..Absolutely Not (Remixes). 

J Records 

16 

15. 

..FAITHLESS. 

..We Come 1. 

Arista 

17 

NE.. 

..VALERIA. 

..Ooh la La. 

Interscope 

18 

NE 

..JANET JACKSON. 

..Someone To Call My Lover.... 

Virgin 

19 

6. 

..FRAGMA. 

..You Are Alive. 

Groovilicious 

20 

NE. 

..CELESTE PRINCE. 

..Inside Your Secret. 

Capitol 

21 

41. 

..EYES CREAM. 

..Open Up Your Mind .. 

Playland 

22 

NE. 

..UTAH SAINTS. 

..Lost Vagueness......» 

Nettwerk 

23 

NE. 

..JAMIRQQUAI. 

..Little L.. 

Columbia 

24 

NE. 

..AMBER. 

..Yes (Remixes). 

Tommy Boy 

25 

3......... 

..BASEMENT JAXX. 

..Romeo. 

Astralwerks 

26 

33 >■+*+*! 

...DJ DAN. 

..Get Up. 

Kinetic 

27 

33. 

..RHYTHM MASTERS 

..The Underground. 

Tommy Boy 

28 

5. 

..SOUP DU JOUR. 

..Here We Go Again. 

Strictly Rhythm 

29 

NE. 

GOBI LLAZ.. 

..Clint Eastwood. 

Virgin 

30 

iti Hltii 

InilMMIM 

.. PUSAKA f/ 

...THEA AUSTIN 

..You’re The Worst ThingTommy Boy 

31 

16. 

4 <■ + * * ¥ » V # P 4 

..UNDERDOG .. 

..PROJECT 

..Summer Jam.. 

Radikal 

32 

NE. 

..ROGER SANCHEZ.... 

..Another Chance. 

Defected 

33 

24. 

..DJTIESTO. 

..Flight 643. 

Nettwerk 

34 

4. 

.SAFRI DUO. 

..Played-A-Live.. 

..(The Bongo Song) 

MCA 

35 

NE. 

..CRAIG DAVID. 

..Fill Mein. 

Atlantic 

36 

NE. 

...L VANOROSS. 

.Take You Out (Remixes)J Records 

37 

28. 

... LONNIE GORDON ... 

..He Lives In You... 

Centaur 

38 

NE. 

..AUBREY. 

..Stand Still.Groovilicious 


39 

NE. 

...LOVE SELECTIVE. 

..El Bimbo Latino. 

Tommy Boy Silvr 

40 

NE. 

... ROSABEL w/. 

...J. HOLIDAY. 

..And I’m Telling You I'mTommy Boy Silvr 
.Not Going 

41 

7 . 

...SARINA PARIS. 

...Just About English. 

Playland 

42 

NE. 

...DARRELL MARTIN.. 

..Can U Feel It. 

Jellybean 

43 

NE. 

...THE MINDY K. 

...EXPERIENCE 

..Fly Away. 

Groovilicious 

44 

NE. 

...MARCUS. 

...Pop Muzlk. 

J Records 

45 

NE 

* fi B 4 * * * * » # J 

THF 

I COLLABORATION 

... Break 4 Love. 

*69 

46 

NE. 

...INFORMATION. 

...SOCIETY 

...Vhat’s On Your Mind. 

Tommy Boy 

47 

50. 

...DA BUZZ.. 

...Do You Want Me.. 

Edel 

48 

48. 

...FIRST CHOICE. 

...The Player. 

The Right Stuff 

49 

43. 

...CHRISTINA MIL1AN 

...AM to PM. 

Det Soul 

50 

18. 

...BECCA. 

...You Make Me Feel. 

Cutting 
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Mobile Beat's 

Top 200 

-Music most played 
by Mobile DJs 


.. 


How to find 

the music 
you need! 


CDs, Vinyl, MP3: 

Creative Options for DJs 


Pick ing Mixers— 



one is 




"OK" +U&CK -T3M 


To learn about this fellowship 
of Christian DJs & KJs visit 
www.crossmix.com or stop by 
the CrossMix booth at any 
Mobile Beat Show. 
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pnocximoN 


The Most 
Comprehensive 
Supplier of 

5tate-of-the-Art 
Equipment Lighting 
and Special Effects. 

<f AUDIO S> 

<§ LIGHTING §> 
EFFECTS 

(g STORAGE & CONSOLES 2> 
C« DJ REFERENCE MATERIALS §> 


ACCESSORIES 


(§ MUSIC §> 


t KARAOKE l 


Your One-Stop DJ Shop 5 ' 

for all your 
DJ equipment needs. 

Visit us at our newly 
remodeled quick-loading 
user-friendly web site: 
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ADVERTISER’S INDEX 


ADVERTISER 

URL 

PHONE# 

PAGE 

Abracadabra 

www.theDJproshop.com 

800-355-7746 

50 

American DJ 

www.americandj.com 

800-322-6337 

3,100 

Aphex 

www.aphex.com 

818-767-2929 

17 

Audio Box 

www.audioboxinc.com 

877-AUDIO-PC 

6 

B-52 Pro Audio 

www.b-52pro.com 

323-277-4100 

27 

BBE 

www.bbesound.com 

714-897-6766 

10 

Breakthrough Marketing 

www.breakthroughbrochures. 

com 800-810-4152 

16 

Carlson Craft 

www.carlsoncraft.com 

507-625-5011 

67 

CAVS 

www.cavsusa.com 

562-422-9743 

53 

Chauvet 

www.chauvetlighting.com 

800-762-1084 

7 

Cheaplights 

www.cheaplights.com 

281-880-9922 

70 


www.speakermax.com 

877-569-0505 

70 

Core Store 

www.theco resto re .com 

800-324-2673 

12 

Crown 

www.crownaudio.com 

800-342-6939 

99 

CSL 

www.csnl.com 

888-429-0418 

63 

DJ Power 

www.djpower.com 

650-964-5339 

23 

Electronic Bargains 

www.electronicbargains.com 

800-336-1185 

33 

Ent. Systems 

www.entsyscorp.com 

973-579-6166 

20 

Fidelity Media 

www.megaseg.com 

217-351-9952 

14 

Gem Sound 

www.gemsound.com 

800-848-9591 

39 

Gemini Sound 

www.geminidj.com 

800-476-8633 

2 

Grundorf Corp. 

www.grundorf.com 

712-322-3900 

26,80,20 

H &F Technologies 

www.audio2000s.com 

805-523-2759 

41 

Island Cases 

www.islandcases.com 

800-343-1433 

24 

JBL 

www.jblpro.com 

818-894-8850 

25 

Jewelsleeve 

www.jewelsleeve.com 

800-863-3312 

80 

Karaoke Warehouse 

www.karaokewh.com 

800-645-8401 

73 

List Services 

www.listservicedirect.com 

201-585-1447 

18 

Mackie 

www.mackie.com 

800-898-3211 

56,59 

Music Maestro 

www.musicmaestro.com 

310-727-0744 

75 

Numark 

www.numark.com 

401-295-9000 

31 

Odyssey 

www.odysseygear.com 

626-334-0800 

13 

Parts Express 

www.parts-express.com 

800-338-0531 

36 

Peavey 

www.peavey.com 

601-483-5365 

49 

Pioneer 

www.PioneerProDJ.com 

800-782-7210 

47 

Planet DJ 

www.planetdj.com 

800-404-8230 

19 

Priddis 

www.priddis.com 

888-521-6908 

24 

Promo Only 

www.promoonly.com 

407-331-3600 

43 

Pro Sound & Stage 

www.pssl.com 

800-945-9300 

11 

Rane 

www.rane.com 

425-355-6000 

29 

Sherman Specialty 

www.partybysherman.com 

800-645-6513 

18 

SilverFlight 

www.silverflight.com 

888-678-2112 

96 

SixStar DJ, Inc. 

www.sixstardj.com 

888-678-2735 

5 

Sound Choice 

www.soundchoice.com 

800-788-4487 

77 

Stanton 

www.stantonmagnetics.com 

954-929-8999 

21 

SureGlow 

www.sureglow.com 

866-888-GL0W 

87 

Tracoman 

www.tracoman.com 

954-929-5225 

45 

TopTone MFG 

www.toptonemfg.com 

626-401-9901 

98 

T. Mitchem 

www. mic h em i nte raetive. com 

323-288-1271 

66 

Univenture 

www.univenture.com 

800-992-8262 

26 

VocoPro 

www.vocopro.com 

800-678-5348 

9 

Yorkville 

www.yorkville.com 

716-297-2920 

15 


Contact Art Bradlee @ (716)385-9920 x 103 - Advertising Sales Manager 
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Nightmare 


tile Christmas 
Season Has 
Moved T o 


E very year during the holidays 
there is some weird mishap. 
This year, however, 1 was on 
the final holiday event before the 
end of the season, when I realized— 
I'd reached the end of the season 
without something stupid happen¬ 
ing. What a miracle! 

This final event was for a big 
manufacturing company and they 
had gone whole hog on this event. 
Along with all the other party dec¬ 
orations and furnishings, there was 
a gift table behind me piled with 
a mountain of expensive-looking 
boxes. There was also some room 
left on the table for me to put music 
lists for the guests to peruse during 
cocktails and dinner. The company 
even provided a stage for these gifts, 
the Christmas tree and myself. It was 
beautiful. 

My performance during dinner 
hour was such that they had already 
secured my services for their party 
for the forthcoming year, so I was 
really feeling confident. This was a 
fun group and I was going to make 
this last party of the season really 
count! 


The 200 guests had just finished 
a steak dinner and were getting rest¬ 
less. It was time to turn on the 
charm. After getting everyone to 
gravitate to the dance floor for a 
promised group photograph with 
the owner, I began teaching them 
an interactive dance. Part of this 
included me stepping back, with my 
arms folded, pretending to scowl at 
them for not doing it right. The party 
guests were very excited about this 
follow-along activity and were par¬ 
ticipating with gusto. 

I followed my routine, and when 
it came time for the chastising, I 
stepped back and sat on that huge 
gift table behind me. Unbeknownst 
to me, one of the banquet staff 
hadn’t done his job and the table 
leg was not fully locked into place. 

As soon as I leaned back, the table 
gave way, sending me and all those 
gifts backwards, end-over-end, off 
the stage. Of course, I tried to break 
my fall by grabbing the Christmas 
tree and it went with me off the 
stage. 

This is a very friendly group 
and many of them had come up 


and requested songs, hung out with 
me and cheeked out my music 

4r 

and equipment, as well as the gifts 
during cocktails and dinner. Since 
they had an open bar, they didn't feel 
bad about leaving half-empty glasses 
on the gift table. Naturally, when 1 
got up from behind the stage 1 was 
covered in soda, beer and wine, as 
were my music lists and their gifts. 

The sight of me in what used to 
he a white shirt covered with their 
half-finished drinks was more than 
they could handle, llie whole room 
was ablaze with laughter. While this 
could have been one of the most 
embarrassing moments of my life, I 
couldn't help but laugh along with 
them. Finally, when 1 regained my 
composure, the only thing I could 
think to say was, “Well, next year I’m 
not doing that dance again!" Stand¬ 
ing ovation! 

It's been several years now and 
every year the director o: human 
resources for the company calls 
back, ribbing me as she books me 
for their holiday event Needless to 
say, the gifts are no longer placed 
right behind me. And 1 always dou¬ 
ble-check the table legs! 
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OEM Since 1908 


1830 Belcroft Ave., So. El Monte, CA 91733 • Tel: (626) 401-9901 • Fax: (626) 401-3688 

www.toptonemfg.com 




W-2016 10-sp x 6-sp 
W-2126 12-sp x 6-sp 


TPC-480 (4-Row CD Case) 




TPL-282 


GS-201-14x4 



















































Introducihg*the new.XLS SeridsFXtra LouoTSound for^an 


r 


fl 

U 



id 
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Whether you're trying to shake the walls off the local dance club or 
pound the chest of the back row at a rock show, our XLS 202, 402 
and 602 amplifiers will give you the legendary Crown sound that you 
need. (What might surprise you most is how affordable it is to really 
annoy the neighbors these days). Visit www.crownaudio.com to see 
what all the noise is about, or give us a shout at 1-800-342-6939. 













YOUR INVESTMENT! 


INTRODUCING- 

The All New PROTEK Case Line 


PROTEK YOUR GEAR 



Durable! 

Road Worthy! 


PROTEK/TT 


FlIS ONt STANDARD TURNTABLt 


HOLDS UP TO 
70 VINYL 
RECORDS 


PROTEK/CD 

HOLDS UP TO 

60 REGULAR JEWEL CASES OR 
120 SUM JEWEL CASES OR 
240 VIEWPAK CD SLEEVES 


AVAILABLE COLORS 


BLACK 


from American Audio. 

Quality! 


AT GREAT INTRODUCTORY PRICES! 



Contact us today for a authorized dealer in your 
; area or a free catalog! 

800.322.6337 or info@americandj.com 


Dmtnbuted m Caned* ty Sound* Dmtnhution 
BOO 26 SOUND or safes #*£WrKfst*is£ com 


r Pricing m U S Dotta rs Dealer price nwy very Price & Specification aubfect to change without notice 

UkiQQf Amt near Audio. Los Anjntss. CA 9005B USA 



























